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Proudly Announcing the
Release of our First Recording
Featuring:
s Zing! Went The Strings
Of My Hearl
* If You Had All The World
And Its Gold
« Holly
¢ That's Life
s Blug, Turning Grey Over You
* Original Dixicland One-Step
s Stars Fell On Alabama

+ Right From The 5tarl
She Had My Hearl

* Can't You Hear Mc
Callin’ Caroline

+ Georgla On My Mind/
Sweel Georgia Brown

s My Buddy

o 1 Didn’t Want To Fall

o It 15 Well With My Soul

ORERS VI
550 East Weisheimer Road

Columbus, OH 43214
(614) 263-0685

Name

Address

City State  Zip

_ Compact Disc/s @ $15. each $

_ Cassette/s @ $10. each $
Shipping $_2.00
Total $

Canadian ancd overscas orders please speclfy "U.S. Funds.”

The distribution, sale or advertising of this recording is not a
representation that the content Is appropriate for conlest use,
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THE REVIEWS ARE IN!
“STARS & STRIPES is a finely woven picce of Americann, with colarfutly ywoven havinonios!”

- Jins Zippo, ABC Radin Nehwok's “PURE GOLED™ Morning Shaw
" ACOUSTIX hias a definitive traditional barbershop sound; Euphonions, Precise, and Smooth as Sitk.”
- Doke Sieeon, The Contemporary Acapells Seciety of Amerive

"ACOUSTIX has a blend that's one wioment so cremuy yote want 1o pour it on a waffle, Hie next so
steely you conld scour the waffle iron with it.” - Tony Bachiouse, Swidney Austrabia Acapelln Association

~ ACOUSTIX is 80's barbershop haruony defined at it's wiost impressive level.”
- Don Rechirdsone, I recontd revivio of The Newe Scivciee Of Sotny!
" STARS & STRIPES is alnost a religions expericnce, Il probably anly fisten to it fifty Jinies.......
this week!™ - Becky MeBnjfee, The Fanr Part Hapmony Newstetder

STARS & SIRIPES retail Etribution by Mfericnad, b @ Magidend, oo Goody, Towar Rivgeds, Seond Worgtauta, Handltonon, K-Mant, WelMan, Wherehouse Enterlainmenl,
Lechmere, Combeidga, Stiowbannios, Torget, Cemelol, Tordes, Resoed Bor, Western Merchandism, Trosswarld Wasic, Besl Bury, Harmany Hounse, Blockbster Mugie, AMTES
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r:%ﬁ@ ACOUSTIX OFFERS YOU TWO OUTSTANDING
ACAPELLA YOCAL RECORDINGS!

i THE HEW BEINHEN &F iSuMe

Featating Tha YOUAL MAUDRITY, PAMACHE eod The Sver Papoler 138 RELEASE!
tha AMERICAN POFS ORCHESTRA

PLEASE SEND ME:

Stars & Stripes CD: 315

Stars & Stripes Cassette: 510

The Nezw Science of Seund CD: $15

The Netw Science of Seunid Cassette: $10
Shipping/Handling

Order Date

Payable in L.S. Eunds
MNorth America Shipping - $L50
Shipping Oulside N. Amerfea - $5.00

Tax Gl applicable)
Total

G N WD DN

TEXAS Residents add 8237 sales tax

Name
Address
JVISA 0 MasterCard
Acct.No.

Signature

State/Province Zip

J AMEX Exp. Date

Phuie

Mail your ordet to: ACOUSTIX Productions - 10455 N, Central Expressway,
Sulte 109-128 « Dallas, Texas = 75231-2211 USA
or Fax Credit Card Orders to: (214 ) 265 - 9556

Come Seec ACOUSTIX LIVE = Call our "Holline” a¢ 214-919-3659
Lo hear a pre-recarded Jist of upcoming cancerl appearances !

For Booking Information Call 214-265-ST1X {7849)

The distribualap, sade, o adsertising of tralbcbsl reaotdings (2 el a repreentation
that the contents of such recordings fog appropriste for contest us.
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SOCIETY VISION STATEMENT

The Saciety is to be a widely recognized, ever-
growing, singing fraternity of men, drawn to-
gether by their love of the four-part, a cappella,
close-harmony style of music known as barber-
shop, whose mission is to perpetuate that style by
sharing it and their love for il with people of all
ages throughout the world; and to be a leader in
the cause of preserving and encouraging vocal
music, in our education systems and in our com-
munities, as a lifelong recreational activity and an
essential element in one's cultural well-being.
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SPEBSQSA, INC. IN THE INTERESTS OF BARBERSHOP HARMONY
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It’s gonna be a party!
Miami Beach international convention update

Tucson sets attendance record
biggest midwinter convention ever

Bolton Landing tops itself

annual Labor Day barbershop bash keeps growing

N. C. Harmony Brigade challenges singing skills

dedicated quarletiers also form 85-man chorus

Four factors of leadership
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Swipes ’n’ Swaps—bargains for barbershoppers

On the cover

At least one member of the audience was captivated by the harmenious sounds of the
Antique Music Revue guartet of Canton, Ohio, during a 1985 summer festival in the
fown of Wadsworth. Members of the foursome are (| to r}; Don Anderson, tenor; Tom
Remark, lead; Darryl Flinn, bari and Ralph Shonk, bass.
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In “Seventh” Heaven

by Joe Liles, Executive Director

Whatever you do,
don’t miss this one!

he Miami Beach convention will be

filled with spectacular events, It has

been 40 years since the international
convention was last in that area, and the
locat committee has planned a real experi-
ence for you. We've never had a more
creative, dedicated, convention tean.

Whether you are attending with your
family or as an individual, you'll have the
time of your life in this “made-for-vacation”
playland. The hotels and convention bureau
are going all-out to make sure you are well
cared for.

Convention activities are always fun and
entertaining, but this year we may reach
soine new highs. Victor Borge has been
added to the AIC show—he is one of my all-
time favorite show personalities. Great tal-
ent from around the world, including the
Dallas Metro Vocal ¥ajority chorus, will
be performing on the World Harmony Jam-
boree. These shows continue to be high-
lights of the week.

How fong has it been since we’ve had a
beautiful heach to enjoy during a conven-
tion? We are told that Miami Beach seldom
gets above 90 degrees in the summer be-
canse of the nice breezes off the Atlantic.
This could be one of the most temperature-
pleasant conventions ever.

There are unique tours and wonderful
aectivities in abundance. Along with oppor-
tunities to sing and socialize with friends,
you’ll hear the greatest quartets and cho-
rusesin the world! Use the registration form
from the center insert of this Harmonizer,
You will be glad you went to Miami!

L F 3
oleape sle

Dedicated Barbershoppersjustcan’t seemn
to get enough, and are always looking for
new ways to enjoy the hobby, in addition to
the formal structure ofthe international con-

vention and contest venue. Activities
abound, and there’s always room for an-
ofher.

One of the oldest is Harmony Holiday, a
barbershop weekend in the Catskills hosted
by the Seneca Land District in early January.
Now in its 28th year, the weekend features
world-class barbershop groups, good food,
good company and excellent accommoda-
tions in a winter resort setting.

Coming up on its seventh year in August
is the Buckeye Invitational, sponsored by
the Buckeye-Columbus, Ohio, Chapter. This
event offers a contest ainong top-notch bar-
bershop groups, under less formal rules than
at international, with lots of audience par-
ticipation. Comnunity support provides
plenty of sidelights at reasonable prices.

In this issue are several illustrations of
other ideas, typically the brainstorms of in-
dividual men, that offer yet another ¢chance
to have a lot of fun with fellow barbershop
singers.

Chieck out the story on the Labor Day
festival at Bolton Landing, N. Y., beginning
on page 8. And, just imagine the fun they
have at the North Carolina Harmony Bri-
gade weekend, another January event, by
reading the story onpage 15. Also, read Dan
Naumann'’s article about festivals, page 23.

On a smaller scale, learn about Sarasota,
Fla., Chapter's “fun night” as described in
“Letters to the Editor.” As President Shaw
says, “Barbershop Hannony is something to
cheer about!” =&

See you in Miami Beach!
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ou know, we are a much more
professional organization than
we have ever been in the past.
We have been forced into it by both the
economic climate and the social struc-

ture that surrounds us. It’s great fun to
be tongue-in-cheek and cavalier about
our hobby, but when it comes to the
business of our Sociely, youcan bet that
our international staff and volunteers
are very serionis. We believe that’s what
you expect,

Spending the last three years on the
Executive Committee has been a great
learning experience for me. It has been
a chance to contribute, certainly, but it
has also been a great opportunity to
learn from fellow volunteers with vary-
ing experiences. Let me give some
examples.

Cur Finance Committee, forinstance,
has made great strides in organizing for
accountability and budget preparation.
A resource allocation system has been
designed and implemented that takes
1nto account both time and material, so
that projects can be measured for their
cost-effectiveness. A staff work plan
then becomes the basis for budgeting
and pernits planning for proper empha-
sis on various items of work. It also
permits establishment of a time Tine for
project completion.

The committee alsoestablisheda line
item in the budget, equal to one percent
of the total budget, for building the
contingency fund. This fund is to guard
against calamifty, The goal is six months

of operating expenses, and we are about
half-way there. Also, part of any year-
end surplus may be placed in this fund as
well.

The Executive Committee and Inter-
national Board have been equally re-
sponsible. Shifting our emphasis from
being product-driven to being market-
focused is perhaps one of the most sig-
nificant reactions to current social con-
ditions that we could have made.

It’s not sufficient that we capitalize
on a nostalgic art form any more; we are
having to introduce modem society to
what to them is anewart form. We
must prepare for the day when none of
our members will be able to say that they
were acquainted with O. C. Cash.

Heand his contemiporaries longed for
a time in their past when singing was a
delightfulrecreational activity. Wehave
entered an era now when few have had
such an experience to remember, and we
are faced with having to acquaint thewn
with the joy of singing. That’s a selling
Job if I ever heard of one.

We also seem to be on track in the
public relations battle. For years [ have
heard Barbershoppers express concern
that we must get more national expo-
sure. Our staff and the PR Committee
arranged for some heavyweight expo-
sure in Pittsburgh and, while we may
never shake the world, we sure con-
ducted ourselves in a very professional
manner.

Barbershop groups have now been
aired in fwo recent public broadcasting

by Dick Shaw, International President

U@ CH EEH ABOUT!

programs. Since our marketing survey
indicates that we are similar to individu-
alswhoenjoy classical music, this would
seein to be an excellent venue for expo-
sure.

Through it all, onr staff has both con-
tributed to this revolution in operations
and reacted insofar as their own duties
are concerned. Expanded operations are
being conducted with fewer staff mem-
bers. Individnal volunteers and com-
mittees have filled many of the gaps.
Staff assignments have been made to
capitalize on the talent available.

| hope it is becoming obvious to you
that we ave preparing for the twenty-first
century, Our Future 2001 Committee
(which might be thought of as “long-
range planning’) has laid out its vision
of its namesake year. It is a vision of a
very professional organization that has
capitalized on sound business practices
and available technological advances.

All this is being done so that we can
continue to enjoy the uninhibited fife-
blood of singing a cappella music in the
barbershop style.

It’s truly something to cheer about!

&
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It’s more than a convention ...
It’s a party! And you’re all invited!

by Bert Warshaw, Fice-Chaivman for Publicity, 1995 hiternational Convention

fter 40 years, the Miami, Florida,
AChapter will again host the interna-

tional convention on Miami Beach.
This time, because of the magnitude, several
chapters inn the South Florida area will assist
us in giving Joe Barbershopper, family and
friends the time of their lives.

The General Chairman of the convention
is Gene Cokeroft, tenor of the 1961 quartet
champion Suntones, and member of the
Sunshine District Hall of Faine. Gene, a
chorus director, coach, song writer, arranger
and Music Category judge candidate, wants
to give back to our Society some of the
memorable times he’s had as a performing
quartet member,

His theme for the convention, “lt’s A
Party,” is his goal for 1995! And you’re
going to be treated to good old southem
“hospitality,” a la the song the Sunfones
sang. International President Dick Shaw’s
motto, “Something To Cheer About,” very
aptly fits the party theme.

For more than lwo years, Gene has been
meeting with his Steering Conunitteeand
with his 32 committee chairmen, who will
have a staff of almost 400 volunteers.

Miami Beach’s proximity to many world-
renowned attractions in South Florida makes
itatourist’s delight, soinething for everyone
to enjoy—Walt Disney World, Universal
Studios, Sea World, Busch Gardens, Cy-
press Gardens and much more. Many pre-
convention and post-convention events are
in the planning slage:

1 B A

» A three-day pre-convention cruise de-
parting Miami on Friday and returning
Monday ’

+ Day cruise to nowhere

+ Trip to Key West

+ Trip to Everglades National Park, nature
walks, etc.

» Coconut Grove Shopping Tour

s+ Shopping at Sawgrass Mills, the worid's
largest discount factory outlet
Quartets will be performing in the differ-

ent clubs around town. Gene is also plan-

ning a 40-4 Brunch for all people who at-

tended the international convention on Mi-

ami Beach in 1955 [see opposite page].

Even if you didn’t make it to that one, pian

to attend this brunch—it’s going to be a

blast!

Greater Miami has many golf courses,
and reduced green fees are being negotiated,
including an opportunity to play the famed
“Blue Monster” course at Doral Counfry
Club. These are but a few of the many
convention highlights.

One thing that Gene has insisted upon is
that shuttle service buses will be provided
from every convention hotcl. 1t doesn’l
matter where you're staying, you will have
access to the contests and many ofthe events.

If you haven’t already donc so, make
your reservations right away fsee the coi-
vention insert in the center of this issuef and
be prepared to enjoy the bestconvention that
you've ever attended! =

Representatives of the chorus competitors atthe 1995 international convention and
contests are pictured during their familiarization tour of Miami Beach facilities last

November.

Mike Nolan of the Plantation Chapter,
Marge Grau of the Gold Coast Chapter
of Sweet Adelines International and
General Chairman Gene Cokeroftmodel
the tropical outfits that hosts will be
wearing at the 1995 inlernational
convention.

Miami Beach hotel update

Because of the Fourth of July
holiday, the headquarters and sur-
roundinghotels are almostfilled up.
Your best bets for getting the hotel
of your choice at this time are the
Hyatt Regency, Hotel Inter-Conti-
nentaland Sheraton Biscayne Bay.
Don't forget that there wili be free
shuttls service to and from all of
our participating hotels.

Miami will have “Tots Room”

The Miami Beach Convention Center
has a glass-fronted room at the rear of the
auditorium ,witha view of the stage, that has
been set aside as a “Tots Room,” where
parents whose infants become fussy during
contest sessions can take them.

The room will provide chairs and chang-
ingtables. Anaudio feed from the stage will
be piped in. Admission will be by registra-
tion badge.

cHarfnonizer
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'55 to come alive!

by Don Hinmelman

I’s been forty years since the last con-
vention in Miami. Plans are underway fora
nostalgic returnto that great celebrative year.
A wonderful reunion of 40 years is open to
all—those who were a part of that conven-
tion and perhaps even those who will be
attending their first convention this year.

The event, a brunch, will take place on
Wednesday, July 5, from 10:30 a.m. until 1
p.m. in the Fontaine Room at the
Fontainebleau Hilton, close to the East Ball-
room, where the MBNA America College
Quattet Contest will start at | pm. A
“foreglow” will precede brunch. If you
were a part of the 1955 competition and can
gather your forces together, we’d like you to
ring a few at the festivities. Look for a sign-
up form in the May/Jine Harmonizer.

Do yourememberthemedalists: the Four
Hearsemen, Confederates, Four Tissimos,
AirFoursand Toronto Rhythmaires? The
top five choruses hailed from Janesville,
Wis.; Michigan City, Ind.; East York,
Ontario; Oak Park, Ill. and Warren, Ohio.

Incidentally, anyone having any memo-
rabilia from the 1955 Miami convention is
asked to contact:

Jan Stenback

6556 Windsor Dr,
Parkland, FL 33067
(305) 344-0358 (H)
(305) 474-9046 (B)
(305) 473-5344 (Fax)

il ]

Miami Beach—America’s playground.

Straight talk about Miami
Beach, safety, and you!

Greater Miami is on the rebound
with an aggressive campaign to
become the convention city of the fu-
ture. In November, the city hosted two
major conventions: the International As-
sociation of Amusement Parks, and the
Society of Neuroscience—each with an
estimated attendance of 20,000. In De-
cember, an estimated 15,000 attended
the American Society of Hospital
Pharmicists convention. A# without in-
cident.

In 1993, the year after Hurricane An-
drew devastated the area, more than 11
million people visited Miami; three-and-
a half million from within the U, S.
alone. Accommodating such an influx
was enabled by nearly $6 billion in on-
going public and private investments in
hotels, attractions, infrasttucture and
natural conservation.

As for Miami Beach, the site of
SPEBSQSA’s 1995 international con-
vention, the Miami Beach Hotel and
Resort Association addressed the issue
of hotel service by joining in a county-
wide (raining program for hotels and
related industries to focus on service and
hospitality in the newly upgraded and
refurbished hotels along the beach [Jan/
Feb Harmonizer].

Security in place

Still, many potential convention cli-
ents had expressed concerns about secu-
rity. In response, the city instituted a
number of new safety programs, de-
signed not only to protect visitors but to
change negative perceptions of the city.

Mayco Villafana, of the Greater Mi-
ami Conventions & Visitors Bureau,
stated: “The convention industry made
linkages with law enforcement agencies
and political leadership to answer the
questions of how we could ensure the
safety of people coming into our city.

Out of this combined effott, programs
costing millions of dollars were devel-
oped. The problem we still face is to get
the word to consumers outside the area
about the improveiments we have made.”

It is significant to note that Miami
Beach was etrroneously included in the
negative perceptions. “We did not and
do not have a crime problem of particu-
lar note in Miami Beach itself,” said
Mayor Seymour Gelber, “The main
problem we had was in the corridor
between the airport and our city.

“We now have new fourist police
who are doing a superb job and crimes
around the airport have diminished dra-
matically—strong security is provided
at the airport and at the entrance and
egress of the expressway. New visitor
information sites have been created and
new highhvay and information sigos, ata
cost of nearly $3 million, will help tour-
istsand convention attendees avoid con-
fusion,”

Miami actually safer than past sites
In terts of violent crime, the Miami
area ranks substantially below other re-
cent SPEBSQSA convention cities.
Barbershoppers should not let year-old
headline hype deter them from enjoying
one of the highlights oftheir hobby. 1t’s
going to be a greaf convention! &

INTERNATIONAL SPEBSQSA CONVENTION
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Tucson midwinter sets attendance record

by Gary Stamm, Director of Marketing

verything about the 1995 midwinter
Econvcntion in Tucson seemed to be

biggerand grander than previous mid-
winters. To be sure, it was bigger ... in fact,
the biggest. Some 1,390 Barbershoppers,
family and friends traveled to the warm
climes of Tucson, which eclipsed the previ-
ousattendancerecord of 1,123 forthisevent,

also held by Tucson in midwinter of 1990,
And grand it was. Four fantastic shows

and an outstanding seniors quartet competi-
tion provided all the entertainment folks
could handle. There were tours, meeting old
friends and, of course, some good old
woodshedding and tag singing.

A show on Thursday night featurcd the
Tucsonchapter’s Sunshine Chorus andthe
1982 International Champions, Classie Col-
lection. On Friday afternoon, the Associa-
tion of International Seniors Quartet Cham-
pions presented its second-annual show.

Friday night’s show featured the 1994 Seniors Quartet
Champions, New and Improved Industrial Strength Mini-Cho-
rus, plus medalist quartets Standing Room Only and Marquis.
The sold-out Saturday night show featured the current fifth-place
medalist chorus, the Phoenicians; third-place quartet
medalist Yesteryear; silver medalist Night Lifc and our 1994
champion, Joler’s Wild.

The seniors quartet contest on Saturday afternoon proved that the
quality of this event gets better and better. This year’s third-place
medalist is the Starlight Knights from Houston; silver medalist is
The Alumni from Pittsburgh and the 1995 Seniors Quartet Cham-
pion is Reminisce from Alexandria, Virgiiia.

The International Board of Directors gathered to conduct the
Society’s business in an ali-day session on Friday. Highlights of the
meeting include:

« 1994 [nfernational President Ernie Nickoson awarded the Qual-
ity Chapter of the Year award to the Greater Brunswick Area,
N. I, Chapter fsee photo, page 22] and Quality Dislrict of the
Year to the Johnny Appleseed District,

+ Phour, a Tucson high school quartet, presented “The Star
Spangled Banner” and “O Canada!™ in exceptional fashion.

» Keynote speaker John Krizek, chairman of the International
Marketing Committee, set the stage for the meeting with his
eloquent discussion of societal trends, how our organtzation
must deal with these and the new oulreach market approach we
are acdlopting. [Details of this speech will appear in the May/June
issue.]

* The Board approved a reccommendation by the Contest &
Judging Committee that “monitor speakers are permitted for
chorus conlests and encouraged for quartet contests.”

+ The chapter licensing and chartering process was greatly siinpli-
fied. A chaptermay now license witha minimum of four menand

Juslt part of a midwinter convention record-breaking throng of 1,390 attendees is
shown above, enjoying the Saturday night show.

=

Singing the U. S. and Canadian national anthems for the
opening ceremonies of the International Board meeting in
Tucson was a local high school guartet named Phour,

i 1%

Director of Music Education & Services Dan Naumann directed
"Keep The Whole World Singing” io close the Tucson
convention. (All Photos this arlicle by Jim Miller Photography)
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The 1995 seniors quartet champion is Reminisce,
representing Mid-Atlantic, {l to r): John Adams, tencr; Scott
Werner, lead; Dick Whitehcuse, bass and Alan Durick, bari.

Taking second place in the seniors quartet contest is The
Alumni, representing Johnny Appleseed (Itor): Don Scheetz,
bari; Alfred Kolesar, bass; George Kosak, lead and Leo Sisk,
tenor.

Third-place bronze medals in the seniors quartet contest go
to Starlight Knlghts, representing the Southwestern District
{l to r): Marlin Griffith, tenor; Buzz Buck, lead; Sam Tweedy,
bari and Ken Pacetli, bass.

1994 seniors champion, the New and lmproved Industrial
Strength Mini-Chorus, used the hat trick as part of its act in
Tucson. Shown (1 1o r) are: Tom Foley, bari; Bob Squires,
lead; Buzz Haeger, bass and Ray Henders, tenor.
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may charter with a minimum of 12 men. Of the total number of

men chartering, at least half must be new to the Society or have

not been members for at least six months.

* The Lifeblood Dream Team made several recommendattons
regarding: chapter mission statements, support systems for chap-
ters, mission statemnents for Society-sponsored conventions, a
support system for convention plauners, a director’s workshop,
a suppert structure for ehorus director development, quartet
development and support, and further study of the barbershop
repertoite.  These recommendations were either approved or
referred to committees.

* The Board accepted a reccomunendation by the International
Headquarters Committee to make necessary repairs to Hanmony
Hall and retain it as our headquarters, but asked the comunittee to
continue searching for a more suitable arrangement.

*  The board approved the Vision 2001 document, whieh cutlines
a view of how our organization will be in the year 2001. The
international president will assign appropriate commiltees to
develop action plans and budgets needed 1o assure that the Vision
2001 will become a reality. Look for more details about Vision
2001 in future publications.

*  The board approved SingAmerica/SingCanada as an additional
[nternational Service Project. The developinent of this projeet
was assigned to the International Marketing Committee and the
oversight of the project, once developed, will be the responsibil-
ity of the International Services Committee. More details of
SingAmerica/SingCanada will be given in the May/hime issue of
The Harmonizer.

Tueson was a big, exciting, barbershop happening. General
Chairman Fred Koch and his eommittee did a fabulous job of
making a record crowd happy and comfortable. This year’s event
certainly proved that our conventions are a gathering for the best in
nusic, socializing and just plain fun. Let’s all get together in Miami

Beach for the next opportunity! &
Senior Quartet Contest—Order of Finish
1 Reminisce ..o reieieeeee e MAD
2. The Alumni...ccccmriiciniiienneens JAD
3. Starlight Knights .........cocevvreneen. SWD
4.  Sentimental Favorites................. FWD
5.  Saturday's Heroes............coceei. SUN
6. Vocal Gentry .o PIO
*7.  Fathery Advice ..o EVG
*7.  That Old Gang Of Mine .............. FWD
9. ForgetMe Notes ......ccoveeeevvcnnnniene iLL
10.  Autumn Gold ......ccooeiiiieniee, EVG
11, VIigortones ... veevviec e CsD
12 Forte PlUS...coooeivieerec e ONT
13. Time Of Your Lif& .cveevrrennn. (several)
14.  Dignataries .......ocovccvrveneecinnne s DIX
15. F.RO.GS. .., FWD
16.  Lads Of Autumin ..occeervveniiieeee. CAR
17. Shades OfGray ...cccooovvvrvvvveenn, FWD
18. Vintage Sound......ccccvneeiiricnnene NED
19, Ger-AtX e, SWD
20. Hals'nPals .o, MAD
21. 24 Karat Ring ....cocovreevnieenieecnens RMD
22.  Country Squires ....cc.cccoviruvveennen, EVG
23, Vintage Years........cooeevviiiiien, LOL
24.  Sun City Yankees .......ccc...ooeee SWD
25.  Friends In Harmony ......c....ocee..... SWD
T tie
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Bolton Landing 94-—a Labor Day barbershop extravaganza

by Norm Mendenhall, Editor, Nor’easter, NED Builetin

Well-knowi Society arranger Walter
Latzko said it best: “Where to begin? Was
there ever a weekend of barbershop to com-
pare with the one | just had in Bolton Land-
ing? Were there ever shows to even ap-
proach the ones we had Saturday, and espe-
cially Sunday night’s? 1think not! In fact,
I know of none in the history of barbershop
that could even come close. Thank you for
this memorable Labor Day weekend ex-
travaganza.”

Walttook tilne out of his busy schedule to
Join other top Society judges and make the
pilgrimage to Bolton Landing, asmall resort
town on 32-mile-long Lake George in up-
state New York. Others on hand to judge
were David Wright, Ed Wasche, Steve
Plumb, Keith Jones, Jan Muddle, Brian
O’Leary, Steve Janes, Bob Wachter and
Harmony In¢.’s Linda Janes.

The town was ready

I knew I was in for a once-in-a-lifetime
barbershop expericnce when [ took the
Bolton Landing exit off the interstate on
Saturday at 7 a.n. and saw the sign,
“Barberstock '94 this way!” Although the
town’s population was multiplied five timmes
over by the huge influx of barbershoppers,

Colorfulsigns were hung from lampposts
all along Bolton Landing's main street
for the festival.

- ‘ "

.y / '-_.I!( -.'

Great Stage Robbery entertained a capacity crowd aboard the Saturday morning
free cruise on scenic Lake George. Shown are (I 1o r): Keith Houts, tenor; Art
Swanson, lead, Brian Beck, bass and Nick Papagecrge, bari.

parking was not a problem. Some local
townspeople offered their own driveways
and lawns for free parking. One guy had
nine motor homes on his front lawn and
greetcd the barbershoppers each morning
with fresh tomatoes!

After breakfast, 1 followed the sea of
humanity down the park to the town dock to
board the free cruise on Lake George. The
sounds of quartets singing filled the morn-
ing air. Current SPEBSQSA international
champion Joker’s Wild walked in front of
me and City Lights, the Sweet Adelines
1992 international quartet champion, was
behind me—it can’t get better than that!

The three-deck beat filled to capacity in
minutes; a cheer went up and the eruise was
off. Cruising on the lake, being entertained
by the seven-time international chiorus cham-
pion Thoreughbreds from Louisville, and
singing with the best male and female quar-
tets in the world, caused the time to fly by.

The “Street Sing” i1s another event that's
unique to this festival. Imagine a small
community with old-fashioned street lamps
and sidewalks running the length of the
town. At least 75 quartets sang a song in 20
different locations over a three-hour period.
That makesabout 1,500 songs sung! During
my lunch at Frederick’s Restaurant on the
dock, Nightlife, Joker’s Wild, City Lights
and Great Stage Robbery stopped by and
sang for me.

Two shows in one day—plus!
After lungh, it was time for the first for-
mal show, which was held under a 2,000-

seat tent with concert sound and lighting, 1
found a seatabout ten rows from the stage as
the show started. The Racing City Chorus
from Saratoga Springs, N. Y., did a fine job
under the direction of “Wild Bill” Tovinelia.
The Way Over Forty Tour kept the crowd
in stitches. The Real Deal, this year’s
college quartet champ, was on hand as well.
The Thoroughbreds took the stage and, un-
der the divection of Ken Hatton, showed the
erowd what a champion chorus sounds like.

Then came the moment we had all been
wailing for: 1978 international champion
Blucgrass Student Union stepped out of
the chorus. The encee gave them the great-
est quartet introduetion of all {ime—you had
to hear it to believe it. They sang as well ag
ever and the crowd gave them ovation after
standing ovalion, especially in response to
the ever-popular “Auctioneer Song.”

After dimner, it was on to the evening
show. The quartetlineup was as follows: By
Design, Arcade, Great Stage Robbery, Day-
break, Standing Room Only, Bank Street,
Bingo Brothers, Nightlife, City Lights,
Joker's Wild, Ambiance and the Bluegrass
Student Union. They sang for almost four
hours, non-stop with no intermission. I left
the tent heading for the afterglow in awe of
what | had just witnessed.

The aftergiow was jammed and all the
show quartets were there, but there was
something missing. Then, it hit me—what
was missing was an admission tieket. This
party, with all the Pepsi, beer and food you
could consume, was free/ [t was around
5:30 a.m. on Sunday as we left the glow and
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Obviously enraptured by the top-notch
performances, the crowd included Walt
Latzko (center). ToWall'sleftis his wife,
Margie. Seated to his right is Karen
Welzenbach, wife of Oriole Four tenor
Bob Welzenbach. Seated behind Walt
is Marly Mendro, lead of ihe Mid States
Four, andtoMarty'srightis Dave Brooks.

walked up the street to Frank’s All-Night
Snack Bar to have breakfast.

Contest an all-day affair

Around 8 a.m. the judges arrived and the
early-bird quartets started checking in. The
contest went all day long with more than 50
foursomecs singing just one song, competing
for three $500 cash prizes. The tent was
surrounded by 70 exhibitors of the local arts
and crafts fair.

The Sunday evening show added Vari-
ety Pak (three of the original members of
Four Under Par). When the members of
Ambiance announced their impending re-
tirement at the end of their final song, there
wasn’t a dry eye to be found. The Sunday
show ended after midnight on what was the
coldest Labor Day on record.

The final afterglow was the same as the
night before, with feasting and singing until

1 1

The Sunday nightshow featured Ambiance, 1986 Sweet Adelines quartet champion,

sunrise. The moment finally came to draw
the name of the quartet or chorus that would
receive aone-week trip for four to Hawaii or
$3,000 cash. Each judge shuffled the en-
tries, then onc was drawn—and the Blue-
grass Student Union won!

Iestival a big undertaking

The festival has always been non-profit,
and all costs are kept to a bare minimum to
make the weckend affordable for all. The
overall expenses run into tens of thousands
of dollars.

This year, upon learning the festival was
a few thousand dollars short of breaking
even, the Bluegrass Student Union donated
back the $3,000 prize money and Ed Waesche
conltributed $500, which balanced the books
for this year and set the stage for next year's
festival. These unsolicited acts of generos-
ity to insure the festival’s perpetuation over-
whelmed all those invelved in the planing
and running ofthis year’s festival. Speaking
of that, one guy in particular should be
singled out as the creator and promotor of
this barbershop extravaganza—Andy Pratt
of the Saratoga Springs, N. Y., Chapter.

Here’salook atnextyear’s festival lineup,
so far: The Gas House Gang, The Ritz,
Jolker’s Wild, Panache, Great Stage
RobDbery, Variety Pak, Avcade,
Daybreak, By Design and Hullabaloo.
Several other top quartets will be joining the
lincup. For further information, you may
confact the;

Boiton Landing Chamber Of Commerce
P.O. Box 368

Bolton Landing, NY 12814

(518) 644-3831 or 644-9762 &

which announced its retirement this coming June (I to r): Shelly Sweet-Rubenic,
tenor; Liz Hardcastle, lead; Diane Huber, bass and Sandi Wright, bari.
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chilbert & co.
Dept. BH-6, 408 Mill Street

Coraopolis, PA 15108-1608

CALL THE BEST!
BARBER

SHOPPERS “

CALL US IF YOU WANT:

* Prices that are the same for
group orders or for smaller
orders as you add members.

* Prices that include handling
exchanges of unused mer-
chandise (exchanges are
inevitable).

¢ Expert staff 10 help with
those hard to fit members.

* Easy 800 number for ex-
changes and add-on orders.

* Good service and individual
attention for each barber-
shopper.

* Large inventory in stock:

White Tuxedos

Black Tuxedos

Shoes

Ties, vests, cummerbunds
Suspenders

Arm Bands

Formal Shirts

* A company that has been
in business for 18 years
(ask a uniform chairman try-
ing to buy add-ons from a
company that has closed its
doors).

Noo ko=

FREE CATALOG

* NO OBLIGATION %

CALL US TOLL FREE
FOR A QUOTE

1-800-289-2889

(1-800-BUY-A-TUX)

FAX (412) 262-2622
MON. - FRI. 9 TO 5 (EASTERN)
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The Way I See It... ===

Change the categories ... again?

by Ken Hatton, Music Director, Louisvilie Thoroughbreds

ow that the new judging categories

have been tested in several competi-
lions, it is time for us competitors to offer
some feedback to the Contest & Judging
Committee. It seems that the newest twist to
the system, “common ground,” causes con-
flict in both theory and practice. The other
problem is the Music Category itself.

Although the definition of the barber-
shop style has evolved with the times, it has
always been [imiting, in order to protect the
Society as a unique organization. Any mu-
sic on one side of that line is considered
barbershop harmony, and music on the other
side is not. There is no in-between. Either
it is, or it ain’t.

Itis a simiple scientific matter to judge a
song’s physical elements of consonance,
thythin, chord progression, and appropri-
atencss of lyric. It should be an egually
simple matter for qualificd music theory
experts to determine whether a song per-
formed in a Society contest meets the
Society’s current criteria for competition. If
it is considercd satisfactory, it should be
approved. It it does not, it should be dis-
qualified.

The criteria are matters of form, not of
aesthetics, and are therefore easily measur-
able. The Music Category judges need only
assure conformity to the barbershop style. A
pass-fail system would aceomplish this bet-
ter than the current system. There isno need
for anyone to assume the responsibility of
deciding whether one arrangement is better
barbershop harmony than another.

The new categories were supposedly de-
signed to open up the style to more Ameri-
can popular music than was allowed in the
past. But by allowing the Music judges 100
points within which to label certain arrange-
ments as better barbershop harmony than
others, and with an impact on the outcome
equal to that of the other categories, the
effect has, and will continue to, discourage
progress of the style. Let me explain.

Under the previous system, I was willing
to pamble with innovative songs and ar-
rangements, in order to set my group{s)
apart from our competitors, accepting the

possibility of a low, or even negative, score
from Arrangement judges, as they had only
a plus-20 to minus-20 point range. The
overall effect was positive on the progress of
the style.

Now, the payback, under the “common
ground” concept, isnot worth the risk. With-
out disqualifying it, a Music judge who
doesn’tlike asong caneffectively cancel out
auy extra points received from the Presenta-
tion judges. The effect is to discourage me
from selecting innovative material for com-
petition.

If, as | believe, the tine purpose of the
Music Calegory is lo preserve and encour-
age Lhe barbershop style, the pass-fail sys-
tem is the best way to get the job done.
Giving a Music judge “common ground”
with the other two catcgories is not logical,
since he was chosen for his understanding of
the barbershop style and music theory, not
for his undersianding of vocal or theatrical
craft. And, “cotmmon ground” can have the
effect of disguising the reasons for wide
disparity between Music judges over a cer-
tain performance.

“.. design is a necessary,
not a sufficient, condition
of beauty, as many a fault-
less, but cold and meaning-
less work attests.”

Since the Music Category’s purpose is to
guard the style, it is only necessary to dig a
moat and let down the drawbridge for those
whom the Music judges would allow to
pass. Once the Musie “guardians” have
allowed the visitors to enter, it is the job of
the Singing and Presentation judges to rank
them according to their varying degrees of
execution of form and emotional impact.

However, while there is no question that
our judges should judge us on form (Sing-
ing) and aesthetics (Presentation), are not
the qualificationsdifferent forthe best judges
ofthese different elements? A smart fellow,
C. J. Ducasse (1881-1969) once wrote:

*“That a given railroad bridge is a good
bridge can be proved or disproved by run-
ning over it such trains as we wished it to
cany, and observing whether or not it does
cairy them. But there is no similar test by
which the beauty of a landscape could be
judged. Judgments of beauty have to do
with the relation of the object judged to the
individual’s own pleasure experience, of
which he is the sole possible observer and
judge.”

If you accept, as I do, Ducasse’s prin-
ciple, then it is logical that those who judge
form (Singing), shoutd be scientific types,
who can measwre those things that are math-
eniatically related, such as precision, bal-
ance, intonation, blend, vocal quality, ex-
panded sound, etc. Those who judge aes-
thetics (Presentation) should be those with
the most varied life expcrience and imusical
experience our Society has to offer, so they
havethe best possible chance ofunderstand-
ing the artist’s message.

Inmy opinion, these two categories should
be complctely separate, with no cormmion
ground between them. Both elements are
necessary to create art, so both are equally
important. An imaginative artist with poor
form can lave just as high a degree of
emolional impact as can a precise artist with
lessimagination. As DeWittH. Parker (1885-
1949) put it:

“One of the most striking characteristics
of art is aesthetic form or design. Yet,
despite the importance of design in art, the
claim of the formalist (that design is the
essence of art) is unjustified. For the under-
lying impulse to art is the demand for satis-
faction of wishes in the imagination; design
is a necessary, not a sufficient, condition of
beauty, as many a faultless, but cold and
meaningless work attests.”

Atone time, the elements that make up a
barbershop quartet or chorus performance
were defined so one could at least judge the
componenis properly, as expected by the
audience and the competitors. We have
restructured our categories to the point that
they are not as effcctive as they were in the

past. =
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The Way I See It ... (response)

Don’t change just to change!

by Brent Graham, Music Category Judge

hange the judging system again? One

of the great innovators of our Society,
Ken Hatton, is ready to junk the new judging
syslem and install a system whercin the
Singing and Presentation categories are dis-
finct and separate enlities, and the Music
Category is merely a“guardian” of the style.
These guardians would simply vote “thumbs
up” or“thumbs down” on each conlest piece;
that 1s, a song either is bacbershop, or it is
ot

A system such as the one Ken proposes,
that is more restrictive of the material being
sung in contests, seemns to rn counter to his
desire to make contests more interesting for
the listener and to bring new and interesting
things to the contest stage. Forced to voteup
or down, many entertaining pieces would
fail to make the grade; for example,
Louisville’s “Drum Medley,” as performed
last summer in Pittsburgh, would probably
be cousidered not barbershop.

If we were to impleiment this “guardian
system,” we would have no need for Music
judges at the contest site. Each performer
would need msure only that his sougs were
on an “approved list” of barbershop songs,

This is just not realistic! Many songs are
not that easily classificd as barbershop or
not; for example: “Beautiful Dreamer,”
“Marx Brothers Theme Song,” “Somewhecre
Over the Rainbow” or “I Dream of Jeannie.”
Should any of these songs be forbidden in
contest merely to allow us o draw a “hright
line™? T think not.

Performances can generate differences
of opinion among listeners, just as art can
generate differences of opinion among view-
ers. Sometimes, the differences can be traced
to the song itself, but more often, the differ-
ences are a result of the performer’s rendi-
tion of the song. We must remember that the
inusic is merely a vehicle for artistry; that is,
the barbershop style is just a filter through
which the music must pass. As Ken points
out, a bridge can be both utilitarian and
artistic.  Our goal in the current judging
system is to judge the bridge itself, not the
separate parts thereof.

To keep the adjudication of the science
and the art of our music separate, as Ken
suggests, would ereate more differences of
opinon, rather than tess. One judge might
say, “1 liked it—93,” while the other might
say, “I didn’t like it—65.”" [ believe that we
need to jndge seienee and art together, in a
holistic fashion. The “conunon ground” is
the incamation of that belief.

To be sure, the very fact that we have to
split our attention between lelt-brain and
right-brainactivity meansthat certain judges
will be more technical and other judges will
be more subjective. The benefit of this
bifurcation is that we can reward perfor-
mances that are greafer than the sum of
their parts. Thus, when a performer “does
something” to the fistener, there should be a
greater reward in that score, in spite
of technical flaws. Conversely, when a per-
former puts out a purely technical rendeving
of a song, the common ground gives us a
way to lower that performer’s score, in spite
of its “perfection.”

“I believe that we need to
judge science and art to-
gether, in a holistic fashion.
The ‘common ground’ is
the incarnation of that be-
liet”

Here’s the irony: If a performance gen-
crates a substantial difference of opinion
between two Singing judges, or bwo Presen-
tation judges, the performer will likely think,
“One of those guys got it wrong!” If the
same performance generates a difference of
opinion between two Music judges, the com-
mient from the performer will probably be, “1
don’t undeistand this category. 1t’s all just
based onthe waythejudge feels.” Thisisnot
only unfair to tiie Music Category, but also
points out a failing in the educational pro-
cess.

The Music Category must dispel the inyth
that each judge’s own life experiences are

the endy standard forjudging a performance.
C. J. Ducasse was not a Barbershopper!
Sinee we’re judging art, our preferences and
life experiences provide merely a backdrop
for our judging. We still must apply all the
left-brain, “technical stuff” to each perfor-
mance. The task of each Music judge should
be to decide which element predominates a
given performance, and evaluate it appro-
priately.

One final point: we Music judges are not
100-point Arrangement judges! Many of us
came from the old Arrangement Category,
but our task is much different now. Iagree
that training is still required to teach some
intellectuai types who are detail-oriented
the skills to effectively handic the common
ground element of “from the heart.” Asa
former Interpretation judge, I see this as a
very importaut area for growth in the Music
Category.

Further, the category leadership must
enable all of our judges to be able to commu-
nicate their knowledge in a succinct and
understandable fashion. Finally, we must
continue to be good coaches, so that per-
formers can see us as comrades, as well as
adjudicators.

One thing should be remembered: this
systent has been in place for just over a year,
I’m sure many adjustiments will be made to
the judging roster, as well as to the substance
of the system, upon further review at the
Category School in August of 1995, The
way { see it, this discussion should be re-
viewed after the 1996 international contest!

&

[Editor’s note: Readers shordd know that
the articles on these hwo pages have been
shared and exchanged, not only between the
nwvo anthors, hut also among key persons in
the C&J commumity, aswell as other Society
leaders. Therefore, it is important (o recog-
nize that the differences in opinion are not
adversarial bul, rather, collegial, and that
the purpose is to bring these opinions to the
attention of the general readership.]
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Marketing the Society
Harmony Marketplace examines
mechandising strategies

by Gary Stawmm, Director of Marketing

n last year's Janvary/February Harmo-

nizer, I tatked about the Society’s mer-

chandise operation, Harmony Market-
place. [ discussed the history of the opera-
tion, the selection process for new items, the
Merchandise Committee, whichis composed
of Society members witl retail expenence,
order-filling procedures, pricing philoso-
phies and customer service policies. This
might be a good time o shed some addi-
tional insight into the operation and answer
a few questions that are commonly asked.

Patron survey results
Last ycar at the Pittsburgh eonvention,

we conducted a merchandise survey at the

shop. This was decsigned, tabulated and
analyzed by a professional research firm.

The survey of 448 convention attendees

revealed among others, these key findings:

+ Most respondents have made purchases
at the Harmony Marketplace shop and
through the catalog.

« Members were more likely than other
respondents to purchase CDs/tapes/vid-
€0s, convention souvenirs and sheet nui-
sic, while spouses were more likely than
other respondents to purchase gifts and
Jewelry.

+ Since both members and spouses use the
Shop/Catalog equally, it is important for
SPEBSQSA to offer items that will ap-
peal to members and their spouses.

¢« Forboth the Harmony Marketplace Shop
and Catalog, service was highly regarded.
Price, accordingtorespondents, wasabout
avcrage. This information will be an
important parct of our immediate plan-
nng.

As [ mentioned last year, it’s important to
remember that the merchandising operation
is only supported by those who want to do
s0. Yet, itoffers aserviee to ourinembers by
providing them with music, recordings,
clothing, gift items, cducational items, and
chapter supplies that allow them to enjoy
this great hobby even more.

The catalog

Producing and mailing the annual mer-
chandise catalog is a fairly expensive propo-
sition, but it is the vehicle that lets you know
all the items available to complement your
hobby.

One of the new members on the Merchan-
dise Conmumiltee is Gary Hennerberg, from the
Dallas Mectro Chapter. Gary’s profession is
analyzing merchandise catalogs to deter-
mine their maximum productivity. He and
the rest of the committee should be able to
provide improvements in this area.

Inventory and pricing

Some of our customers think that we scil
great quantities of items, which would allow
us to offer prices comparable to WalMart
and Sears. The truth is, we sell very few of
any one item, with the exception of pitch
pipes or the top ten titles of the most popular
arrangements for any given year,

Like any good business, we lry to keep
the proper inventory of any item—enough
te avoid back orders, but not so many as to

collect dust. Business people know that
inventory that does not move is a big cost
factor. Therefore, the quantity we can order
and stock, plus the mark-up we must add to
help cover overhead and salaries, determines
the selling price. Our margins are in line
with other retail businesses.

As with any retail operation, some cus-
tomers feel that some items are too expen-
sive, particularly some of the upper-end
clothing items. We offerhigh-quality, brand
names, This, coupled with the low volume,
often makes the price higher than similar
clothing you would find in the large chain
retailers. However, if youmeasure usagainst

comparable vendors—customized, quality
clothing within a small market—you will
find that the Harmony Marketplace is very
competitive.

Still, the pricing on these items is a con-
cem, and we are considering lowering the
margin onthemsomewhat to try tostimulate
sales. Also, we areconsidering adding some
clothing items of less-than-top quality, but
not [ow quality, to fill the demands of some
of our customers.

Some folks want a faster delivery fime.
We pride owrselves in gefting an order out
the door in two to three days, although itmay
take a bit longer during the holiday rush
season or during the annual inventory. If
someone insists on a rush order, we will ship
the order by two-day air or overnight deliv-
ery and charge the custoiner the extra post-
age. We are presently evaluating a priority-
order service that will turn rush orders around
the same day, with one- or nwo-day delivery at
anotninal rush-handling charge, plus postage.

Learning tapes

A little over a ycar ago, we started a
single-song learning-tape program. More
than 400 songs have now been recorded at
Harmony Hall and offered in part-predomi-
nant casseftes at a very affordable price.
Interpretation on these tapes is purposely
omitted, so you can learn to sing the songs
from yonr Lieart.

Once a song has been put on master tape,
we can turmn around the learning tapes in
about a week; if it has been recorded but not
mastered, it may take several weeksto fillan
order. The Harmony Marketplace catalog
indicates into which category the song you
are looking for falls.

[t should be understood that the produe-
tion of these [earning casseltes is a one-man
operation—Russ Foris—and that his duties
include o/l video and audio productions dis-
tributed by SPEBSQSA: commercial prod-
ucts, cducational programs, C&J training,
and media productions. Although there
have been some delays on orders that fall
around international convention, Harmony
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College, vacation and holiday times, we are
making a concerted cffort lo avoid these
delays or communicate with you if a delay
must oceur,

Convention recordings
Occasionally, someone asks why we no

longer include the emcee’s aunouncement

of each competitor’s name on the intema-
tional contest recordings. The reasons are
several.

+ Most people do not care to hear the an-
nounceiments every time they listento the
recording. Perhaps others do.

+ Because of applause overlap and other
ambient noises, additional ediling is re-
quired 1o include the announcements.
This could easily add as much as an
additional dollar to the cost of every CD
or tape.

+ The maximum time that will fit ona CD
is 75 minutes. Including the announce-
ments could easily eliminate one cntire
song from the recording.

While any one of these reasons would
seem sufficient to continue as we have for
the past five years or so, if we determine that
more people want the announcements on the
recordings than do not, we will reexamine
incfuding them. If you want to take a poll in
your chapter, after informing the members
of all the reasons listed above, and send it to
me, we will reconsider.

We also get questions each year asking
why the AIC show recording is not released
in CD format. It’s sirictly a numbers game.
Considering the number of cassettes we sell
of this show, compared to the number of
cassettes solct ofthe contest sessions, itwould
appear that the extra costs (labor and divect
costs) of producing a CD would not be
feasible. Since CD costs and minimum
ordersare decreasing, however, we willkeep
this issue open.

Changes in the works

This year will be an important one for the
Harmony Marketplace. The Merchandise
Connnittee and staff will be investigating
the possibilities of separating educational
and service items from the “pure merchan-
dise” items. Obviously, this latter category
should stand alone as a profit center for our
organization. We will also be looking at
more efficient promotion methods, includ-
ing revamping the catalog, as mentioned.

Also, we will look al our offerings and
remove those items which are not proving

cost elfeclive. By 1996 we will have a much
leaner and more productive operation, one
thal belter serves our customers’ needs.

I get a lot of phone calls and correspon-
dence from members with suggestions for
new products and alternate ways to serve our
customers. Each one of these is taken seri-
ously. Of cowse, some prove unfeasible
because otcost, avaitability orotherrestraints,
Other ideas have been incorporated, however,
and have improved the operation. 1 prefer
your thoughts and ideas in writing, with as
much detail as possible, including supply

sources for suggested products.

Owr merchandise operation has always
been customer ortented, but we are con-
stantly trying to improve in this respect. |
haveagreat deal of respect for Betty, Cheryl,
Audrey, Nancy, Amnette and Mary—the
merchandise department. They, along with
the Merchandise Commntittee—Jack Pitzer,
Gary Hennerberg and Mike Connelly, work
tirclessly to get the right products to you, at
the best price and in the most convenient
manner, | am sure you appreciate that.

vis Sighted 1 Reno

T ER N A T

N convention recordings now available

SWEET ADELINES

C N A

featuring

CHICAGO

1995 International Champlon Quartet
Amy Brinkman, tenor; Dani Avalos, lead; Bon Pressley, bari; and Bonnie Fedyski, bass

ELODEERS

1995 International Champion Chorus
Featuring 114 vojces and Masler Divector James 5. Ains
Separate quartet and chorus videos, $30 each; separate quartet and chorus
audio cassettes, 7 each. Order today from Harmony Bazaar, 800-992-7464;
8 am-4:30 pm CT weekdays. Box 470168 Tulsa, OK 74147-0168

SWEET ADELINES [NTERNATIONAL

- worldwide organization of wonen singers comniitted
fo advancing the nusical art form of barbershop harmony
througl education and performarnces.

See aud hear for yourself.
The King of Rock & Roll
appears on the andie and video
tape recordings of Sweel
Adelines International’s 48th
annnal competition, We are
not winking His up.

Chorus video fape includes
complete performances of the
top 10 choruses plus awaids.
Quartet video tape includes
complete finals performances
of the top 10 guarfets plis
atoards,

Chorus audio tape frcludes
“hest of * selections from the
top five choruses, Quariet
andio fape includes “best of
selections from tHie top 10
qimrics,

FIRE

HORUS
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Making waves in the South Pacific

Auckland hosts first pan-Pacific convention

by Ray Willmot, Waitakere City, New Zealand

laying host is something New
PZealanders really enjoy doing and

the 1994 Pan-Pacific Convention
Chorus and Quartet competition, dubbed
“Oceans of Harmony,” held in Auckland
last October, proved it to barbershoppers
from all over Australasia and Hawaii. The
convention this year was the first of its kind
in the 15-year history of “Barbershop Down
Under,"” being the first time an intra-Pacific
regional chorus competition had ever been
held.

The host chorus was the City of Sails
from Auckland, where barbershop in New
Zealand started. The convention weekend
was organized by John Denton, chorus presi-
dent, and was a combination of the NZABS
competition plusan “open” contest division.

Other New Zealand choruses included
the Hamilton Hair Razors, Harbour Capi-
tal Chorus of Wellington and the Canter-
bury Plainsmen from Christchurch. There
were a humber of Australian choruses, in-
cluding the Melbournaires, the Sunshipe
Statesmen and the Banana Blenders.

The star guest for this convention was the
Sounds of Alohachorus from Hawaii, which
brought along the reunited-espeetally-for-
the-occasion Merry Macs quartet. That
foursome’s last performance in New Zealand
was |5 years ago, during a visit to kick-start
barbershop there. Also with the Sounds of
Alcha came Jerry Ortoff’s Dateliners quar-
tel, who presented a inixed-voice workshop
to augment other workshops conducted by
contest judges Ron Black, Dwayne Brobst
and Rob Hopkins.

The quartet contests showed a remark-
able range of talent, from the novice four-
sonmes through the seniors. First place in
boththose categories went to Auckland quar-
tets, while Christchurch’s Garden City
Sound took the NZABS chamipionship. The
open crown went to Quality Street [rom
Queensland, Australia.

In the chorus contests, the City of Sails
won the national championship and the
Sounds of Aloha won the open trophy. £

Pictured at left, the Dateliners mixed-
voice quartet conducted a workshop on
the artformduring the NZABS convention
{l to r): Kim Orioff, Jerry Orloff, Jim

Gannon and Alyse Cordiero. photo by Mike
Johnsan, Aleha Chapler

At one of the shows held during the NZABS convention, the Sounds of Aloha
chorus from Honolulu brought out one of its quartels, the Castaways, to do its
Wizard of Oz performance. Shown fronting the chorus are (I to r): Bill Joor, Mike
Joor, Ted Sayles and Bill Turner. enoto by tike Johnson, Aloha Chapter

it

The host Clty of SEIIIS chorus won the national champ[onshlp at the NZABS
convention in Auckland last October.

According to World Harmony Council Chaivman Bob Bisio, the total ninmber of
barbershop singers in organizations world-wide, as of the emd of 1994, iy 74,905, of
which 66,130 are in North America.

14
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Miami Beach Convention Schedule of Major Events

Tuesday, July 4 Gang/Tag SiNg .o Fontainebleau Hilton East Ballroom................ 730 p.m.
Wednesday, July 5 MBNA America College Quartel Contest ... Fontainebleau Hilton East Ballroom ... l p.m.
ATC SHOWS oo Convention Center ..o veveccieenn, 6 p.m. and 9 p.m.
Thursday, July 6 Quarlet Quarterfinal Sessions ..o Convention Center 10:45 a.m., 2:45 pam. and 7:15 pam.
Friday, July 7 Sing With The Champs ....cc..ccoooeereeeeeennen, Fontainebleau Hilton ... 9 a.m.
Massed SIDE ..o Great Lawn, Fontainebleau Hilton..................... 12 noon
World Hanmony Jamboree ..o Jackie Gleason Theater .....ocoivveii e 1:30 pm.
Quartet Semifinal Sesston ...oocvverveeniiienean Convention Center ... 7:15 p.m.
Saturday, July 8 Sing With The Champs ..o e Fontainebleau Hillon ... 9a.m.
Chorus Conest ..o Convention Center ..o.oooooviicninecn e 10:45 a.m.
Quartet FINals ..o Convention Cenler .o 7:45 p.m

Registration, special event and ftour ticket information

The convention registration area will be located in the Grand Gallerie at the Fontainebleau Hilton. Registration opens at
10 a.m. on Monday, Jnly 3, and thereafter at 9 a.m. each day; registration closes daily at 6 p.an. Convention registrations,
special event and tour tickets will be mailed to the address shown on the order forms, provided receipt is prior to June 15,
1995. All orders received after June 15 will be held and may he picked up at the convention registration booths.

J

---------------------------------------‘
Miami International Convention Registration ® July 2-9, 1995

INSTRUCTIONS

Compleie order form and mail with
paymentto: SPEBSQSA, 6315 Third
Avenue, Kenosha, WI 53143-5199.

Regisiration fee includes a conven-
tion badge, areserved seatat all conlest
sesstons and a souvenir program.

If you register for more than one
person, please furnish complete infor-
mation for each person on a separate
sheet and allach to this order form.

All registrations received prior to
May 15, 1995 will be mailed. Those
received after that date may be picked
up at the convention regisiration area
beginning Monday, July 3, 1995. Mail-
ings will be made during the month of
May 1995,

Make checks payable 1o
SPEBSQSA. When you receive con-
firmation, please keep it as your re-
ceipt.

Registrations may be transferred to
another person, but they are NOT
refundable.

1995 CONVENTION OMNLY

For office use )

convenlion insert

Date Chapter name

Narme Nickname Ay
Spousefguest name Nickname

Address -
City State Zip Code

Telephone Bus.{ ) Res. (W] N -

Quantity Type-: Rate Total (US funds)

Adult $75.00 ea. | $

Jr. {under 19) $37.50 ea. $

Add $3 P&H for each 8 regisirations ordered. ==
{(Example: 1-8, $3; 9-16, $6; etc.) vl | §

TOTAL $

O Please check here if you have a disability and may require accommoda-
tion in order to fully participate in the convention. You will be contacted
by a staff member to discuss your specific needs.

O MasterCard O VISA Exp. date: mo

year

Account No.

— E------------

Harimonizer



1 Fontainebleau Hillon (| NORTH BAY q Rl | @
2 Doral Ocean Beach VILLAGE QRHMANS B Il

3 Eden Roc NE 79 8T JOHN F. KENNEDY CSW/Y LAE-s %)
4 Holiday Inn - Oceanside J 1 iz

5 Hyalt Regency Miami 2

8 Hotel Inter-Continental 9:!

7 Quality Shawnee Beach Resort
§ 8 Ramada Resort Deauville

9 LTI Seville Beach Hotel
10 Sheraton Biscayne Bay at Brickell Paint
11 Miami Beach Convention Center
12 Jackie Gleason Theater \
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PINE TREE DR

Pen-
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L
B
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IHTERNATIONAL ot s gi
ARPORT & i ca) :
' Z|o -.
[Ny 21 8T E i
=
z (Tol) VENETIAN CSwWY
22 (Tol} = To Aupnds\:\"‘ee' o
is DOWNTOWN :
23 JAMI :
B WEFLAGLER ST o
4 Hisgy RiVER g
e 41 :
@ /7 swsar :
5

Miami Beach Hotel Information

M & k @j Free shuttie-bus services will serve hotels all week, On contest days,
i i v b the Convention Center will be added to the routes.

| HOTEL SGL/DBL. DBL/DBL Ex.PER, SUITES POOL PKG
1. Fontainebleau Hilton (HQ) ..o ST10 e, $110.nn. 820 ... $328 ... b T £9
| 2, Doral Occan Beach i, 93 e 93 e 30 . 150......... Y e 9.50 |
3. Eden ROC .o v ve s 89 e 89 e 10 e, 214 ... Yo 8.50
4. Holiday Inn - Oceanside ..o 87 i B i, 15 e 237 Y o 6
5. Hyatt Regency Miauml oooevinnie oo 87 e 87 s 20 . 240 ... Yoo, 10
6. Hotel Inter-Contingintal ....covevvrnvenciiveernarnnenreenn, 90 e 90 e 20 180 ......... Yo 10.50
7. Quality Shawnee Beach Resort ..o, T0 i 70 i O 99 ........ | 7
8. Ramada Resort Deanville ..ooooroicieeiiceeece 09 e 31 15 225 ., Yoo 5
| 9. LTI Seville Beach Hotel oovevvervine e, 95 e, 95 e 10 ... N/A ... Yo 7
I 10. Sheraton Biscayne Bay at Brickell Point.............. 82 i 82 10 H2 ... Y e 5
|

Alihough the age limits may vary, all hotels allow children o stay in the same room with parerts with no additional charge.
Rates shown do not inchude cily, slate or occupancy taxes.

SGL - | personfl bed DBE. - 2 persons/] bed
DBL/DBL - 2 persons/2 beds SUITES - Starting Rates are shown. call |-800-476-9969 [or additional information.
Ex.PER. - Extra adult person charge. PKG - Parking fee, subjeet 10 change,

2 c?f&!fﬂOﬂfZCIn convention insert



PELANGTAL SPIERGSA ORI

SPEBSQSA 1995 International Convention

)y Official Housing Request Form _m 5

OEERAATGNIL EMISELA  CONVENTON

Instructions
Complete and return this form by mail, or fax to: (305) 539-3106

Greater Miami Convention & Visitors Bureau
SPEBSQSA Housing Service N0 RESERVATIONS CAN BE AGCEPTED BY PHONE.
701 B‘rickell Avenue, Suite 2700 IF YOU REQUEST RESERVATIONS BY FAX, DD NOT
Miami, FL 33131 MAIL A DUPLICATE!

Please complete all sections below.

All requests must be made in writing to the Housing Bureau.

Room assignments are made in order of receipt.

Be sure to list definite arrival/departure dates and times, and all room occupants.

Reservations will be held only until 4 p.m., unless guaranteed by credit card, check or money order. Details
will be outlined in the hotel contirmation. Do not send check or money order deposits to the Housing Bureau.
Reservations must be made by June 2, 1995, unless otherwise noted.

A: Confirmation (please type or print)

Confirm reservations to: After receip! of confirmation, all changes (arrival/depariure dates

Name

Street or box

and cancellations) should be made in writing to the Housing Bureau.

Within 30 days of the convention date, all changes must be made
directly with the hotel.

The Housing Bureau will inform you by Fax of your hotel assign-

City — State —Zip - —  ment. Ifyou cannot provide a Fax number, you will be notified by mail.
Telephone ( ) A confirmation will follow direct from the hotel. Please be aware that
some hotals may request an advance deposit at time of confirmation.
Fax { )
You may guarantee your rooms by completing the following: O Ifyou have a disabilily and may require special holel accom-
O VISA O MasterCard 0 AMEX madations, please check here. Yol will be conlacled by a stalf
O Discover O Diners Club member or the housing bureau la discuss your specilic needs.
Card No. i S | | ST (S Ll =] | _ | Exp. Date

B: Hotel choices (list three choices in order of preference)

1st

2nd

3rd

Arrival date Hour a.n/p.m.

Departure date Hour am./p.m.

O Non-smoking (O Haundicapped (see section above)
In the event accommiodations are not available in the hotels of your choice and

another hotel must be assigned, is location O or price O more important o you?

C: Room type (indicate number of rooms and type required)

Single room Double room Dbl/dbl room Parlor suite

(1 person/1 bed) (2 persons/1 bed) {2 persons/2 beds) (O oneor O two bedrooms)

D: Names (list occupants for EACH ROOM—please bracket names of those sharing)




LOWEST AIRFARES
Plus CA$H REBATES

SPEBSQSA
International Convention « Miami (7/2-7/9)

MEMBER BENEFITS
Buy your tickets from Camelot Travel and...

B $AVE 5% OFF any applicable fares on American Airlines—PLUS

B Receive a 3% CA$H Rebate from Camelot Travell

B All major credit cards accepted.

B $150,000 Free Flight Insurance with every ticket!

M Call TOLL-FREE 7 A M. to 6 P.M. « Monday—-Friday * Mountain Time!

B Mention your Access Code: SPEB

CAMELOT

CALL TODAY: 1-800-877-5444 TRAVEL SERVICES

JAMBOREE VI

JACKIE GLEASON THEATER
MIAMI BEACH

Friday 1:30 p.m. July 7, 1995

Presents ...
Durbanville, South Africa  GILT EDGE 1995 South African Quartel Champion {SPATS)
isle of Wight, England FAMILY TIES 1994 British Ladies Quartet Champion {LABBS)
Helsingborg, Sweden TIME OUT 1994-1995 Nordic Quartet Champion (SNOBS)
Flintbek, Germany TAKE FOUR 1994 German Quartet Champion {(BinG!)
Birmingham, England SOUND ASSEMBLY 1994 British Quartet Champion (BABS)
Tampa, Florida, USA SHOWTIME 1994 Sweet Adelines International Quartet Champion
Chicago, llinois, USA  VILLAGE VOCAL CHORDS 1993-1994 Harmony, Inc. Chorus Champion
Helsingborg, Sweden HELSINGBORG BARBERBOYS 1994-1995 Nordic Chorus Champion (SNOBS)
Christchurch, New Zealand GARDEN CITY SOUND 1994-1995 New Zealand Quartet Champion (NZABS)
Perth, Australia  BAD HABITS 1994 Australian Barbarshop Quartet Champion (AAMBS)
Sheltield, England  HALLMARK OF HARMONY 1994 British Chorus Champion (BABS)
Ohio/Pennsylvania, USA JOKER'S WILD 1994 SPEBSQSA International Quartel Champion
Dailas, Texas, USA VOCAL MAJORITY 1994 SPEBSQSA International Chorus Champion
Liphook, England PETER MAY Master of Ceremonies (BABS)

ADMISSION §15 All seats reserved (order early, last year sold out)
k BOB BISIO (FWD) Producer - JAMIE & NAIMA MEYER (CAR/SWEET ADELINES) Co-Directors _/

4 g‘[&lanﬂiZﬁf" convenlion insert



MIAMI BEACH SPECIAL EVENTS

[ —————— e _— e — = —— — — i 1 |

Gang/Tag Sing - This was one of the most popular new events of the past two conventions. Special directors and guest appearances. Cone
early and stay late. Tuesday, July 4 at 7:30 p.m. East Ballroom at the Fontaineblean Hilton.
FREE admission Cash bar

MBNA Awerica College Quartet Contest - The fourth annual competition. These young quartets contending for the collegiate title offer
an exeiting afternoon of barbershop harmony. Wednesday, July 5, | p.nw. in the Fontainebleau Hillon East Ballroom.
Event 21 $5.00

A1C Show of Champions - Two great shows again. This year featnring Victor Borge, fatnous musieian and showinan (second show only).
Wednesday, July 5, 6 p.n. and 9 p.m., Miami Beach Convention Center.
See ad on page 8 of this insert

Ladies’ Breakfast - The Fontainebleau chef is preparing a special breakfast for this occasion. Many surprises are being planned by the
Miami ladies, along with a special appearance by Joker’s Wild, 1994 International Champion. Friday, July 7 at
9 a.m. in Ballroom D at the Fontainebleau Hilton.
Event 31 $17.00

World Harmony Jamboree - This show, in its sixth year, has become a keystone event at the convention. Enjoy an afternoon of global
harmoeny in the beawtiful setting of the Jackie Gleason Theater, adjacent (o the convention center. All seatsreserved. Show time is 1:30
p.an., Friday, July 7. There will be shuttle bus service,

Event 4] $15.00

International Services Committee BreakFast - Start the day off with a good breakfast, good fellowship and good harmony. Drawings
for the fantastic district prizes, four front row seals at next year’s convention in Salt Lake City and a guest appearance by Joker’s Wild.
8:30 a.m. Satnday, July 8, in Ballroom D at the Fontainebleau Hilton.

Event 51 $17.00

ORDER FORM

Advance orders for special events must be veceived in Kenosha by June 15, 1995, Refunds canunot be processed after that date.
A limifed number of tickets will he available for purchase during convention week in the registration arca—Grand Gallerie,
Fontainebleau Hilton.

Mail this form with credit card information, check or money order for the
total amount, made out to SPEBSQSA, lnc., to:
College Quartet Contest

_ 2L @%5each $ SPEBSQSA Special Events
0315 Third Avenue

Ladics’ Breakfast Kenosha, WI 53143-5199
__ 31  @S$17cach s

L Check u Money Order L visa O MasterCard
World Harmony Jamboree

$15 e T T O 4 O i O (T T 7

_ 41 @%I15¢cach b | Exp. date
Int’l Services Committee Breakfast N
51 @%17each $ | e

Street/Box

Totul oo — | iy State ZIP

-3 3 8 0 5 3 8 B 8 3 B 0 R B 0 R 0 0 & B 0 R} |

Telephone ( Yo o L e . =m .
ﬁ'lll‘.‘HEHHEEEEi!ﬂEEH‘HEEHHIHMHHHHHHHIHHIEE}HEHHHHH
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MIAMI BEACH - A VACATIONER'S DELIGHT

PLEASE NOTIC

All tours depart from Headquarters Hotel (Fontainebleau Hilton) except as

otherwise noted. Tour participants are responsible for their own
transportation to and from the designated departure location.

TOUR A - Everalades Alr Boat - Skim along in an air boal;
see wildlife (galors and birds galore); enjoy an alligator show, a
mini jungle trail and a Seminole indian Village. Tour will depart a1
8:00 am [rom Fontainebleau Holel; at 8:15 am from Holiday Inn
Oceanside (2201 Collins) and at 8:30 am from Hyalt Regency
Hotel {400 S.E. 2nd, Miami). Tour includes roundiip air-
condilioned motorcoach transfers, entry fees. Monday,
Wednesday, Thursday & Friday. 4-1/2 hours. Depart at 8:00 am.
Relurn 12:30 pm. $25 per person ($15.00 for children under 12).

TOUR B - Miami/Mlaml Beach City Tour - Join our local
guide for a lour ol the historical, cullural, shopping and scenic
areas ol lhis magic place. We'll see speciacular homes,
downtown Miami, the Art Deco District of Miami Beach, Coconul
Grove. Litile Havana, Coral Gables and the Port ol Miami, Irom
whese more fuxury ciuise ships sail than from any other poit in Ihe
world.  Monday, Wednesday, Thursday & Friday. 3-1/2 hours.
Depart al 1:30 pm. Relurn 5:00 pm. $18 per person ($10.00
children under 12},

JOUR € - Miaml Beach/Biscayne Bay Cruise - This
sightseeing boal lealures marine life and a scenic cruise along
Miami's shoreline and millionaire’s row. Nexl {tell your kids and
grand kids about this!) you'll be trealed to a deluxe cheeseburger
served with salad, Iries and colfee, lea or soda at lhe HARC
ROCK CAFE (includes tax and lip)! Time also 1o stroll through
Baystde, a modern shopping mall and marina. Translers, cruise
and lunch alt included. Monday, Tuesday & Wednesday. 5 hours.
10:30 am 10 3:30 pm. $35 per person ($25 children under 12).

TOUR D - Vizcaya - One of America's premier archilectural and
historical gems, Vizcaya was lhe winter ralreal of
industrialist/millionaire, James Deering, He was obsessed with
bringing 500 years of European cullure lo Vizcaya, his eleganl
estale on the shore of Biscayne Bay. Buill in a grand palatial
manner, priceless anliques adorn every room. Mr. Qeering, a
bachelor, roamed Europe purchasing rare masterpieces to insure
lhat his eslale contained only the very best ol what Europe's
palaces and country homes had to offer. Tour includes gourmel
lunch at one of lhe area's reslavrants {menu includes Florida
Salad, Chicken cordon bleu with mushroom chive sauce,
renowned desser! and coflee or ice lea). Limlted lo 9§
persons each day. Price includes lranslers, lour ol Vizcaya
and gourmel lunch. Wednesday & Thursday only. 5-1/2 hours.
Oepart 10:00 am and ¢elurn al 3:30 pm, $42.00 per person
($32.00 for children under 12).

TOUR E - Glass Bollom Ree! Tour - South ol Miami and north
of Key Largo lies the Key Largo Coral Reel Preserve, one of the
world's linest natural living teels. This tour fealures a three hour
glass bottom boal cruise 1o the reef which is siluated in Biscayne
National Park, operated by lhe National Pack Services. In the
patk headquarers. you'll also see a video presentation, which
fully explans the essence of a living ree!.

SHarmonizer™

NOTE: Food is not served in the park so please bring a snack.
Aboul 1:30 pm, a stop will be made at a McDonald's and Burger
King to have lunch (no! included) before returning to Miami,
Tuesday & Wednesday only. 6-1/2 hours.8:30 am lo 3:00 pm.
$34 per person ($30 children under 12}. Tour limited to 49
persons par day.

TOUR F -Lfatin American Barbershop Dipner Bash -
Serenading mariachis, colorful flamenco, rhumbas, tangos and
sambas plus MARQUIS, our 1993 international 4th place
medalisis. Dinner will include sangria, salad, roasl pork a la
Carreta, baked potatoes, green beans, sauteed onions, custard
llan, and colfee or tea. Cash bar. 5-1/2 hours. Deparl 5:30 pm.
Return 11:00 pm. Coaches will deparl lrom headguarlers hotet
bul you will be returned 1o your own holet alter the bash.
Monday evening, July 3rd only. $38 per person includes food,
sangria, taxes, tip, enleitainmenl and roundtrip air-conditioned
molorcoach lranslers.

TOUR G - Southern Florida Waters Barbershop
Breakfast, Lunch & Casine Crulse - Sail aboard the 1400
passenger cruise ship, Scandinavia Dawn. Delicious bulle
breakfast will be served upon boarding.  After breaklas!, enjoy
bingo, the casino, music by a sleel band, and ship-board fun and
games. Soon il's lime lor a mouth-watering funch and then it's
barbershop showtime {eaturing JOKER'S WILD, our cuerent
champs! Coaches deparl al 7:45 am [from the Fonlainebleau;
8:00 am from the Holiday Inn Oceanside (1701 Collins} and 8:15
am [rom the Hyall Regency (400 SE 2nd, Miami}. You will also
receive a $5.00 malch game chip and $5.00 slol machine coin,
Price includes Iwo meals, graluilies, porl taxes, prizes,
enlerlainment and transter, Tuesday only. 9-1/2 hours, 7:45 am
lo 515 pm. $59.00 per person ($49.00 children under 12).

TOUR H - Fourth of July Captaln's Deluxe Barbershop
Dinner Cruise - A glorious way lo see the firewarks on the 4th.
We sail oul on our glislening 1,100 passenger cruise liner,
Discovery, and anchor beyond the three mile limil. A delicious
bulfel dinner with caivery fealuring chicken, lasagna, sealood,
slir Iries, salads, dessens, etc., elc., elc. {or in the ship's Cale
Calais you can opl for a sil down dinner and gourmel seven
course a la carle menu of shrimp scampi, lobster, grilled or
poached salmon, steak, lamb chops. etc.. elc. al $14.00
additional). Nexl we'll watch the fantastic Freworks display over
Miami, Miami Beach and Fort Lauderdale. Then it's a superd
barbershop show lealuring KEEPSAKE, our 1992 champs.
There's also plenty ol other ship board enterlainment, plus three
casinos. Whal a greal way fo spend an evening! Tuesday, July
4th only. Price includes roundlrip translers {you will depar from
headquarlers hotel but will be diopped oll alier lhe cruise al the
hote! of your choice), deluxe cruise, dinner buffel, port taxes,
lireworks display, enterlainment, transfers, barbershop show and
$10.00 malch play token for casino. 8 hours. Depar al 5:00 pm.
Return 1:00 am. $69.00 per person.
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TOUR |- KEEPSAKE Post-Convention Bahama's Crulse -
Monday, July 10 to Frlday, July 14 What a labulous way to
end the convenlion. This 5 day-4 night cruise will feature
KEEPSAKE, our 1992 international champs as well as the
Society's musical educalor, Jim Debusman, who will conduct
workshops on vocal techniquas and voice theory. Ports of call
will be Key West, Nassau and Blue Lagoon Island, Dolphin
Cruise's privale island paradise In the Bahamas. Translers from
convenlion hotels to the Port of Miami on Monday, July 10th and
from the ship 1o Miami airport on Friday, July 14lh, will be included
in the price as well as a sighlseeing cruise of the Miami area and
deluxe cheeseburger unch al Miami's Hard Rock Cale (Tour C
above) on Sunday and a sighiseeing tour ol Miami {Tour B
above) on Monday belore boarding the ship. Also included in the

cruise will be a special cocklail parly for our group, live gourmal
meals par day, Caplain's cocktail parly, shipboard emenainment,
bingo and casino gambling, barbershop seminars al sea, singing
with the champs, special performancas by KEEPSAKE, chorus
singing, and woodshedding. Price also includes transier from
your holel and return to Miami airport, and sighiseeing programs.
From $495.00 per person, plus port laxes. For brochure and
complete delails {get firsl choice ol cabins), please contacl
Windsor Travel, Ltd. al 312-581-4404 or long-distance al 1-800-
648-7456.

NOTE: ALL TOURS DEPART FROM HEADQUARTERS HOTEL
(Fonlainebleau Hifllon )jexcep! as olherwise noled.

TOURS ORDER FORM

Please indicale the number of lickets desired for each tour:

TOUR A: Everglades Alr Boat - 4-1/2 hours - $25 ($15

for children under 12}

__A-1. Monday, July 3rd, 8:00 a.m. $

A2, Wednesday, July 5ih, 8:00 a.m. $

A3, Thursday. July 6lh, 8:00 a.m. $
t3
§

_ A4 Fyiday, July 7th, 8:00 a.m.
TOTAL:

TOUR 8: Miaml/Miami Beach Cily Tour - 3-1/2 hours -
$18 {$10 under 12 years of age)
__ B-5. Monday, July 3d, 1:30 p.m.
B-6 Wednesday July 5th 1:30 pm
8.7, Thursday, July 6th, 1:30 p.m.
____B-8. Friday, July 71h, 1:30 p.m.
TOTAL:

ARG R R R

TOUR C: Miaml Beach/Blscayne Bay Cruise - 5 hours -

$35 (225 under 12 years of age)

_ C-9. Monday, July 3rd , 10:30 a.m. &

_ C-10. Tuesday, July 4th, 10:30 a.m. &

_ C-11. Wednesday, July 5th, 10:30 a.m. $
TOTAL: &

TOUR D: Vizcaya - 5-1/2 hours $42 (332 under 12
years of age)

__ D-12. Wadnesday. July 5th, 10:00 a.m. $
__ D-13. Thursday. July 6th, 10:00 a.m. § _
TOTAL: 5

TOUR E: Glass Botlom Reef Tour - 6-1/2 hours - $34
{$30 under 12 years of age)

__E-14. Tuesday, July 4th, 9:30 am. $
E-15. Wednesday, July 5th, 9:30 a.m. $
TOTAL: %

TOUR F: Latin Ametlcan Barbershop Dinner Bash - 5-
172 hours - 338

F-16. Monday, July 3rd, 5:30 p.m. $
TOTAL: $
TOUR G: Southern Florlda Waters Barbershop

Breakfast, Lunch & Caslno Crulse - 9-1/2 hours - $59

(849 under 12 years of age)

___G-17. Tuesday, July 4th, 7:45 a.m. 5
TOTAL: %

TOUR H: Fourth of July Captaln’s Deluxe Barbershop
Dinner Crulse - 8 hours - $69

H-£8. Tuesday, July 4lh, 5:00 p.m. $
TOTAL $
TOUR I: Keepsake Post-Convenlion Bahama's Cruise -

departs Monday, July 10th - 5 days, returns July 14lh,
Tour beglns with Miaml sightseeing on Sunday, July 9th,

NOTE: For Tour |, please contact Windsor Travel, Ltd. al
312-581-4404 or 1-800-648.7456 for brochures wilh complele
details.

convenlion irserd

.................................................................................................................... BRI IR I EERaREER NN Il N AR arangianani

Mail completed torm with credil card information or check (in the amounl of § , made payable to SPEBSQSA, and mail to
SPEBSQSA MIAMI BEACH TOURS, 6315 Third Avenue, Kenosha, W| 53143-5199.

 VIsSA __Masler Card ___ Check ~ Money Order

Card # Expiration Date _

NAME -

STREET or PQ BOX

CITY STATE ZIP
TELEPHONE { }
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AIC Presents

Wednesday,

July 5 at the
1995 International

Convention In
Miami

special Guest:

VICTOR BORGE

ES
® X

¥ 5a
& i o
L i

i i

(eih
¢ TFromt Row*

Oakerest Lane,

Coppell, TX 75019 ¢
To orsler by phane using MasterCard +
or VISA {only), call the AIC Hotline at

1-800-877-6936
International Headquarters will nol
lake AIC
Tickets will be mailed s
mail beginning May 1, |

All orders received afler June 10, 1995 ¢
will be held for pick-up atbe AIC ticket ©
8 booth in Miami.

Super Ticket i -or- choose front either colinmn

$80) both shows
Next Best 1 540 both shows
Real Good | U] $25 both shows
¥ Limited quantities

Total Order 8.

Name ......

$50 first show
$25 first show
i1 $15 first show

[ 1550 second show
[} $25 second show
[1$15 second show
Please include an additional $1.50 for handling.
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State...ennei, ZiP i
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e
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Two great shows at
the Miami Beach
Convention
Center

6:00 pm show:
Classic Collection,
Keepsake, The Ritz,
and Acoustix

9:00 pm show:
The Gas House Gang,
Joker’s Wild and
Victor Borge

Both shows will
feature the
Spectacular
AIC Chorus.

..iﬁ % ‘:...'\I
l ,_‘gir? N

Dogquenttity rotal
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North Carolina Harmony Brigade holds fun weekend

by Steve Tremper, Research Triangle Park Chaplter

During January 20-22, the Third An-
nual Notth Carolina Harmony Brigade
weekend washeld, gathering quartet-minded
Barbershoppers fromn the 15 chapters across
the state, Its purposes are to bring together
singers of exceptional talent and desire who
are interested in quartetting; to provide a
way for members of different chapters to get
to know each other; and to offer opportuni-
ties for learning challenging quastet music
in a fast-paced enviromment.

At its first meeting in January of 1993,
about 61 menwere inducted as charter imem-
bers. Last year, more than 30 guests at-
tended, but none were inducted as members,
since a ruling had been made that future
potential members had to come back for a
second year. This year, there were 32 re-
turning guests, of which more than 20 were
inducted, plus 24 first-time guests, for close
to 100 in attendance.

Learning tapes for 18 songs were sent out
months ahead of time, with certain songs
deemed “mandatory™ for learning and oth-
ers left to personal taste. Sheet music was
also provided.

Members and guests began arriving at
the Mid-Pines Resort hotel in Pinehurst,
N. C,, on Friday evening, and each was
assighed to a pick-up quartet of men from
different chapters. They had several hours
to prepare one song of their choice for com-
petition later that night.

The contest was held up, however, be-
cause a VL.Q was fonmed to go to another
local hotel and perform the Brigade's theme
song, ‘“Nouth Carolina Is My Home,” for
Charles Kuralt, who wrote the lyrics. He
happened to be in town for another event,
and was delighted when the VLQ marched
inand began to sing. Itwent over very well,

The quartet contest began around 11:30
p.n. and 25 quartets went through one song
each. Judges whittled the foursomes down
to a top ten, who would perform again Sat-
urday night. It was around 2 a.n. before all
finally tumed in.

After breakfast Saturday morning, the
members held a business meeting while the
guests went off to rehearse a few songs.
They later came back and performed for the
members, to thunderous applanse. These
new guys really learned their music!

§

_During the North Carolina Harmony Brigae weekendinJan ay, aVLQofBrigade

members performed “North Carolinals My Home” for TV persanality Charles Kuralt
[inset], who wrote the lyrics. Directing is Charlie Rose,

Then, seven im-
promptu quartets were
formed and eachreceived
a brand-new song from
whichtosight-read. They
were given 30 minutes to
prepare and then sang
them for the rest of the
group, Itwasachallenge,
but fun!

After lunch, the Music
Committee (key music
menand chorus directors)
met to select the songs for
the chorus performance
to be held that night in the
local high school. The
85-plus-voice chorus,
made up of Brigade members and guests,
rehearsed for about two hours and prepared
ten songs for the show. Note, this was the
only rehearsal the chorus had to prepare for
ashow to be presented just a few hours later!

The show went offwithout a hitch before
an audience of about 600 local barbershop
fans. It was a real thrill for men who have
only sung in small choruses to hear them-
selvesinabig one! Several registered quar-
tets, Salem Square, Kudzu Krooners, Spet-
light and Insignia, also had segments on the
show, to round out a full evening of enter-
taimmnent.

After the show, everyone headed back to
the hotel for the quartet contest finals, and to
cheer on the top ten. The top three were
crowned as winners and then new members

Brigade Commandant Charlie Rose (left) accepts
kudos from Loonis McGlohan, who composed the
music to “North Carolina Is My Home,” as lyricist
Charles Kuralt looks on.

were inducted into the Brigade. General
merrimenl ensued thereafter, with copious
amounts of adult beverages and munchies
served.

This was a great weekend, chaired for the
third year by its founder, Charlie Rose, from
the Rocky Mount Chapter. I would encour-
age readers to consider such an cvent in your
area. It’s a great way to get o know
Barbershoppers outside your chapter, and
providesachallenging environment for quar-
tet men of all levels of experience. If you'd
like niote information, please contact:

Steve Tremper

11925 Appaloosa

Raleigh, NC 27613

Internet: stremper@vnet.ibm.com

=
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Afterglow—from Society Archives

Maurice “Molly” Reagan—a bharbershop pioneer

by Ruth Blazina-Joyce, Museum Curator/Archivist

[This is the first in a series of articles sug-
gested by Historian Emeritus Dean Snyder
on men, while neitler champlons nor presi-
dents, whose impact is still reflected in the
Society we know foday.]

It was the beginning of a new century in
rural Tllinois. As Molly Reagan’s clear
tenor blended in harimony with the voices of
his three third-grade friends, he was glad he
had insisted that the close harmony be bar-
bershop. Even so, nine-year-old Molly didn’t
realize he had taken his first step in what
would become a long barbershop career.

Molly always credited his third-grade
music teacher with firing his love of singing
and inspiring a life-long fascination with the
mechanics of music. He sought out the local
quartets and listened hard.

By the time he was in high school, he was
performing with a quartet, playing the violin
with the school orchestra, playing on the
baseball diamond, and running the boards as
right guard for the basketball team. The
basketball coacli doubled as the physies
teacher, and Molly learned more about the
structure of music.

While at the Universily of lllinois, Molly
found himself rooming with fellow mando-
lin player Frank Thome. He well and truly
hooked Frank on barbershop, and counted it
the greatest thing he ever did for the Society.
Why s0? Frank eventually went on to be-

Harmonizer ad
for the pocket-
sized version
of the Reagan

Bareerstde Harmonry
Cronp RELATIONSHIPS

FiastT EpiTion
PockeT Sizm

come both a quartet champion and Society
president — the only man ever to do so.

Molly and Frank both enjoyed arranging
in the barbershop style. In order to “talk
music” with each other, Molly began to
develop a musical “language” based on the
well-known prineiples of the circle of fifths.

Atthis point, neither Molly nov Frank nor
their quartetting buddies had heard of the
Society, and for a very good reason. [t vas
only 1917.

When the Society was founded in 1938,
Molly joined. By 1940, Molly’s interest in
the physics of sound had grown due to his
waork on the first talking robot, which was
demonstrated at the New York World’s Fair.
Therehemet Q. C. Cashatthe 1940 conven-
tion, and O. C. encouraged him (o become a
Judge.

Molly helped create category judging
and the system ofvegional pretiminaries. He
began teaching judge-training courses at
conventions during the mid-40s. He contin-

The Variety Four, circa
1909, was Molly's
favorite quartet. From
left to right: Molly
Reagan, bari; Pete
Buckley, bass; Ralph
Moorehouse, lead and
Doc Nelson, tenor.

ued to arrange songs, and served on both the
Contest & Judging and Song Arrangement
conmmittees for nearly a decade. He evenlu-
ally became one of a handful of men to be
certified in every judging category.

The Reagan Clock Systemmade its debut
in a serics of Harmonizer atticles in 1942
and *43. This “musical esperanto” named
chords and arranged them around a tnovable
clock-like wheel. Many carly arrangers
foundthe Reagan Clock a quick and easy aid
to chord strncture and relationships.

Arrangers and quartets ofien camne to
Molly for advice. He was remembered by
many as being firm and forthright in his
opinions, but diplomatic in delivering them.

Many of Molly’s ownarrangements were
sung in contest by top quartets in the *40s
and ’50s. His advice to the Elastic Four
was instrumental in its successful bid for the
championship in 1942, and he coached
the Pittsburghers quartet to its champion-
ship in 1948, =

Clock System, ComPLrTE
1955,
}5.00
PoSTAGE PREPAID
K ' |
A 0 ) team. The coach, who was also the physics instructor, helped Molly unite his love
of music and physics.
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What really happened by the old mill stream!

by Ted Clifford, Scarborough, Ontarie, Chapter

Preparing for my voice appraisal, [ sang
“Down By The Old Mill Stream” about
78 timesathome. My wife, Guilda, wrapped
a pillow around her head.

She had to surface for air, however, and
during one of her breathing breaks, said
there were things about the song that she
didn’t quite understand. “What, for ex-
ample, is Gingham Two?” she asked.

Texplainedthat there weredifferent grades
of gingham back in the 1890s. “Gingham
One wasadelicate fabric, suitable for nighties
and underfashions. Gingham Two was a
niore robust material, a blend of eotton,
polyester and wool, used for outdoor and
recreational clothing.”

“Like denim,” Guilda suggested.

“Exactly,” | said.

“And | suppose there was a Gingham
Three?”

“Naturally. For dressing up on Sundays,
and wearing fo wedding receptions,” [ said.

“Well, that’s another thing [ don’tunder-
stand,” Guilda said. “Ifthis guy and this girl
lived ina village with a population of maybe
1,000 people, why had he never met her
before? How many teenagers can live in a
village that size? How come he only first
met her down by the old mili stream when
she was 1677

[ had to think fast here. “He probably
stuck to the middle of town—the general
store, blacksmith shop and stables.”

“And barber shop, | presume?” Guilda
asked.

“Right,” I said.

“I see,” Guilda said. “The 1890s equiva-
lent to hanging around the mall. But why
wasn’tshe there, too? Where was sheall this
time?”

“Her mom and dad owned the mill,” [
suggested. “She was probably busy raising
and lowering the mill gates, lubricating the
millwheel, sweeping up the husks, and do-
ing all of those things that daughters of
millowners did.”

*30 he suddenly shows up, and sees her
sloshing around in her rubber boots and
gingham, and falls in love with her,” my
wife surmised. “What was he doing there?”

“Probably making a delivery from the
general store—new pailsandnails and stuff,”
[ said,

Guilda had a look of disbelief as I ex-
plained all ofthis. Finally she said, “I would
enjoy it if you sang down by the old mill
stream.”

“That’s what I’ve been doing,” [ said.

“Not the song, Caruso, the plaee,” Guilda
said. “There's an old mill stream about 10

n celebration of len years logether,
The Ritz is proud lo present The
Ritz ANTHOLOGY. This four disc
or casselfe packeage includes the
Jour most recent vecordings by the
1991 International Quariet
Champion. Enfoy The Ritz Swingin’
on a Star, Old Songs are Just Like
Ofd Friends, I'm Beginning fo See
the Light, anel The Ritz on
Moonllght Bay all for one low price!
Handsomely packaged, The Ritz
ANTHOLOGY is an affractive and
affordable way o add all of The Ritz
recoredings fo your coflection.

PLESSE INDIGITE QUovingy

The Rtz Anthology
CO6) @349
Caielte(s) @ $33.

Thre Rilz Swingin’ on a Star
Co( @815 =
Casselte(s) @ $10. =

Old Songs Are fust Like Ofd Friends
___ CD @5
Cassefle(s) @ $10.

I'mi Beginning to See the Light
CO.(5) @ $13. =
Casselle(s) @ $10.

The Ritz on Moonlight Bay
COG @SS =
Casselle(s) @ 310,

The Ritz
_ Cagelte(s) @ $10.

Sum Tota
Smippixg & Haspuse
AMOUNT ENCLOSED

I

1§

i

$2.00

1n i

miles east of here. I'my sure all the village
queens would love to hear you practice—
around the house, you're driving me and the
cats nuts.”

And she wrapped her head in the pillow
again. it

—

Hame

Addiess

City State Zip

Sernd this order form and yonr check made payable
lo: “The Ritz™ (Foreign orcders specife “ULS, Funes’)
Ritz Recordings, Box 126, Ockwood, OH 45873
The dislributlon, sale or advertising of unolfclal recordings Is

not a represenlalion that the conlanls of such recordings are
appropiiale for contest use
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Goosebumps!
by Peggy Slikker, barbershop brat

Youth Outreach

“I'll bring along a swmile or a song for
anyone, but only a rose for you ...”

Topper Hall tives in my mind as a sanc-
tuary of song where I could vanish from the
rest of the world. There, in the foyer, hang
pictures of faces smiling with the confi-
dence familiar to anyone who sings this
unique brand of four-part harmony known
as barbershop.

1 would go there with my dad, just to
listen. Tt was the home of the Mt. Baker,
Wash., Toppers chorus.

| thought it was greaf that Dad was having
such a good time, singing his heart out with
the guys he met on Monday nights, but 1
never guessed that such an old singing style

would ring a chord with my own musical
background. Surprisingly, it taught me what
Tthought I already knew: harmony is a basic
of all music.

Four voices can make a sound like one
voice. When it’s done justrvight, it sends a
shiverdown imy spiue,and sometimes 1 have
to close my eyes to get as close to that sound
as possible. Sosiinple, yet so elusive; it can
take guys vears to find just the right mix of
voices. But, when that happens, it’s pure
gold!

Topper Hall was built by one Hemry
Jansen, a man so dedicated to barbershop
that e had to have it in his own backyard—
literally. He transformed an old ealfbam on

his property into a meeting hall, complete
with a wall of mirrors, practice rooms and
even a kitchen. Musical memorabilia
complimented two barber chairs in the foyer,
along with chorus and quartet photos, awards
and plaques.

The Mt. Baker Toppers. Just another
small chapter? Maybe. But to me, it’s
family and Topper Hall is home.

[Editor’s note: Peggy Slikker now lives in
San Antonio, where she supports the
Chordsmen, but she wanied to “give a little
something back” to the Society by recalling
the place that sparked her love of barber-
shop singing.]

Count your blessings
by Jim Bush, Bowie, Md., Chapter

A friend and grandimother, Pat Fraber,
found the following note, written by her
granddaughter on Mareh 21, 1992, after
accompanying Pat to sece our annual show
production, Your Barbershop Hit Parade:

“Dear God, inside, with yourlelp, 1 know
[ will have fun with whatever [ do. I know
[ will be protected by you. With your help,
I will behave.” It was sighed by Heather
Marshall, who at the time, was seven years
old.

She saw ten reasons why she wasblessed:

“]1. I'm blessed that 1 got to eat dinner at
Roy Rogers’.

2. T'm blessed that | got to cat sugar-free
Jello.

3. I’m blessed that I had a good night’s
sleep last night.

4. T’m blessed that T am spending a day at
my grandmother’s.

5. T’'mblessed that ] got to watch cartoons.

6. I'm blessed that I got to play with the

dog today,

I'm blessed that 1 got to see the snow

fall.

=

8. I’mblessed that ] got to go see a barber-
shop quartet at Bowie State College.
9. 1'm blessed that I got to listen to some
old commercials,
10. I'm blessed that I got to meet Mr. Jim
Bush, one of the men in the show.”
Almost three years later, when wc meet,
she still says, “Hi, Mr. Jim. Do you remem-
ber me?” You can bet I'll never forget her!
Once in a while, we a// need to count our
blessings.

Shown at lelt, the Widefield High School
Barbershop Ensemble of Widefield,
Colo., performed for the first time in
November at the school district’'s Mens
Chorus Festival. This HarMony
ExpLosion club, sponsored by the Pikes
Peak, Colo., Chapter, rehearses several
times a week under the directioncf Anna
Hamre, the school's music teacher.
Chapter member Charlie Snyder
coaches.
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Part Three_in a series on leadership sitnations and skilfs

The four factors of leadership

by Steve Rafe, Chairman, Leadership Task Force

ne of the most important tasks of a
good leader is to help an organization
develop the conditions it needs for
progress and growth, As described in last
issue’s columm, as many as seven or eight
different leadership styles could be present in
your chapter. Yet no matter which ones
prevail, all good leaders must have certain
attributes in order for the organization to suc-
ceed;
» showing coricern for others
+ giving meaning to feelings
+ establishing standards and
* role-modeling.

Most significantly, in most chapter situa-
tions, leaders will be most effective when they
are attuned to the needs of individials within
the group, as well as to the group itself. Espe-
cially, they will listen carefully toall inputand
provide a non-judgmental clumate in which
people feel free to express all views.

In one chapter I know, men were fre-
quently cut offor interrupted, told their views
were “wrong,” orignored. Asasa resuit, they
ceased brying to express themselves, and to all
appearances, did what they were told. Soon,
however, that chapter’s leaders found they
were talking to themselves, saying “No one
seems to care.”

Showing concern for others

These leaders were missing one of the
most important aspects of leadership in the
current decade: people will not be account-
able to an organization for long unless they
share the power tonake decisions about those
aspects that most interest them. Writing in
Hevard Business Review (Sep/Oct 1994),
Steve Oshory, who is a leader of the Oregon
State Leaderslip and Management Studies
Program, notes, “The freedom to criticize,
voice opinions and address underfying prob-
lems comes at the expense of pride, ego, and
power by those in charge.”

People are at their best when they feel their
views are unportant and they have a role in
molding the goals and objectives of an orga-
nization. When they can help establish the
group’s own standards and help design the
organization’s plan, their input tells leaders
what is iinportant to the members, thein-
selves. Good leaders know and welcome this.

Giving meaning to feelings

1t's not enough, however, just to listen and
let everyone have his say. 1t is also important
to respond, so that mernbers know you have
heard them and feel you will take their com-
ments into consideration. We Barbershoppers
aspire to run democratic organizations, and
allow the majority to rule; however, most men
are in barbershopping primarily to sing, not
make organizational decisions. Thus, they
can be vulnerable to pressure from one or two
members.

In a particular chapter, one man had strong
feelings aboul a project and how it should be
run. Being a bunch of nice guys, who either
didn’t have a great stake in the issue or simply
didn’t want to make waves, the members
allowed that one man to foree upon thenm what
they really didn’t want.

It was months before they rebelled—not
by demonstration and protest, and not by
argument or debate. Since they were not part
ofthe process and their voices had little impact
on the discussion, they simply did not support
the plan, and it failed.

Good leaders hear their members and tum
their feelings to action. This helps assure
members that no one meinber, or small group
of members, can bulldoze an entire chapter
into something the group really doesn’t want.

Establishing standards

Once a chapter’s leaders know where the
group was to go, it beeomes their job to help
it get there. This requires not only setting the
standards, but also helping to enforce them.
Members expect their leaders to hold the
entire group accountable-——especially if the
members have participated in establishing the
standards,

In fact, they appreciate it when leaders
provide them, as a group, with the added
motivation we all sometimes need to stay on
task. When any action is agreed upon and a
date set for its completion, the officer in
charge should inake certain the agreement is
carried ouwt.

One chapter’s leadership brought three
proposals foranannual show before the imem-
bership for consideration. Allthrec had merit.
The president weighed the pros and cons of
each and encouraged the members to discuss
each proposal freely. They did, and after
considerable discussion, the members came
lo a unanimous agreement on one. The

chapter’s music vice-president ordered the
music and tapes, and the chorus began work-
ing on the songs.

However, it was three months before the
board could find someone wiiling to chair the
show, and le would only do it if he could
change the theme. Faced with the dilemma,
the president allowed the board to back down
and the members were asked lo acquiesce.
They did, and the show went on. But the
members lost a lot of confidence m their
leadership.

A good leader helps chapter members en-
forcedecisions, goals, timetables and more. A
good leader also involves the members in any
decisions that will affect the plans they have
helped to make.

Role-modeling

A chapter’s leaders also need to be in-
volved, as members themselves, in cartying
out the decisions the group has made. “Do as
I say, not as [ do” is a sign of poor leadership.
Chapter officers must be role models by par-
ticipating fully in the group’s activities, meet-
ing its deadlines and carrying out its plans.
Nothing is more debiltating to a chapter’s
outtook than an officer who reneges o com-
mitments.

Bill, an officer in his chapler, would sign
up for a perfonnance weeks ahead and then
cancel about a week before the cvent. He
would agree to help the Show Committee
pait flats and then not show up that Saturday.
Freguently, he would be remunded that he
forgot his nametag. Bill would laugh it off.

When he was in charge of the chapter’s
newsletter, he would miss an issue and think
nothing of it. Being nice guys for the most
part—socializers oraffiliatorsif you will—no
one said much about it, not even the president.

Eventually, when Bill needed other mem-
bers to do something, they had stopped listen-
ing. Some even began to act just like Bill,
especially when Bill wanted something done.
No one could count on him, and he could no
longer count on anyone else.

The marks of a good leader

Good leaders not only show concern for
the input of others, they also give real meaning
to the members’ needs. They hclp members
set and enforce standards. Then, most of all,
they themmselves set an example by complying
with thosc standards. &
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Put the “PR” in

“Performance”

by Brian Lynch, Public Relations Manager

f public relations is “doing something

good and getting credit for it,” then

certainly the bestthing to get credit for is
your high-quality, broadly appealing enter-
tainment ability.

After all, singing is what we do! We can
pound our chests about gieat adult-education
prograins such as Harmony College, COTS,
ef al.; we can point to our involveinent in
cornmiumity charities, youthoutreach and other
service aclivities; we can get mystical about
the fraternal bond music builds among mem-
bers—all true, and worth mentioning.

But the rubber mieets the road when we
open our mouths and sing for people. Every
other PR finction exists to provide opporiu-

nities for us to sing and spread the sound of

barbershop harmony—which is how pres-
ervation and encouragement take place.

Many people don’t know what barber-
shop harmony is, or may have a mistaken
impression. The only way o teach them is to
show them.

All elements create public impressions
Every aspect of every public appearance
creates an impression on your audience.
There is no sueh things as a throwaway
performance (just a singout), because every
person who sees you forms an opinion of
what barbershop is, and whether he or she
likes it. Remember, a lie travels halfway

on its shoes. Similarly, the word-of-mouth

resulting from your actions affects the pub-

lic image of barbershop generally.
Recognizing and planning for this gives

youcontrol ofthe messages yousend overtly

and inadvertently. Your arlistic planming

for chapter or quartet should take into ae-

count the public relations iinpact of!

+ Wholesome, family-oriented enterlain-
ment values

* Repertoire

« Presentation

* Costuming

+ Singing ability/quality

+ Personal deportment before, during and
after the show

Sing well, perforwm beffer

We've all heard quartets and choruses
that have not yet developed a high tevel of
vocal skill—groups that are singing below a
“C” level. Sometimes, these groups are not
able to substantially or quickly iinprove the
quality of their singing, due to limitations of
native ability, age, musical leadership or
numbers.

Performers at this leve]l must be honest
with themselves, and consider whether they
can be of credit to themselves and the Soci-
ety. Poor quality singing will not make
membership in your chapter attractive, and
as noted above, damages the credibility of

Groups at a mid-C level or lower need to
select, learn and sing music they can execute
adequatcly, and then ensure that the pacing
and entertainment value of their package is
so high that their singing deficiencies are
unnoticed. Of course, for A-level quartets,
nothing makes your great singing sound
even better than a great package!

Clothes make the man?

Image goals vary from chapter to chap-
ter, quartet to quartet. Without delving inte
the question of stripes-and-straw-hats ver-
sus tuxes (both looks are valid, historically
stylistic and appropriate}, a few costuming
factors remain constant:

» Clean, in good repair, well-fitted

* Appropriate to the musical content of the
performance

+ Appropriate to the venue, event and cli-
ent. Tuxedos probably won’t go over
well at an outdoor picnic in the summer-
time. Unlessspecifically requested, clown

suits probably won’t be appropriate for a

wedding or funeral!

What you sing-and how you present it

A critical element of barbersliop’s appeal
as anentertainment fonn is our insistence on
well-paced presentations that are appropri-
ate forall age groups. We can be better than
a lot of the (rash on TV and cable—in fact,

around the world while truth is still putting SPEBSQSA as a whole. we have to be!
— Singing for PR impact
SING FOR... FOR DIRECT EXPOSURE T0... EXTENDED EXPOSURE OPPDRTUNITIES

Barbershop shows

Guest on show with
other arts group

Retirement commniu-
nity/ nursing home/
hospital

Schools, especially
elementary

Conventions/ festivals/
fairs

Audience, family, friends, guest artists

Other performers, spouses and friends, new
audiences you haven’t reached before

Residents, staff, families, visitors
Patients (often ou [imited stay, ready to sing
when healthy), visitors, staff

Teachers, staff, parents, some students
(junior/senior high)

Wide range of individuals with purchasing
power, maity professionals needing hobbies

Arts center patron bulletin
New angle for ants critic

Newsletter circulated to families or staff
If part of chain or religious affiliation, regional or
diocesan publications

Offer to put together a bus excursion for matinee show
Work with staff PR manager for stories in local media
Bookings for staff parties, trade lunches, conventions

PTA newsletter, school paper

Great angle for community paper

State music journal?

Brochures for all students to take home to daddy!

Purchase ad in convention book.
Pooled prospect names available?
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Blue or suggestive humor is neither “so-
phisticated” nor what the andience cxpects.
Forinstruction, consider thatthe Walt Disney
companies have built a multi-hiffion dollar
empire by maintaining absolutely squeaky-
clean family entertainment values. Yet, no
one could ever call their theme parks, films,
television or interactive products dull.

Your bearing as you stand in front of an
audience tells it what it can expeet from the
organization as a whole. If your spokesman
fumbles around while the rest of the singeis
snicker and shift about, you send two mes-
sages: 1} youdon’t know what you're doing;
and 2) youdon’trespect the audience cnough
to know what you’re doing.

Your Distriet Music Educator can recom-
mend coaches to help you develop and polish
your act so it moves well, touches all the bases,
andpresentsapositiveimageofbarbershopping
regardless of how well you sing.

Building a package lor PR impact

Certain chapters and quartets succeed in
booking gigs because they bave created
unique packages that mect speeific comumi-
nity needs. Several scniors quartets have
found a rewarding niche perforining for
elementary school children, who are de-
lighted to hear silly songs from warm, trust-
worthy granddads.

Identify a few markets you’d like to pur-
sue for performances, then design apackage
that fits those needs. This may have the
happy result of your crafling a better, more
focused package for contests, too.

Follow up on every exposure

Salespeople know that it’s not sufficient
to merely put a product out in the market-
place and wait for people to call in to buy it.
Instead, you need to
« identify qualified buyers
« provide them a response mechanism
« follow through with a sales call to closc

the sale.

In this case, the barbershop products are
membership, further performance bookings
and perhaps tickets for future shows.

One of the easiest ways to obtain a list of
qualified buyers is to hold a door-prize draw-
ing using preprinted cards with check boxes
indicating interest in membership, bookings
or being added to the show patron list. Give
away aprize of value (a CD orcassette ofyour
own group, the current intermational contest
recordings, or Barbershop Harmony Favor-
ites, Volume One are always popular), to en-
sure everyone in the andience responds.

You should, as a maiter of course, always
carry a supply of chapter brochures or An

Invitation to Join Us in A Song {make sure
there’s a phone nunber on it?), and distribute
these to everyone in your audience, Have the
spokesman suggest that the audience pass
atong this brochuie to a man who descrves the
pleasure of singing barbershop. Consider
paying a bounty (perhaps show tickets) to
every audience member who provides a refer-
ral that turms into a new member!

Organizations that publish a newsletter
for customers, employces, shareholders, ete.,
will welcone a crisp black-and-white action
shot from your performance, so you might
want to bring along your own photographer.
A static, posed photo from your last conven-
tiondoesn’thave the same pizazz, butcando
ina pinch. Be sure to identify the people in
the photo, with ages and hometowns. In-
clude fifty well-chosen action words de-
scribing the event and noting that you’re
always looking for men who love to sing.

Common courtesy no doubt compels you
to send your hosts a thank-you note follow-
ing every performance. Take that opportu-
nily to offer to perform for other functions,
or to refer them to other quartets and cho-
ruses in the arca. If the perforinance was for
a specific organization, mention, too, that
since the audience seemed to enjoy the show
so much, perhaps they should be on your
chapter mailing list—ask them to send you
aroster at their convenience.

Make the inost of your opportunities. Be
ereative in your performance packages and
take the time to tailor them to special audi-
ences. [t’ll pay big dividends. =

— Additional resources ——
Performance

Successiul Performance for the Quartet and
Chorus manual

StOCK NO. 4055 .o $10.00
The Master of Ceremonies Manual
stock no. 4054 i $4.00
information Manual for Barbershop
Quartets, stock no, 4093 ..o, $2.00
Earning the Sianding Ovation video

stock no. 4056 ... $27.00

Print /audio
Invitation to Join Us in a Song

stock no. 4025 ..o, 100/$1.00
Barbershop Harmony Favorites, Vol 1
cassette, stock no. 30165 ..o, $7.95
GD, stock no, 30161 ..ovvvivieee e $15.00
Enlertainment According to Bub Thomas
stock no. 4017 oo $27.00
People/programs

Some District Quartet Champion Associations
offer quartet coaching on a limited basis.
Harmony College offers wide variety of perfor-
mance training, including; quarfet pod coach-
ing, Presentation, Emcee/Spokesman, Script
Writing, Comedy Routines.

District HEP Schoals

Tuxedo Wholesaler

Free 40 page Color Catalogue
call toll free (800) 828-2802.

NEW BLACK TUXEDO
In Polyester
$99.00
*NEW * NEW * NEW * NEW *
New Wing Collar Shirt $15.75
New Laydown Collar Shirt $15.75

Tie & Cunumerbund Set in Poly/Satin

$8.95

Tie & Crsnmerbund Set in Lamé
$£12.95
Bow Tie Poly/Satin $3.00
Bow Tie in Lamé $5.00
Men's Tuxedo Pant tex. waist, tlack) 524,60
Men'’s Tuxedo Panf ex woist.bhck)  $36.95
Shawl lapel full back Vest* $22.50

Shawl! Lamé lapel full back Vest* $29.50
V Neck Lamé Vest $36.00
Suspenders all colors £5.00
Prices subject to change without nelice
*Vests come in Red, Royal
* and Black with black lapels
Call a Sales Representative today

(800) 828-2802

Free Catalogue
Samples Available

(Please sectre with a
credit card.)

Truxedo Wholesaler
7750 E. Redfield Rd.
Scottsdale, AZ 85260
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For a number of years, the Frederick,
Md., Catoctones chorus has performed a
Christimas show for the inmates at the Mary-
land Corvectional Prison, a maximum-secu-
rity institution near Hagerstown. No photo
isavailable because cameras are not allowed
inside.

Writing about the event, Chapter Presi-
dent Dick Kreh notes, “There is no more
lonely place at Christimas time than a prison.
Our gift of song there is warmly received
and appreeiated.”

Several Oregon chapters have started Shown rehearsing for a Saturday night performance during the Gamp Timpoochee
collecting opening tabs fromaluminumecans ~ Retreatin Florida last Septemberis the combined chorus of 82 Barbershoppers, 24
for recycling as a means of supporting the  Nigh school students and three music educators, under the direction of Sunshine
Ronald MeDonald House in Portland. The OME Chuck Griffith. The retreat, now in its eigth year, is sponsored by the Fort
Evergreen District has authorized the Salem Whalton Beach Chapter and attracts barbershop singers from Mobile to Jacksonville.
Chapter to run a pilot program urging
MecDonalds restaurants to act as collection
points. Asproofthatthis idea has merit, Paul
Evans, a member of the Central Oregon
Chapter and a sehoo! teacher in Bend, asked
his students to collect tabs. They catne up
with 440 pounds of tabs—more than
500,000!

Shown at right, the Uncle Sam Chorus
of Troy, N. Y., performed at the
inauguration of Governor George Pataki
in Albany on January 1. Fred Polnisch
was, as usual, decked out as Uncle
Sam,

This photo of the Ventura, Calif., Chapter's Channel Islands Representatives of the Greater Brunswick, N. J., Chapterare
Clippers chorus, shown singing carols at the Veniura Street  pictured al Harmony Coliege Easl last year. Its 18-man
Fairbefore Christmas, made the front page of the local paper. Deans of Harmony chorus won the Mid-Atlantic District
Thesmallchapter hasjust concluded a successfulmembership  small chorus trophy and schedules at least one public
drivethatresultedin a 65 percentincrease in activemembers.  performance permonth. Thechapterwas namedinternational
Paul Jacobson directs the chorus. Quality Chapter of the Yearfor 1994,
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It’s a festival!

Direct Line

by Dan Nawmann, Director of Music Education & Services

estivals are bustin’ out all over—youth
Foutreach festivals, chorus festivals,

quartet festivals, combined chorus and
quartet festivals. Thanks to the efforts of
some district, division and chapter leaders,
there has been a very noticeable increase in
the number and variety of barbershop music
festivals as of late.

Youth outreach festivals have been ex-
ploding, both in numbers of festivals and in
numbers of paviicipants. Designed for high
school male singers, these events are typi-
cally sponsored or run by barbershop chap-
ters, individual barbershoppers (both male
and female), secondary and college musie
educators, or a combination of any of the
above.

Fran Wilson, a high schiool music educa-
tor and director of the Kearmney, Neb., Chap-
ter, was among the youth outreach festival
pioneers. Afternearly 20 years, his success-
ful YMIH/Y WIH festivals still attract a large
number of central Nebraska young people
and their teachers.

A music professor, Dr. Leonard Van
Camp (not a SPEBSQSA member), has
hosted a similar day-long barbershop har-
mony festival at Southern Illincis Univer-
sity-Edwardsville for almost ten years. This
very successful camp boasts an annual at-
tendance of approximately 200 boys and a
dozen teachers. There are many more won-
derful examples.

Chorus and quartet festivalsare also gain-
ing in popularity, especially among chapters
in the more remote areas of some districts.

The
Orpheus
Letter

A monthly slock markel newsleiler
covering invesiment and other life
issues. Recommended companies
provide producls and services that
protect the environment, or have a
proven record of environmental care.
| Send for trial copy io:

5124 Mayfield Road, Room 322
Cleveland, OH 44124

1t’s difficult, for example, for members of
the South Dakota Division of the Central
States District to participate in COTS, Mini-
HEPs and conventions because of the dis-
tances involved. Thus, the South Dakota
Division Chorus Festival was boim. Partici-
pating chapters not only ate coached by
some of the Society’s best, but officers also
get some training from certified COTS fac-
ulty—not to mention the great time they
have in the process.

The Land O Lakes District has recently
begun holding similar festivals with great
success. 1n [994, I participated in both the
Red Carpet Division and Northwest Divi-
sion Chorus/Quartet Festivals. The results
reinforced my belief in festivals. Everyone
learns. Everyoune has fun. Everyone gets his
“pattery charged.” And the events can be
very cost-effective as well. I'm sure any of

Shown at extrerne right, Jim Bagby, director of Kansas City's Heart of America

the district and division leaders involved
with these festivals would be happy to ad-
vise anyone wanting to starf a festival.

Types of festivals can vary widely—
from very structured (some youth outreach
workshops) to very informal (chorus or quar-
let jamborees). They offer a terrific way to
achieve some of the Society’s most impor-
tant goals. And, they can be relatively
simple to set up.

The McCook, Neb., Chapter recently
hosted a wonderfiilly successful festival in-
volving men from three states. Although he
enlisted help, the event was largely success-
fulbecause of Chapter President DonBlank’s
efforts. One man can make a difference.

Festivals—a great idea in search of a
place to happen! Give this concept some
thought for enhancing music outreach in
your area,

B R

chorus, leads proceedings at a three-state festival hosted by the McCook, Neb.,

Chapter.

frem

Be On “Pitch” Everytime With
Quartet & Chorus Photographs

CORNELIUS PHOTOCRAFT

(918) 622-6106
P.Q. Box 52900 « Tulsa, OK 74152

JERRY L.
CORNELIUS
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Fred Fanell, tenor of the 1989 interna-
tional champion Sceond Edition, has re-
placed Glenn Van Tassell as baritone of
Shenanigans, 1994 semifinalist quartet at
Pittsburgh.

deddedds

After a ten-year hiatus, Roaring *20s, a
perennial medalist in the early '80s, is back
in business, with a new tenor. Bob
Moorehead, tenor of 1993 third-place med-
alist The Naturals has joined lead Geiry
Kelly, Mike Connolly, bari and Jim Gentil,
bass to resurrect the foursome.

hafe

When Carl Clarke, bass of the popular
NED show quartet Salt Water Tuffies was
diagnosed with terminal cancer, the group
wrote a letter to the many chapters on whose
shows the foursome had appeared with its
famed puppet routine, asking that they send
cards and letters to Carl in celebration of his
life as a performer and Barbershopper. The
response was tremendous, and the expres-
sions of gratitude and love made Carl’s last
days happier.

bt ot

S s

The Very Idea, a long-standing quaitet
with members from several Pioneer District
chapters, entertained record crowds at the
recent Ford Research and Engineering Open
House in Dearborn, Michigan. Full-family
activites brought many thousands of people
to the event.

The foursome appeared on and near the
outdoor stage adjacent to the complex’s
main cafeteria throughout the day, exposing
all ages to our hobby as people toured the
facilitiesand saw the many displays of Ford's
achievements and technology. The Very
[dea wore the traditional style of light shirts,
candystripe vests, skimmer hats and arm
garters, and gave a festive atinosphere to the
event with its renditions of old favorites.

A quartet photograph was featured onthe
front page of the October 1994 edition of
Technically Speaking, the global Ford pub-
lication on the happenings in the Ford Re-
search environment, with distribution
throughout Ford locations in North America
and Europe. The picture’s caption read:
“Crooning tunes older than the Model T,
barbershop quartet The Very Idea enter-
tained employees and their guests at the
Research and Engineering Center Open
House.” &

Winners of the AHSOW Woodshed Contest, held as the subsidiary held its
Thanksgiving cruise in the Caribbean aboard the ms Noordam, are shown wearing
their“gold medals” {| tor): Jeremy Reynolds, “Digger” McDougal, Ed Crisp and John
Gough. AHSOW is planning a September cruise to Alaska.

Touchstone, a foursome from the Melbourne, Fla., Chapter, was featured on an
hour-long pre-Christmas show on the local TV program, Talk of the Coast, which
is broadcast live. The group presented several barbershop standards to illustrate
the style and were interviewed about the Society and the chapter activities, then
closed the show with Christmas songs. Shown with Santa are (| tor); Al Dreppard,
bari; Art Fabritiis, bass; Eric Honour, lead and Joe Solito, tenor. Solito was standing
in for regular tenor Bruce Samuelson, who was ill.

Shown at left is the Four Sea Sons, a quartet
from the Halifax, Nova Scotia, Chapter, at the
wedding reception of lead David Morgan and
his bride, Diane. Standing inback are (| to r):
Wally Graham, tenor, Kevin Wentzell, bass
and the Reverend Nelson Metcalfe, bari, who
also assisted in the wedding ceremony.
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A recently formed quartet from the Red Bank Area, N. J., Chapter, the Topsiders,
provided the entertainment on a dinner ¢ruise sponsared by the Shore Area YMCA
of Asbury Park, N. J. The fundraiser function honored Leon Avakian, the Society’s
1974 international president, for his 30 years of service to the Shore Area YMCA.
Shown are (I to r): John Bolendz, bari; Jon Greene, bass; Leon Avakian; Bob
Moriarly, lead and Hans Kranz, tenor.

When Classic Touch, a quartet from the Kalispell, Mont., Chapter, learned that its
former tenor was terminally ill in a faraway small town, it sprang into action. The
foursome embarked on a thousand-mile mission across Montana in midwinter to
visit him. Sharing the driving on the 24-hour journey, the members spent several
hours with their friend, singing and giving him encouragement. Shown above are
Ken Kauffman, tenor; Jeff Houston, lead; Steve Kauffman, bass and Jesse Eayrs,
bari.

Formed just last summer is Over the
Hill Street Blues from Dundalk, Md.
The members total 308 years in age—
an average of 77. Shown at left (I to r):
Bob Seay lll, lead; Dick Marrium, bass;
Len Webster, bari and (seated) Edward
Sauerwald, tenor.

Why @

e
When You Can

WHOLESALE PRICING
Here's Just A Sampling of

Glen Phillips Incredible Value!

BRAND NEW

Black Tuxedo $91.95
Wing Collar Shirt £12.95
Lay Down Collar Shirt §12.95
Tuxedo Pants $19.95
Suspenders $5.95

Tuxedo Shoes $29.95
White Dinner Jackerts $75.95
Cummerbund & Tie $7.99

{orer 50 colors to choose from)

ARR@ A,

*Quality Merchandise
at Disconnt Prices

*Old Fashioned, Friendly,
Knswledgeable, Customer Service

*Unconditionally Guaranteed
*Same Day Shipping

*Hurge Lnventory In All Sizes
From Boys Size 3 To Men’s 84 Portly

*No Order Too Big or Too Small

*Call for Que Free Caralog
N

A0 LS T

Since 1957
To Ovrder Please Call

1-800-841-1620

9 -5 EST ¢ All Major Credic Cards Accepted
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@/ Letters to the Editor

Riser tallc revisited

Inthe November/December Harmonizer,
Steve Rafe devoted a full page to re-defining
and suggesting remedies for the age-old
problem, “risertalk.” ['d like to put forth yet
another remedy.

“Riser talk” isn’t all that distracting or
counterproductive unlil it becomes “riser
eonversation.” There is no sure eure for
compulsive talkers on the risers; they simply
blurt out things without conscious thought.
However, disruption from their mindless
outbursts may be minimized by one simple
ploy.

Instill in the non-eompulsives on the ris-
ers the firm resolve to totally ignore the
talker. Don’t look at him. Ifhc says some-
thing intended to be humorous, don’t laugh
or even smile. Above all, don’t reply to
anything he says. Just completely ignore the
guy.

“Ol" Motor Mouth” is going to be pretty
chagrined if he can't elicit the slightest re-
sponse to his bon mots. With luck and time,
he may learn to conirol himself. In the
meantime, he won’t be too much of a disrup-
tion if his “riser talk” doesn’t escalate into
“riser conversation.”

Herb Bayles

Escondido, Calif.

[See cartoon af right for yel another idea.
Fd]

Spangler remembered

It was sad to read of the passing of Paul
Spangler in a recent issue of The Harmo-
nizer. Dr. Spangler was a member of the first
U S. barbershop chorus to visit Australia.

When barbershopping was in its infancy
iu Australia in 1988, the Gold Coast
Chorus from San Luis Obispo, Calif., re-
sponded to an invilation from the one-year-
old Bathurst Chorus to undertake a promo-
tional tour. A measure of its success was the
formation of four new groups, one of which
has spawned a fifth.

The touring chorus was hosted by
Rotarians in each of its stops, and ant attempt
was made to match the interests of the visi-
tors withtheir hosts whenever possible. Paul
Spangler, at age 90, listed his as marathon
running and impressed us all with his fit-
ness.

David Russell

President, AAMBS

é,
3
|

Chapter fun night works!

As background, I ain a 40-year member
and bari of the Silvertones, 1988 Seniors
Quartet Champion. Having belonged to
chaptersinILL and SLD, T amnow an active
member of the Canton, Ohio, Chapter but
am wintering in Florida.

LastJanuary, [ received acall inviting me
to a Sarasota Chapler “fun night"” on a Mon-
day evening. The regular chapter meeting
night is Tuesday. Of course, | attended,
along with about 25 other guys, and experi-
enced the kind of joy and excitement that [
call frue barbershop.

This special evening was run by Larry
Swan, an experienced director and quartet
man. He saw to it that everyone present,
young and old, gol the thrill of singing his
part with just three other guys—not only in
tags but at in least two barbershop arrange-
ments.

This kind of experience is why most of us
Joined SPEBSQSA in the first place and
would like to do it more often. I'truly believe
it would serve to preserve as well as encour-
age others to join our hobby. Tknow forsure
that young Barbershoppers enjoy quartet
singing and woodshedding when we offer
them the opportunity 1o learn what it is all
about.

Sam Love

Sarasota, Fla.

MARY’S A GRAND OLD NAME
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Bob Bohn, Easternaires — 1969-70
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Listed below are the Men of Note with 20 or more credils who added to lheir totals during the fourth
quarer. Total credits are shown in the second column.

Cardinal
Delaney, LOUiS ..cvveeeeee..... 21 e, i
Dixie
Bowman, Anthony ............. 28 o, 1
Evergreen
Mondau, Stephen ............. 24 e, 2
Morgan, Bob......ccoeeiieenn 29 e 1
Oshorne, Charles ............... 22 e, 2
Far Western
Mc Donald, Robert ............ 36 e 1
Murphy, Al 27 e, i
Orloff, Jerry ..o M3 e, 1
Smith, Ronald ....c.occcoeeoooo. 46 oo 1
Johnny Appieseed
Ranaily, John ... 22 i 2

Land 0’ Lakes

Gardiner, Gordon.............. 21 e, 1

Kilg, Jack .......cccoconvineen. 23 s 1

Liles, JOB ..o 51 e, 1
Mid-Atlanlic

Henschel, Orville ................ 24 1

Strong, James .....coevevvina. 58 1
Northeastern

Church, Charles ................. 29 e 1

Rocky Mountain

Schuman, Marcel................ R
Southweslern

Richardson, Robert ........... 40 .o, 1

Sunshine
Scalise, Ray ..coeevvecicienns 25 e i
Swan, Lawrence ............... 31 s 2

Chapter Eternal |

During the fourth quarter of 1994, the following members were reported to the Internatlonal

office as deceased.

Cardinal
Anderson, John ..... Greater Indianapolis, IN
Reitz, Phil ... Evansville, IN
Wilson, Merrell ..o Marion, IN
Central States
Gedstad, Glen ... Viborg, SD
Sommerer, Roy ... St. Louis Suburban, MO
Dixie
Lumpkin, John ...ccoev.eee. Chattanooga, TN
Plyer, B. C. ..o Savannah, GA
Evergreen
Gaston, Glinton ..., Olympia, WA
Greaves, Ray ......cceeeveeer i Coos Bay, OR
Klinke, Fred ... Twin Falls, ID
Mathews, Lee ......ccccoeorennne Twin Falis, ID
Oakley, Robert .....coevcervee Missoula, MT
Far Western
Brockett, Ernest ............ Pomona Valley, CA
Burgess, William ..................... East Bay, CA
Callahan, Ray ......ccccceevrnen. Long Beach, CA

Cruise, William ........ Saddleback Valley, CA

MacMinn, Robert......... Pomona Valley, CA
Owens, Charles ..o vveveereeene Ventura, CA
Smith, Donald ......ccoeeena. Carson City, NV
lllirois
Davis, Hal ..o Okaw Valley, IL
Lister, William ..o Bureau County, IL
VeNard, Virgil ... Macomb, IL
Johnny Appleseed
Frank, GEOrge ....covvvevrivecnnnnnn Bucyrus, OH
Knouif, Harold ........c.ccovevee. Zanesville, OH
McAtee, Karl ..vveeviieienne, Springfield, OH
Tomaino, Angelo ........... Gir Pittsburgh, PA
Wagner, Jesse .........cooeevnen, Fostoria, OH

Land O’ Lakes

Hovell, Robert..........coeeeven Winona, MN
Loken, Alfred ........coeeeee. Fergus Falls, MN
Lowe, Harold ................. Barron Gounty, W|

Mid-Atiantic
Evans, Kenneth .....Wesichester Gounty, NY

Shade, LewiS ......ccccoevveene. Lewistown, PA

Stapler, William ..cooocvvvvennn. Salishury, MD

Sweitzer, Louis .......cc.... Morris County, NJ

Williams, Aifred ... Scranton, PA

Northeaslern

Blood, Charles ................... Piattsburgh, NY

Van Dyk, Ary oo South Shore, PQ

Whelpley, Richard .............. Worcester, MA
Ontario

Allsop, Frank.........ccoeeue. Mount Forest, ON

Clark, James .........cocooeeeei Etobicoke, ON

Dunk, Ralph ..o Trenton, ON

Mountain, Eric ......ccoveeriernen. London, ON

Steepe, William ................... Etobicoke, ON
Pioneer

La Rue, John oo Boyne Gity, M|

Rocky Mountain
Good, Philip ..o Montrose, GO
Seneca Land

Vaughn, Glifton ... Jamesiown, NY
Sunshine

Avila, Andrew ............... Manatee County, FL

Boyle, Robert ......ccccoonnn Plantation, FL

Clarke, Douglas ............. Daytona Beach, FL

DeForest, George ........... Daytona Beach, FL

Hosemann, Anthony . Greater Canaveral, FL

Kellman, Harold .................. Fort Myers, FL

Mines, Bonald ......ccovvvenviiienn, Ocala, FL

The prognosis
is good. ..

chordiac
arrest

is alive and well.

Can we set up an

for your chapter?

Although we have bookings
into 1998,
we still have many dates

availahle

during the next several
years.

to those chapters we have
diagnosed in the past, it's
probably time for

a second
opinion

from the doctors.

So, call Chordiac Arrest
today, and we’ll set up a
consultation,

“Live and Well” cassettes
still available:
$10 euch, includes
postage.

chordiac arrest!

“Doctor” Johnson
* 527 East Third Street
Lockport I 60441
815 838-1874
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Lou Perry Harmony College
scholarships open

Attention, barbershop arrangers! The
competition is now open for the 1995 Lou
Perry Harmony College scholarships. Nov-
ices and experienced arrangers alike are
encouraged to enter.

Scholarship winners receive a full tuition
grant to Harmony Caollege 1995, Previous
winners are ineligible.

Toapply, submit four copies of your best
barbershop arrangement, plus four copics of
a brief statement explaining why you are
interested in reeeiving the scholarship, to:

Don Gray

9 Filson Place

Cincinnati, OH 45202

Deadline forsubmissionis May 15, 1995.
Don't delay!

VOCAL HARMONY
RECORDINGS
HUNDREDS OF TITLES AVAILABLE
Hi-Le's, Singers Unlimited, Four Freshman,
Mills Brothers, Swingle Singers, Glad,
Fairield Four, Kings Singers, Sweet Honey,
Barbershop, Doo-Wop, Classical,
Jazz, Gospel, Folk, World, R&B.
FOR YOUR FREE CATALOG CONTACT :-

PRIMARILY A CAPPELLA

P.O. Box D, San Anselino, CA 94979
Tel: 415-455-8602 harntonys@netcom.com

a N\
North to Alaska!

The Chiefs of Staff, 1988
chamips, are planning a cruise to
Alaska via the intercoastal wa-
terway, with aside trip to Denali
Park, September 1-8, 1995, If
interested in joining and singing
with us, contact Dick Kingdon

(708) 934-1171.
N\ 4

(#=>a Swipes *n’ Swaps

Swipes ‘0 Swaps listings are non-commercial ads only, published as a service 10 readers. Rate: $10 per column
inch or portion thereof. All ads subject w approval by the publisher,

CHORUS DIRECTOR WANTED-SPEBSQSA
San Diego Chapler's Sun Harbor Chaorus, 129 strong,
boasts 50 years of tradition. We are conlest oriented,
but slage several guality shovr produclions annually.
We need a director with good music skills and
experience. Send resume to Paul Schmidl, 4157
Fairmount Ave., San Diego, CA 92105-1608; FAX
(619) 283-4946; or phone (619) 282-9561,

The Sounds of Coneord chorus of Concord, Mass., is
looklng for a person to rebuild its musle program. We
are a proud chapier with a championship herilage, and
have an eslablished music team with lv/o experienced
assislant directors to work vrith you. Please contacl
Ernie Johansen, 54 Robbins Road, Walpole, MA02081;
(508) 668-1514.

Charlotte, N.C., Chapier seeks director of proven
district championship caliber. Qualified candidates
please contact Rich Donham, {704) 846-5774 (H};
(603} 366-8331 (B).

CHORUS DIRECTOR WANTED-SAI/HI
The Vhrginia CGoast Chorus of Sweel Adelines
Internaticnal, Virginia Beach, Va., seeks an enthusiastic,
dedicaled director with excaellent musical and
communications skills 1o work with this 50-plus-
memberchorus. We're goal-ariented, financially secure
and dedicated to musical excellence through educalion
and personal commitment. Confact Sandy McCormick,
1279 Saginaw Court, Norfolk, VA 23521; (804) 460-
4992,

The Lynchburg, Va.. chorus of Sweet Adelines
International is seeking a motivated direclor,
experienced inbarbershop, whoisinterested in molding
a chorus of hard-working and caring members to
advance musically. If interested in this challenge,
please contacl Rose Bowman, 113 Haines Poin! Terr.,
Forest, VA 24551; (804) 385-1072.

The Eastern Suffolk Chapler of Sweet Adelinas
International, Region 15, based in Southhampton,
Long lslard, M. Y., has an immediale opening for an
enthusiastic, creative director. Established for 37
years, this 40-memberchorus is dedicated 1o improving
vocal production skills and desires a director with the
same goals. Gontacl Carol Mason, 2 Arbor Court,
Hamplon Bays, NY 11946; (516) 728-5236.

UNIFGRMS WANTED
The Jeffersonland Chorus of Charlollesville, Va., wanls
to purchase used hlack uxedos as soon as possible.
Please contact Tom Pearce, 1408 Grove Road,
Charlottesville, VA 22901; {804) 293-5558; e-mail
pearce@virginia.edu

Wanted: 48 black or Navy-blee luxedo uniforms, in
sizes 38R thru 54R. Will consider matching shirls/
accessories as vzell. Mus! e in very good condition.
Contact B. W. Morse, 444 Litlle Harbour Road, Nevs
Glasgov, Nova Scotia B2H 3T3 CANAQOA; (905) 752-
8115,

UNIFORMS FOR SALE
The Dakola Herilage Chorus of Aberdeen, S. 0., has 40
uniforms fos sale. The coals are champagne color vith
maiching trousers, vesls, cummerbunds and bow ties.
Contact Kenneth Maas, 1109 North Dakola St., Aber-
deen, SO 57401; (605) 229-1727 for photo, prices and
delails.

The 1733 Chorus of Kearney, Neb., has 73 uniforms for
sale, The coats are margon in ¢olor with matching
trousers, vests and lies. Extra coats and trousers
available. Make an offer. Gontacl Monty McCollough,
1122 E. 28th St., Kearney, NE 68847 (308) 234-9951
for details.

Far sale: 44 dandelion-yellovs Dacron polyester coats
and trousers; reversiple osange-red/kelly-green snap-
on bow tles; rufiled dickies; orange-red gloves and
yellow spats. Excellent condition. Must seli. Call D.
Kreh (301) 662-5843 or D. Brengle (301) 371-5669.

UNIFORMS FOR RENT
FOR RENT- World War [ replica uniforms {60) complete
with helmet, belt and wrap leggings. Will rent smaller
quantities. Super-successful show theme or contest
package. ldeal for quartet/chorus. Contact: Terry
Johnson, 308 Tioga St., Catasauqua, PA 18032; (215)
264-3533 24 hrs.

MISCELLANEOUS

HELP, | NEED SOMEBQDY to donate: a 1974 Medal-
lion, and pre-1878 convention paiches. Also, old
quarlel and ¢hosus buttons and inl’l convention pro-
grams from 1941, 1242, 1944, 1947, 1952, 1955,
1863 through 1972, and 1977. Please conlacl Grady
Kerr, SWD Historian, 8403 Manderville Lane #1072,
Dallas, TX 75231; (214) 369-5883.

For sale: All quariet and chorus champion LF records,
1933 through 1984 excepting 1971-75. Collection
conlains many shows and quarlet releases 1958-
1965. A lotal of 147 LPs, all in good condition, some
only played once. $750 FOB Sealtle. (206) 562-7000.

Wanling to hear from lellow Batbershoppers who may
be allending the 1985 All-Class Reunion in Interna-
tional Falls, Minn., at the end of June. Would like to
perform with as many voices on stage as possible for
thisevent. Please conlaci JaymeJohnson, 112 Lowery
Or., Liltle Falls, MN 56345; (612) 632-8848 or (612)
632-6664.

Attention, Sinfonians!
Barbershoppers Burt Szabo and Charlie Alvarez recenily
discovered their mulual membershig in the Phi Mu
Alpha Sinfonia fralernity and vronder how many other
nernbers of the Society are also Sinfonians. i you are
a Sinfonfan, conlact: Charlie Alvarez, 190S Eastlavin
Tarrace New Braunfels, TX 78130 (E-mail:
ca21%69@academia.svA.edu) with your name and ad-
dress particulars {including E-mail}, plus your school/
chapler and date of initiation. A list will be compiled and
distributed to those who respond.
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From This Moment On ...
The lalest digilal recording from the 7-time Internalional Champion
e o
LOUISVILLE ‘-
THO, UGHBRED
CHORUS

FROM THIS MOMENT ON « UP ON THE ROQOF « CARCLINA IN THE
MORNING « DREAM A LITTLE DREAM OF ME » WHEN | FALL IN
LOVE » DARUM MEDLEY ¢ TILL WE MEET AGAIN » TOYLAND »
KENTUCKY MEDLEY * BATTLE HYMN OF TRE REPUBLIC
@193 MR MUZK PRODUCTION

CD'S $15 EACH » CASSETTES $10 EACH
Shipping and Handling $3 per order

NAME
ADDRESS
CITY
STATE _ ZIP
CREDIT CARD # =L
EXP. DATE QMc O visa
FROM THIS MOMENTON .., QTY PRICE TOTAL
co g 515
CASSETTE _ 8 810
KY RESIDENTS ADD 6% SALES TAX
SHIPPING $3 per order S3
TOTAL
The distrbution, sals or advertising of this recording is not a Mail Check or Cradit Card Number & Form lo: Throughbrad Chorus » P.Q, Box 99993

represenialron thal the content is appropriale for conlast use.

Loulsville, KY 40269-0993 « or call: (800) 29T-BRED rax: (502) 425-0478

When does sight
improve sound?

When you combine your quartet's sound with the reasonably-
priced, high-quality painted backdrops, draperies, lighting,
and special gffects from the professionals at Tobins Lake
Studios. Tobins Lake Studios has helped quartets like
yours leck goed for the past 50 years.

Call (313) 229-6666 today & ask for our free catalog.
Yow'll find everything you need at Tobins Lake
to meet your scenic needs.
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BUCKEYE INVITATIONAL VI

August 10-13, 1995
Columbus, Ohio

YOU'VE HEARD ABOUT IT-
NOW EXPERIENCE IT!

The Ritz

WEEKEND EVENTS:
Kickoff Cookout
Stars of the Night Show

BE A JUDGE:

Croonin’ Cruise
(Riverboat with Feature Quartet)

Joker's Wild

Nightlife

Show of Champions
Sunday Pancake Breakfast

Entertainment Category judged by audience members with special seating and a little prior instruction.

“Best Part of the Buckeye Invitationall”

I NAME
| ADDRESS
|
|
|
| PHONE
|
| Make checks payable to:
| - Buckeye Invitational
ail with self-addressed stamped envelope to:
Mail with self-add d stamped lo}
| Tom Gratz
| 8071 Palmer Road
| Reynoldsburg, OH 43068
L

ORDER FORM

Chorus Show
Regular Seats @ §11
Premier Seals @ $14
Entertainment Judge @ $16

Quartet Show
Regular Seats @ $11
Premier Seats @ §14
Entertainment Judge @ $16

Both Shows Package
Regular Seats @ $20
Premier Seats @ $25
Entertainment Judge @ $30

Weekend Events Package
With Cruise @ $22
Cruise Preference:
0 2:00p O 8:30p
03:30p 0 11:30p
Without Cruise @ $14.50

HOTEL INFORMATION
Larry Nofziger
(614) 882-5312

ADDITIONAL INFORMATION
(614) 221-4480



