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FAREWELL HARMONY
HALL. Many present
and past staff members
gathered for one last
pleture in front of what
had been Scciety head-
quarters since 1957,
The building is to be a
private home again.
The architecture and
location of a permanent
headquarters is yet to
be determined. Current
headquarters is now
7930 Sheridan Road,
Kenosha, Wl 53143.
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A barbershop vacation

A vacation sprinkled with my hobby instead of
vice-versa—why didn't [ try this sconer?
Lorin May

A strong Valentines program

Been doing Singing Valentines for years? Keep
your program from getting into a rut
Reed Sampson
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Darryl Flinn, Executive Director

What will you do to make this next
year the best for your chapter?

Our bhest years
| hances are thar by the time you read this your chaprer leaders will have already been to COTS
and returned home with great ideas for the new year.
l, [ recall the very best years of my Canton (Ohio) Chaprer's history. It began after our chapter
' officers attended COTS. That particular year was different. Instead of coming home, mounting
their steeds and riding off in all directions, our chaprer board organized an administrative retreat.
All of the chapter’s musical and administrative leaders gathered for an all-day Saturday affair. We
rethought our chapter’s mission by asking ourselves who we wanted to be over the next few years.

We carefully considered each and cvery important part of chapter life then laid down a 1-, 3-,
5-year plan. What a payoff?

Over the next few years we grew to 100 members; we won a districe championship and per-
formed an the international stage; we had at least five quartets and four assistant nwsical direc-
tors during those years, and our shows all sold ouc. Of course, the administrative retreats contin-
ued every winter.

It's not so much about sending our leaders to COTS as it is abour what you agree
to do with the wealth of information and learning they bring home ro the chaprer.
Ty your own special administrative retrear this season. It could be the start of some-
thing grand.

A
I ]

b,

The very best idea
Wanna do something next year that will be
Your #1 est fund-raiser!
* Your #] best solution to commumity awareness?
® Your#! best activity for both quarter activity and quartet development!
® Your# | best program to involve the women of your chapter?
L]
L]

Instead of
riding offin
all direc-

Your #1 best and most intense singing cxperience of your life?
Your #| best chapter team growth event of the year?

[s thar what you want to do? If so, make sure to read and study page 26 for lots of

tions, that

year we informarion on our very best all-time idea—Singing Valentines.

came to- The hest of Harmony Hall

sther with You'll recall that we sold Harmony Hall a few weeks ago. Well, we moved over to
g(f er wit our newly remodeled Harmony Hall West (7930 Sheridan Rel.) Ocr. 23. There's scill
[/ PI(H‘T- dust in the air, boxes to be unpacked, and new routes to the coffee por to be dliscov-

What a ered, bur our staff is sertled inta its work space and retumning to the work of serving
Fe our members.
paye A few evenings before handing over the keys, a

few of us wenrt hack over ta the mansion to say
good-bye to our grand old building and to the many
memaories of days gone hy, of the heroes who buile
our Society and of the harmony ... ah yes, the hamony.

We sang a few rags in the empry Founder’s Room where
O.Cs picture hung for 46 years, where we'd entertained count-
less guests during tours and ar champs' receptions, holiday open
houses and weddings (most recently that of our own Lani Dieter,
now bound for the wilds of Winnipeg with her new husband,
Rubiin Batke). Then, we went outside onto the front steps to
decommission the flags of our two great natians. We <id so by
singing one of the old songs that has entertained thousands of
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visiting guests and members over the
long years.

A melancholy moment? Surprisingly,
no. The grandeur of Harmony Hall
served us well during the most mpor-
tant years in our history. When we
closed the front door for the last time,
we knew another door was opening in
the form of our dream for a new and
modern Harmony Hall designed to
serve our membership for the next 50 to
75 years.

The best letter this month
Old friend Webb Scrivinor writes, “I'm a
member of the Muskegon (Michigan)
Chapter. [n addition to our chorus, we
have three quartets.” Webb, who is 82,
recalled a conversation from 60 long
years ago. Lt was a friendly debate be-
rween Bill Diekema and Rudy Hart.
Bill, now deceased, was the fellow who
wrote cur marvelous theme song "Keep
America Singing.” Rudy who is alive
and well in Michigan City, Indiana, is
the founder and director of the famous
Hartsmen, a men's chorus known for
its inspirational, close harmony and bar-
bershop music.

Bill's contention was that the Society
should remain a quartct-only organiza-
tion, while Rudy’s position was that
quartets needed the support of choruses
and choruses needed the suppart of
guartets. [t was an interesting anecdate
from the mid-40s, which Webl used to
introduce his next point.

Webb said he is also a member of
“The Old Tine Quartct Singers,” which
is not a Society organization, but a
group which meets cvery once in a
while to sing tags and songs and to form
pick-up quartets. Webb says mast of the
guys ate alder, former members of
SPEBSQSA.

My response to Webb was, in part,
“This Society of ours is bruly the love of
my lite, but we don’t own the hobby. To
hear that you and otheus are getting to-
gether to sing and to harmonize is music
to my ears.” [ wish cvery one of our 820
chapters had an informal gang of
“sometimes” harmonizers who'd get to-
gether to sing and to keep the ol
memeries and friendships alive.

Let’s harmonize!
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THE PRESIDENT’S PAGE

Roger Lewls, SPEBSQSA President

“It was a very good o yeary...”

A s | was approaching my presidency, | set some goals for the Society in the coming years. A partial list
| 4 would look like this:
X 1. Establish a Society Hall of Fame
¥ Visit every district at its convention
Study our two properties: Harmony Hall and Sheridan Road
Prepare for Danyl Flinn's retirement
. Evaluate the Society's financial status, the cash reserves/contimgency fund
. Increase Directors College scholarships for front-line directors attending for the first time
. Increase membership (Darn, We didn’t make it)
. Review the Society sthicture

A common underlying theme in that list is “change.” Each goal was dependenr on having a board
of ditectors, committees, district boards and staff willing to make tough decisions that required
change. It would be difficult for me to heap enough praise on all of these men and women and our
many volunteers for all they've done. I've been blessed with two years of the finest board of
directors in the history of the Society. (True, even if perhaps [ am a bit prejudiced.)

The Society President doesn't get to pick his suceessor, but | couldn’t be more proud of
Rob Hopkins and am confident that the Socicty is in good and capable hands. We think
alike in so many areas that it's scary, so | hope you like where we've been in the last two
years——the direction of the Society will be consistent. Many things we've begun will require
a Jot of care and work in the years to come. (I'd also guess that Rob approaches the presi-
dency with his own list of goals).

One of the challenges of being Society President is that most substantial goals can't be
completed during the term of your jresidency. Many things that were started over the past

€0~ O Ln B i B

My goals
required

two years will be continued or completed while Rob is Society President. Because Rob’s lead- fﬂ!fgﬂ deci-
sions, and

ership is coming at such a crossroads for the Society, 'm going to hand a portion of this col-
umn over ro him—one issue earlier than mast Socicty Presidents get the chance—to discuss

some impartant issues. (.‘hﬂf!".';'ﬁ',‘i' fﬂl
Society at the Crossroads Hiany. I
Our Scciety slands at a crossroads, and choices we make in the coming year will conlribute mighlily to de- can’t pmﬁgg
fining our fulure. Six substantiai circurnslances provide the basis for a profound rethinking of who we are and :
what we might become: our leader-
1. The Society Board will re-examine the Society's vision and mission. The Sociely Board will Iy i
focus on aligning the membership behind a vision and mission so {hat we are clear aboul our M‘HP’ Sft{ff
future direction and our slrategic priorities. and volun-
2. Reorganization of our Socisly governance and management. The Sociely Board will now focus teers
on strategic and long-term planning and policies, and will hand over Lhe daily operational deails of 5
managing the Society 1o the Society slalf and the Sociely Operalions Team (lhe dislrict presidents, e:mugk,
eight major commitlee chairmen and their stalf liaisons, and a Harmony Foundalion .

representalive).

3. Strategic research and market planning from the Marketing Task Force. Never before has the Sociely
underlaken such a massive program of consumer research and targeted markeling for membership growth,

4, Hiring a new executive director. In January, Ihe Socicty Board will choose a new execulive director, who
will be involved in discussions concerning the vision and mission statements and play a key role in
determining a vision of whal the Society slalf and headquarters should be in the [uture. The new execulive
direclor will have an even graaler responsibilily for managing the operalions ol volunteer leadarship.

5. New headquarters facilities. Selling the two buildings in Kenosha was a simple slep, sentiment aside. The
big next step, defining the needs and location for & new lacilily, requires of us a much longer, hroader
underslanding of what we expect (0 be in the future.

fi. Harmony Foundation revitalization. Under the able leadership of Foundation Presideni/CEQ Clarke
Caldwell, the Harmony Foundalion looks to the Sociely for a coherent, energizing vision that rallies the

Hopkins financial resources of members as donors to a compelling cause.

Your Society ieadership is commiltad lo building a better future for the Society and is looking to you, the mem-
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ber, lo help. Communicaie wilh your chapler,
district, and Sociely leaders lo share your
thoughts about what vision and mission should
guide us to that brighter fulure.

—- Rob Hopkins, Socicly President-slect

Thank you, Rob—the Society’s fu-
ture 3s in good hands.

Goal #2 was rerribly ambitious. As
presiclent-elect, | visited Rocky Moun-
tain and Cardinal, and during 2002-
2003, visited 13 move district conven-
tions. | missed Land (O Lakes—one of
the nearcst to hame, {Next fall!) [ feel
like I've shaken hands with or bugged
about 10,000 of you, and you affirm that
we are a Society of the best people in
the world.

I've atrended a total of 24 conven-
tions since being elected. Sue has ac-
companicd me to all but two, when |
was on the judging panel. We've
flown more rthan 100,000 miles and
driven another 50,000 or so. We've
listened to apw()xinmrely 3,500 songs
performed by Quartets and choruses,
most of them in contest. We've been
hosted by the maost wonderful people

who are now lifelong friends.

All this rime, 've sung in two cho-
ruses, Battle Creek and Kalamazoo, and
two quartets, the Harmony Hounds
and Antiques Roadshow, winning the
Pivneer Distitet Senior Championship
and comperting in the International Se-
nior Quarter Contest in Albuquerque.
{And have qualified to sing in Biloxi,
o),

Akl thiee weeks total at Harmony
Cullege, 10 Socicty Board meetings,
catepory school, two Sweet Adelines
International conventions, |1 weekend
schools o retrears, Ll teips o Kenasha,
Wis., and abour a half-dozen more mis-
cellaneous barbershop-relaced trips, and
you'll know why the grass is often uncuc
at the Lewis residence.

Knowing I'd miss someone, [ don't
dare list some of our great supporters in
the last owo years, but my wite, Sue,
stancds above them all. Thirty years ago,
we woutld start across a harel lobby ata
convention, and Sue would wait for me
at the other side while [ stopped o atk
or sing a tag. The tables bave turmed.
She is now the one who stops and ralks

to all the people she knows while 1 wait,
She’s also a grear hostess for our marny
planned and impromptu gatherings.
Russ and Shirley Seely have been by
our side consrantly, too, making puests
welcome and making things un
smoothly. Thanks, Russ and Shirl.

This is my last article for The Hur-
mionizer, and although past presidents
have wamed me that it's the “thud”
year, I'm not going to disappear. Serving
the Society and my wondedful barber-
shop habby is a way of life. Life would
be pretry dull without it

Finally, you should be aware that the
Socicty president is a paid position. He
is paid $1.00 per year. | hope you feel
you've gotten your (2) dollars worth.

SINGING IS LIFE ... the rest is just

cetails

Lewisdbbs{@aol.com
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September comments and a lesson n harmonics

Sy ontreal: Trés Magnifique!” in the September/Octaber
/| Hurmonizer was by far the most entertaining, colorful,
| witty, well-written article I've ever read in The Hevina-
| _nizer. Congratulations and keep 'em coming!
Romert Levoi
Placerville, Calif.

Highest congratulations on the contest issue of The
Hearmonizer! Because of the number and rype of pic-
tures andl the writc-ups surounding them, [ really felt
as if | hadl been there for the entire convention! This
is by far the best cvocation of an intemational contest
you've ever done. Congratulations!
Davin Upp
Qverland Park, Kan.

Boh’s greatest achievement

Your tribute to Bob Johnson left out what [ know Bab
considered one of his greatest barbershop achieve-
ments—lireeting the Chorus of the Chesapeake o
an international championship in 1961, with 160 or
so men on the risers (one of the largest choruses, if not
the largest, cver). Bob Johnson's love for barbershop,
his dedication to the preservation of the barbershop
style and his influence on the Society, as well as on me
pemsonally, can never be adequately expressed in
words—Dbut 1 think you could have dane betrer.
BoR BAlDERSON
Milwaukee, Wis.

That was no British flag

Regarding the Acoustix ad in the last issue: the
Union Jack looks a little weird and the printer must
have a Scartish roots. The flag of St. George (En-
gland) is red crass on a white background. St. Andrew
(Scotland) is a white cross with a blue background.
This has been a fact for a few years now.
BILL SPARKSMAN
Calgary, Alb.
Acoustiv has gotfen an earfid abont this one! — ed,

Choruses are underrated

| challenge our executive director’s statement that
“quartets provide public relations far beyond what a
chorus can” (*Ler's Harmonize,” Seprember/October
2003). A guest quartet pedurming ar an annwal chap-
ter concert certainly makes quire an impression. How-
ever, these premier quattets are few in number and are
cxpensive to bring in. That leaves it up to the chorus
to fulfill the public retations role andd provice a venue
for non-quartetters.

I my two chapters, ['ve observed that audiences by

far prefer a chorus to chapter quartets, which quite
often are marginat. This judgiment is shared by the
folks to whom 1 scll show rickets. Darryl Flinn states
that quartctting has been his favorite topic in his 40-
3¢ Harmonizer articles, With a diminishing member-
ship, [ think he should redirecr his priorities.

Jorn M. Kozio

Roseville, Minn,

July tag—was that intentional?

1 enjoy Joc Liles’ tag page, but in the July/August 2003
issuc there is a chord that must be a misprint. Measure
three on the word "1” is what Avangement judges
once called a “non-chord ™ If you were to give the
baritone A-flat instead of B-flat, you will have a 13-
minor-flac-fifth chord. [ think you will find this to
sound better than the printed chord.
Micton TaTEL
Floral Park, NY

The July issue has a tag, the endling of which is a Flat
VII plus 9 minus the 7th and in the 5th position. In
my humble opinian, this is a no-no as well as being
discordant. Even the Beach Boys wouldn't touch it
You're gonna hear from Burt Szabo.
Raoy Kkvs

Barrie, Ont.
Joe reponds: The strange looling chord was inten-
tional, although wuncommon. The notes represent the
6ih, 8th, Oth and 10th harmonics of the overtone se-
vies. When properfy tuned and balanced the result is
strang “ving’ above and below the chord. Find this
tag in the Free & Easy Tags on the Website, where an
A-flat has been added as i optional note for the pui-
ists. Sing and Perform > Get nuisic > Free and Easy:

Corrections and clarifications

The West Towns Chorus actually finished 19¢h at
the Montreal convention, not 20th as the current
Heomonizer says. Not that it makes all thar much dif-
ference, but [ know that ouwr people would appreciate
the comection.
Ep McDevrrr
The West Towns Chotus

50-year-members: Several members with 50-plus
years in the Society called to note that they had not
been included in Jast issue’s list of 50-year members.
To clarify: there wasi't roum to list the voughly 515
total members who have reached the milestone, so we
listed only this year's new members of the “50-Plus
Club.” All members with 60 or more years in the Soci-
ety were listed. I
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2 New Recordings in Time for Christmas!

A Collect's Bditior V1)

Reconded Before o Live Awliciee

A Unforgettable Holiday Performance

Jrom America’s Premier Pops Choros

&L N 1'1'@ L

VM X

Ten SPEBSQSA Gold Medal winning
performances from 1975 through 2003 are
chronjeled on this CD from The Vocal
Majority Chorus. You'll be spellbound with
the evolution of the Chorus® sound’ from
its varly yeurs to today, 815 plus shipping
und applicable sales tax.

| & R P0; WILLLR PHODGGRAFET, LOUSVILLD, KY

applicable sales tax.

A Vocal Majority Christmas

Experience both the sound and the staging of the Voeal Majority at
ity most populae annual show seen by pver 10000 people every
Christmas, 1t's our ficse DYD taped live ac the Dallas Convention
Center, Special guests on this DYD recording are ACOUSTIX arid
soloists Steve DeCrow and Jefl Oxley.

220 plus shipping and
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Order Today:
By phone at 800-VMSONGS
Or on the web at
www.vocalmajority.com
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Timely news

" hether or not you subscribe to Scan
Hannity'’s politics, you've got to like
his taste in music. During a recent
traveling “Town Hall” radio tour, the
political radioftelevision personality
commissioned two Society choruses to
sing patriotic music for his roughly 12
million radio listeners. The Vocal Ma-
jority and The Big Chicken Chorus
were scheduled within five days of
each other. Bath choruses sang sev-
eral songs from their patriotic reper-
toite for the on-site audiences and the
listeners on 200 ULS, stations. Por-
tions also were broadeast on televi-
sion. The Vocal Majority performed
Oct. 17 at SMU’s McFartin Audito-
rium in front of a live audience of
about 2,300, and the Big Chicken
Chorus performed Oct. 22 at
Atlanta’s Symphony Hall.

The publicity boon for each chorus

yodR il ¢ AN

PATRIOTIC ENTERTAINMENT for businesses or media is
clearly a legitimate Society function; however, when a Soci-
ety group is invited to perform for a politician or political
party, certain rules must be followed to preserve the
Society’s non-profit status. For details, see
www.spebsqgsa.org Run Your Chapter > Chapter Business >
Policy regarding chapters and political activities.

has been outstanding. For example,
the VM pot several hundred hits on its Web site dur-
ing the broadcast, and many visitors to the site left
glowing comments. Dallas’ WBAT on-air personali-
ties were 50 pumped about the performance they
were talking about it days after the fact to their own

Not enough informal singing going
on? Raise their Q!

Do guys seem to need some help do- [
ing informal singing at barbershop |
gatherings? Play the Quartet Promo-
tion Sticker game:

1. Pick up a strip of four 1€ stickers.

2. Go find three other “srickertess” singers in appro-

priare voice parts.

3. Woodshed a song, sing a tag, sing your favorite
atrangement, elc.

. Make sure each singer (and this includes you)
walks away wearing his new gold “IQ" sticker
proudly. Now it’s his tumn to sing with somcone
who doesn’t have a sticker yet.

Order stickers by calling 802-253-2011 (phone
number for websticker.com) and tell them you want
to buy srickers with *Riptide’s IQ sticker design.”
Typically, the shipment can be sent within a week or
two. Large orders cost less than 6 cents per sticker,
plus shipping.

e

600,000 listeners. The station even rebroadcast the
show in its entirery the following Sunday.

For more information on the performances and
raclio tour, see winsthannity.com ot
wiwifovinews.comhanminyandeolmes/

Submit recordings for the
CARAs. The Contempo- -~
rary A Cappella Society is
sccking recording submis- ©
sions for the CARAs—Contemporary A Cappella
Recording Awards. Recardings must have been re-
leased during calendar year 2003. There is a separate
category for barbershop, although barbershop record-
ings have received awards in other categories. [nfor-
marion is available at wwnveasa.org/earas. .
Send two copies of the recording (they nuist arrive
before Jan. 1, 2004) to CASA, 2525 Van Ness Ave.
Ste. 205, San Francisco, CA 94109.

DON'T FORGET HARMONY
MARKETPLACE during the
holidays for gifts, music,
clothing and more. Visit
www.harmonymarketplace.com
or call us at 800-876-7464
x8410 or e-mail
marketplace@spebsqgsa.oryg.
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Get free vintage sheet
music online

“Bohemia Rag"? “He May Be Old, But
He’s Got Young ldeas"! If you're a So-
ciety member, you have frec access to
the original shect music for these and

¢ familiar pub-
Wﬂl more I
m%“w

lic domain tunes in
Adobe Acrobat for-
mat. Approxi-
matcly five new
titles arc added
cach week, Get
them at
wanwspebsgsa.org
> members only > Old Songs Library
(Login required). Dircct questions to
Tom Bair at 800-876-7404 x8545 or
tharr@spebsgsa.org.

Systems guru’? Apply 'no

Here's your chance! We're looking for
a new systems administrator to work in
our Kenosha, Wis. headquarters. If
you're an experienced systems and net-
work professional, specializing in Win-
dows 2000 Server andfor Microsoft
Exchange, we want to talk to you.
Here'’s a rare opportanity to fulfill your
dream of being a professional
barbershopper. Don't yet have an

MCSA or MCSE? We can help you
get there. Limited, if any, travel. Send
your resuime to shoge@spebsgsa.org or

call 800-876-7464 x8485.

New ASCAP procedures
soon to he online

A new blanket agreement betweenn ASCAP and the Socicty covers music licens-
ing and copyright for all Society chapter shows. Payments are now made after the
show and are based on the seating capacity of the show and a percentage of rev-
cnute the chapter receives. The minimum anmual fee for a chapter show is $183,
and each show requires a separate license. A simple, automared process will soon
be available at wwnvspebsgsa.org/ascap. Additional details will be forthcoming.
Address questions to Joln Schneider ar 800-876-7464 x8444 or
Jschneider@spebsgsa.org.

If you’re going to base a movie on a ride at Disneyland, what better
way to evoke theme park atmosphere than the Dapper Dans? The quar-
tet voiced four singing busts for “The Haunted Mansion,” a holiday
blockbuster fright comedy starring Eddie Murphy. Details are sketchy
regarding how much of the quartet appears in the final cut, but we do
know the quartet appears in the trailer, on the soundtrack, and will he
performing at the movie premiere—as stone bhusts! All the barbershop
exposure helps us forgive Disney for neglecting to cast Reveille
(“Aaaaaaar!”) as barbershopping pirates for this year’s other theme
park-themed movie, Pirates of the Caribbean. The Dapper Dans are Tim
Reeder {T), Shelby Grimm (L}, Bill Lewis {Br) Jim Campbell (Bs). Boh
Hartley of Metropolis also contributed tenor voice work for the film.

Published arrangements:
unravel the secret to
learning music quickly

Inte your part for “VO-DE-(O"7 Ready
to get down witl “Ever Since We Got
That Waterbed™? No? Then, learning
tapes may be the solution for you!

The Society currently has learning
tapes for more than 600 pullished ar-
rangements, including nearly all song
books and 17 published Harmony Col-
lege shows. They arc voice-part pre-
dominant
on the
right
channel.
So, singers
can learn
their part,
then turn
down the
right
channel and practice singing with the
other three patts in a “quartet.”

The tapes are a quick way to accu-
rately learn a part and are ideal for sing-
ers who don’t read music and for direc-
tors who don’t teach music well. Using
learning tapes can save precious time
because singers will know the music
Lefore they get to rehearsal,

The Society began making learning
tapes around 1982. Since then, the
technology used to nake thein has gone
through six different phases—beginning
with analog open-reel tapes to today’s
CDs. Tt is expected that tapes for the
thuree mest recent music series—DBarber-
shop Classics, Harmony Explosion and
Gold Medal—will be available on CD
after the first of the year.

Tapes for published anangements
can be ordered through Harmony Mar-
ketplace
winharmonymarketplace.com The
Socicty does not have tapes for legal
unpublished arrangements, but a call to
Nancy Foris at 800-876-7464 x8472
can get you the names of several men
throughour the Society who create
learning tapes.

L _____L =
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Welcome new chapters!
One of the best ways to ensure Society
growth is by adding new chapters.
Please help us welcome the following
new chapters and licensed chapters:
CAR
Greater Louisville, Ky. ... Licensed 9/20/02

Cnartered 9/20/02
DX
Jacksonville, N.C............. Chart. 7/25/02
EVG
Abbortsford, B.C. ............... Chart. 4/05/03
Tri-Cities, Wash. oo, Lic. 4/30/03
Chart. 10/12/03
FWD
Riverside, Calif. .......co......... Chart. 3/22/02
Dana Point Harbar, Calif. .......... Lic. 4/8/02
Sutter Creek, Calif. ............... Chart. 4/8/02
Cily of Brea, Calif. ... Lic. & Chart. 7/25/02
Ladolla, Calif. .......cocooevvennnne, Lic. 7/25/02
Chart. 10/29/02
Sedona, Ariz. ..o, Chart. 11/4/02
(areater Phoenix, Ariz. ........ Chart. 11/4/02
ILL
Carbondale, Il ......cooeve Lic. 10/1/02 &
Chart. 03/27/03
Naperville, ll. .c..co.ovverrvene e, Lic. 9/17/03
JAD
New Martinsville, W.V....... Chart, 08/27/03
oL
Bemidji, Minn. v.co.ocoeiisinienns Lic. 10/23/02
MAD
Five Towns College, N.Y. ... Chart. 3/25/02
LaPlata, Md. ..o, Chart. 4/5/02
Kilmarmock, Ya. .o, Lic. 8/30/02
Chart. 10/22/02
Louden County, Va. ...cooo....... Lic. 9/23/02
NED
Bolton Landing, N.Y. ............ Li¢c. 10/28/02
Chart. 08/12/03
ONT
Hamilton, Ont. ..o Lic. 10/31/03
RMD
Monument Hill, Colo. ......... Chart. 9/10/02
SWO
Marble Falls, Texas............. Lic. 10/31/03
SUN
Central Florida, Fla. .............. Lic. 06/25/03
Florida Gulf Goast, Fla. ......... Lic. 08/20/03
Chart. 9/22/03
Sabring, Fla. ..o Lic. 6/20/02
Chart. 3/24/03

See you in Biloxi
at Midwinter

Enjoy the warm weather of
Biloxi, the tours, shows,
woodshedding, shows,
shopping, shows, and (we
hope) some good luck at
the Grand Casino Biloxi
Bayview Hotel. And did
we mention shows? Just $50 gets you the full performance pack-
ages of Power Play and the other four 2003 quartet medalists,
the international seniors contest and afterglows.

Another $12 gets you the Association of [ntemational
Seniors Quartet Champions show with Power Play, The
Barons, Chicago Shuffle, Harmony, Jurassic Larks, One
More Time, a special appearance by 2003 collegiate cham-
pionn HEAT, plus the AISQC Chons directed by Joe Liles. [t
all takes place in Biloxi, Miss., Jan. 25 to Feb. 1, 2004, Fill
out the registration form on page [ 1. Register online at
wannspebsgsa.org/ntidwinter or call 800-876-7464 x8462.

Get ready to Swingle in Louisville

Show up Tuesday
night in Louisville
for the big kick-off.
This yeat's “Har-
mony Foundation
Presents” show will
feature the world-
tamous Swingle
Singers, a mixed vo-
cal octet performing
everything from
classical to jazz. Also performing will be 2002 champion Four
VYoices with the Voices of Lee—you don’t want to miss their
version of "All Rise™ VIP tickets include a post-event recep-
tion with all the performers. A portion of the ticket cost is tax
deductible as a charitable donation.

Clarke to develop marketing plan

The Society has sclected Clarke Communication Group
{CCG) of Boston, an intemational marketing and communica-
tions fivm, to develop a straregic marketing plan for the Saciety.
The company was sclected from among seven elite planning
firmns. 1t will base its planning on consumer research conducted
by Harris Interacrive this year. The plan will aim ar long-term
increases in Socicry membership while creating greater aware-
ness of what the Barbershop Harmony Society offers for men
who love to sing.

CCG has extensive experience in advertising, brand build-
ing, marketing, public relations, reputation management and

strategic communication. Terry Clarke, bass of the 1980 intcrna-

tional champion Boston Common quarttet and a 52-year mem-
ber of the Society, is chairman and chicf exccutive officer of the
cornpany. Waorking jro bono, he will head CCG's team of mar-
keting professionals.

CONVENTIONS
INTERNATIONAL

200
SALT Lakk Ciry
Juby 3-10
20

Missouri Wesiern State
College
ST1. Josern, Mo.
August 1-8
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Shop online/visit us
on the web:

www, HappinessEmporium,com

Or call/write for a catalog:

Happiness Emporium
1308 Blue Phlox Court
Northfield, MN 55057
507-645-5750

ISN'T IT TIME YOU HAD A SUNNY VACATION? January 25-February 1, 2004
.d - 2 ® il ® L]
- Midwinter 2004 Convention — Biloxi, Miss.
dale mambership number (if applicable) chapter name (if applicable}
registrant’s name nickname for badge
second guest name second guest nickname for badge
registrant address cily state/province ZIP/postal code
work phone home phone email
circle payment method: VISA MaslerCard check money order
card account # expiration date (MM/YY)

HEEEEEEEEEEEEEEE L1 1]

id CHECK HERE IF ANY PHYSICAL NEEDS REQUIRE SPECIAL ACCOMMODATION FOR YOU TO FULLY PARTICIPATE IN THE
CONVENTION; CONVENTION STAFF WILL CONTACT YOU TC MAKE ARRANGEMENTS.

Registration package includes a convention badge, reserved sealing for Friday and Salurday Night shows,
Saturday night Afterglow, and admission to the Seniors Quariet Conlest. registrations @ $50 %

Mail with payment {checks: payable to SPEBSQSA) {o: SPEBSQSA, 7930 Sheridan Read, Kenosha, W1 53143, If you register for more
than one person, please atlach compfete information for each persan on a separale sheel. A housing application and information
regarding events and tours will be mailed to you when you register. All show and lour tickets may be picked up at the convention
registration area. When you receive confirmation, please keep il as vour receipl. Reglstrations may be lransferred to another person,
but they are NOT refundable. No phone orders, please.

( office use only )
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m HARMONY HOW-TO

W

8 Toban Dvoretzky
"W President, Ancient Harmonious Society of Woodshedders (AHSOW)

Sing by ear: learn how to woodshed

roodshedding does not need to be intimidating! It is an art that can be learned, and it's intuitive
enough that there's often very little formal learning required before you begin to succecd at it.

i ancl bass improvising harmony to a
lead’s melody without a printed arrangement—was the foundation for this Society, and those pio-
neers weren't formally trained musicians, either. Most were normal men who had a general idea
what barbershop chords sounded like and who considered improvisational harmonizing to be one
of the most enjoyable activities they knew.

With only a bit of practice, you can enjoy woodshedding as much as thase pioneers and the
thousands of Barbershoppers who are still doing it. In fact, you may have an advantage over many
of the old harmonizers, assuming that you are familiar with the Barberpole Cat songs. These pure,
powerful barbershop songs contain the vast percentage of chords used in woodshedding:

Major Triad: “My WILLD [-rish ROSE"

Barbershop Seventh: “MY wild [-1SH ro-01SE”

Diminished Seventh: “The swee-test flow’r that gro-{ bows; YOL) MAY”
Minaor Triad: “Shine (JN me, in the eeev-ning” (second time through)

If you have a basic sense of circle-of-fifths barbershop chord progressions {you probably know
more than you realize}, all you need is three others and a barbershop melady, Here are some tips

for getting started.

The lead’s role

Choose a readily harmonizable melody for which the harmony singers have not heard a written

@ Woodshedding

arrangement. This lessens the risk of replicating existing repertoire and enhances the
experience and value of truer woodshedding. (Sec the ad on the opposite page for a
folio of waodshedding melodies.) For the sake of everybody’s ears, sing a melody
through, solo, at least once, before the harmonizers join in—and then refresh
everyone’s memory by repeating the first two to four measures.

The woodshed lead needs to listen, too. Remember, the purpose of woodshed-
ding is to ring chords rather than to sing songs. Sing more slowly than in a perfor-
mance or Barberpole Car environment. Don't move off the first four-part chord until
it is locked and nung, with everyone sure of his starting note. From then on, hold notes
as long as it takes for the harmony voices to locate a good note. Ensure that songs are
pitched where the singing is most comfortable for the participants, especially if some-
ane is singing outside his natural voice part.

Harmony-part singers
When you first begin to woodshed, your normal voice part may feel the most intuitive,
but don't let that inhibit the fun of trying other parts. Your voice range is often less of
ant issue than you think—the barbershop bass part is not always as low as you inight he
tempted to sing it and the tenor part is not always as high. Barbershop is close har-
morty, so average singers can often woodshed all four parts.

As a general rule, stay on your note until your ear strongly suggests that you must
move to another. If you have little formal musical experience or are newer to wood-
shedding, this sense will be mare intuitive than anything else. That's fine!

Don’t get fancy for the sake of fanciness and don’t unduly second-guess vourself.,
Just relax, listen, and move when required:

* when you sense that the chord must change (has changed) from the one you were an
* when someonc clse is taking your most recent note
o when you otherwise sense that the chord being sung is somehow

]

‘incomplete”

AHSOW
Woodshedding
instruction, song
packages, meeling
places, more!
wyaw.ahsow.org
Materials
Woodhedding Folio
online;

www. Spebsqsa.org/

it 047283

Complete instructional
text of the Socisty
woodsheddng folio wilh
music at
harmonymarkelplace.com
AHSOW contacts
Toban Dvarelsky,
[Bone@salec.net
Steve Shannon,
SShannoni@houslon.rrcom
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¢ when the chord is not fulfilling or

“ringing”

Abaove all, trist your ear:

Who gets what patt of the chotd?
On a barbershop seventh chord, on a
relarively low note in the melady line,
the bass usually has the right to the
highest note below the melody that
makes the most sense. When the
melody is ricing high, the tenor gencr-
ally has the right to the lowest note
above the melody that makes the most
sense. There ate infrequent exceptions.
Trust your ear:

How fat do you jump? Depending
on what the melody does, the bass will
be obliged to move in intervals as
small as a half- or whole step (cither up
or down) or it intervals as large as four,
four-and-a-half, or five notes (cither up
ot cdown), or by six or seven notes
(usually up). The tenor and bari rarely
have to make large jumps from one
note to the next. Ziust your ear.

Bass tips. The bass can do the most
for any chord, because Le is victually
always on the root or fifth of the chord
(a “strong-feeling” or “foundation-like”
note). If the lead is on the fifth, the
bass usually takes the root; if the lead is
on the root, the bass usually takes the
fifth. (Don't be intimidated if you
don't understand these terms— these
notes will be highly mtuitive, espe-
cially if you've sung bass before.) na
barbershop-seventh chord, the bass is
entitled to the highest possible bass
note that will not creare an inconi-
plete chord (per whatever note the
lead is o) and which will not lock the
bari out of a note thart the bari should
be singing, Tiwust your ear.

Tenor tips. Very generally speaking,
and in melodies originally in B-lat, A-
flat, or C, the tenor will usually have
success when harmonizing in thirds
above the melody. (I only one other
singer were harmonizing with a
melody, thic tenor line would sound a
lot like that.) The tenor will generally
be singing a preponderance of thirds
and sevenths of chords—whichever of
these the bari is not singing in most
cases. Thust your eqr.

Bari tips. The bari will sing either
below ar above the melody. Many
brand-new bari woadshedders tend to
sing too high, or almost always above
the melody, which obliges the tenor to
shoot for a note cansiderably higher

than the note that he mighr nacurally
opt to sing. Therefore, the bari should
listen to the direcrion of the melody
line—if the melody is going upward,
and especially if it skips upward, the 4?
bari is most likely going to go down.
When the melody is moving down,
the bari usually goes up. When other-
wise in doubt, the bari's salvation can

CcvBER-TUNE @lgssic
THE NEW ELECTRONIC
PITCH PIPE
!19“' SCIere
Piteh "o Maintains piteh with
computer accuracy, but
still delivers that
familiar "reed pipe”
sound.

Uses a & Volt Baitery

¢

be to sing the seventh of a chord. The offowwith - Size: 1" x 2 3/8" x 3 3/4"
bari should seck to sing an internal aBericie Avnil 1. & C, Jeys
note in the chord that neither doubles $49.95  rypemMac, Inc,

{plus $5.00 s/8}
all:

- e - c :
the melody note not le)LEblLS the tenor L
note an octave down. Trust your ear. I

Computer Products Div.
6644 S5t. Vincent Ave.
Shreveport, LA 71106

Sing like a champ
and improve your woodshedding!

»  Fourteen “new” car-harmonizable melodies!

» Includes a pocket-sized booklet of Iyrics and background.
»  Musical selections to fit your voice and taste.

»  Makes a great holiday or birthday gifl.

»  An excellent chapter tool — contact AHSOW for details.

Play your recording until the melodies are burned into your brain,
Then add the harmony part(s) of your choice to a District Champ tead.

AHSOW members qualify for special rates — contact us for details.

Ttem Price Quantity Total
CD + booklcl $19.95 X =%
Cassette + booklel $16.95 N = §

Also available!

Discovery Singing -- A pocket-sized folio of 41 melodies chosen
especially for their ease of harmonizing and rich barbershop sound.
Folio booklet $5.00 X = §

TOTAL ENCLOSED

$

Name:

Shipping address:
City, State, Zip:

E-mail / Phone:

Shipping costs are INctuded! Order securely on-line at www.ahsow.org
or use this form with a check payable to AHSOW. Mail to:
Dick Richards, 3310 Hambletonian Dr, Florissant, MO 63033-3041

Canadian orders by check: Please apply current U.S. exehange rate.
IFor more information about AHSOW and weodshedding, contact:
Toban Dvoretzky at TBone selee.nct
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Ev “Slamka” Nau
Managing Direclor,
Membership
Davefopmenl

Aiming for the heart

Power Play is tops in emotion and unity—on and off the stage

lhat do we do now!™

It just sort of blurted cut of Mike Slamka's mouth
after Power Play sang in the AIC reception in Montreal.
We all laughed, for the rest of us knew thar they could
prabably do anything they wanted at chis poine ... yet,
the question was understandable. Afrerall, they bad just
won an intemational championship after 12 arempts,
the longest run of any champion quartet in Society his-
tory.

Their persistence in keeping their goal in mind is
documented so many ways. Bur, persistence is only one
quality which marks this family foursome as unique.
Consider the other traits as the aces which make the
rest of us in the deck aspire to be like them.

¥ Ace of Hearts—Compassion

1 became part of the Power Play famity in 1991 asacoacly,
later a confidant. [t was a period of cransition for the
quactet. Don had returned from college and had just
started singing in place of Jason Oyler, the original tenor
with whom the quartet had won a district champion-
ship and performed twice on the inrernacional stage. As
a new tearn, we worked on all the standand stage pres-
ence issues, but they were mechanical and the guys knew
it. There had to be something more genuine for them,

One day, they came to me with an idea. Why not
have the quartet appear as an old man reminiscing about
his long lust youth, seeing himself grow up in the pro-
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cess! Jack would be the dad, of course, Mark would be
the first little boy shooting rabbics with his sling shot,
Don would be the high-schooler with his baseball and
glove and Mike would graduate into adulthood as the
time moved along in the song “The Little Boy.” As the
lyrics described each phasc of hislife, each of the younger
characters would come out of the frecze pose and live

X

1992, New Orleans was when a really good
family quartet turned into the Power Play we
know today.

the lyric as Jack lovingly recalled those moments. At
the end, he sadly recognized that his life was nearing an
end and he couldn't go back. It was a good plan, but we
all knew something was missing to make 1t spectacalar.

One day, working in the garage behind Jack's house,
ic came to us. As the tag line suggested “the boy T used to
be,” Jack reached into his back pocket and came up with



another sling shot ...
and the look of glee ap-
peared in his eye, for his
memories were real and
he still had something
tocling to. It was magic,
and when the quartet
performed the set in
New Orleans in 1992,
the room wenrt up for
grabs. Power Play as we
know them today was bom.

Years Jater, they reenacted that famous set as [ judged
them in [ndianapolis, only this time, Jack left the sling
shot on the stage and sent my son ot to get it when he
cleaned up. He was told to be sure [ gor it. Carved into
the handle was a simple “Thanks” and it was signed LB
for Little Boy. The package was retired, the quartet made
the finals for the first time and the Little Boy had grown
up. But, he hadn’ forgotten.

I also witnessed the quartet, as it drew on its own
collective sense of family, carry some magnificent mo-
ments to the stage. Again in Indianapolis, I watched
them sing “Pal of My Dreams,” and as they approached
the end of the song, their atten-
tion was drawn heavenward ...
hutt few in the audience realized
what they were really doing.
They were singing to Jack’s
mother who sadly had passed
away just weeks before the con-
test. Their emotional connee-
tion to the lyric was real, and has
remained real every time they
sing.

Each of them brings his per-
sonal experience to every song
in the quartet’s repertoire, and
that shows as authentic, heart-
felt, sensitive and sincere every
single time they sing, reheasal
or performance. Their slogan,
“Sing from the heart, or don't
bother” is more than just words,

WILLER PHOTNORAFET

“Sing from the heart
or don't bother.”
That’s Power Play's
motto, and indeed, no
one crosses the foot-
lights hetter than the
unit of Don, Mike,
Jack and Mark
Slamka. Those who
know them best note
that practice, talent
and technique all
play a big role, but in
the end only serve to
amplify a sincerity
that’s there 24/7.

ONE FEELS PART OF THE SLAMKA

FAMILY even while sitting in the audi-
ence, a fact exploited by Power Play boost-
ers, who take on the family name. However,

twe vears ('99, '96) to tend to growing tamilies of their
own, they also had two occasions where they actually
finished lower than they had the previous year. That
has appeared to be a sethack to many others over the
years, but not Power Play.

Not many peaple know that the quartet was reacy to
hang up the pitch pipe following the Kansas City con-
vention in 2000. Before the convention, Mike took me
aside and told me that this would probably ke it for
them—the kids needed even more time with their dads.
Well, what they did was go out and win the first of theic
four medals! And two weeks later, a rejuvenated Mike
Slamka was on the phone telling me that the four of

__ them had decided
~ they ought to go all
st G the way .fifth just
. wasn't going to be
good enough,

Once Power Play
determined who
they really were, the
rest was faitly simple
for them. Repertoite
selection was always
done with an eye to-

ward the family
value inherent

in the song it-

= sell. In recent
err™ ™ S vears,  they
added barber-

shop classics totheir
repertoire, which

it’s a way of life with all of them.

e Ace of Clubs—
Determination

Never let it be said that these
guys took the easy road o the
championship! Not only did
they lay out of competition for

some Barbershoppers are Slamkas in the legal
sense as well. This 1987 photo shows nine
Slamkas of the McComb County Chapter. (In
stripes are members of Family Forum, forerun-
ner to Power Play.) Don is in the middle, and
from the top right, moving cloeckwise: Uncle
Mike {Don’s dad, Jack’s brother), Papa John
{Jack’s father), Jack, his sons Mark and Mike,
Ken {Jack’'s brother), Arnie Ferguson {(Jack's
brother-in-law) and Emil (Papa John's brother).
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captured the in-
genuousness of the
quartet. Audiences
always [ove them
and see themselves
in their perfor-
mances somehow.
The quartet’s deter-
mination to keep
their audience fore-



All In The (Slamka) Family

Don (tenor) with wite, Staci, and
daughter, Holli

Mark (bari) with wife, Jennifer, and
children Dylan and Felicity

Jack (bass) and Kitty

most in their thouglits as they share a performance is
always present.

Determination coupled with compassion were per-
haps the driving forces behind their visit to Rob Henry
this past August. They chartered their own plane, flew
to Missouri to share the gold medal they had earned
with a hero of theirs . .. just because. While they were

Mike (lead) and Traci with daughters
Michaela, Mackenzi, Madison

this ene. From their inception,
Power Play has had a deep affilia-
tion with the entire Slamka clan.
When the quarter was planning its
international contest sets, it gath-
cred the clan together as an audi-
cnce and sang their ideas to them.
Then, they listened as those who
loved them first would report what
they thouglit. Like any family gath-
ering, these were often boisterous
events, bur always the right deci-
sions were made to allow that cer-
tain “family” quality to shine
through the guys’ performanices. Lt
was from such gatherings that the
presentation for songs like “Rock-
A-Bye Baby” and “For Sale, One
Broken Heart” emerged.

Power Play has not forgotten
their roots. [ have watched them
encear themselves to their audi-
ences in simple ways. One of thase
techniques was asking the audience
which couple had been manied the
longest. Onc day, in Don Slamka’s
own chapter show, two couples
announced that they had been
married 70 and 72 yemrs, respec-
tively. The quartet honored botl and dedicated their
wonderful version of “Tlwough the Years” to them.

And how about the loyalty shown by the Slamkas
to the Macomb County Chapter through the years!
Jack has been a dircctor there on several occasions.
His loyalty was repaid somewhat in 1999 ar the Ana-
heim convention. Jack's dad, Papa John, had been a

visiting with Rob in his declin-
ing days, they were asked o
“stop by” the Buckeye Invita-
tional on their way home.
They did, and another audi-
ence was treated to the magic
that their detcrmination to da
the right thing can bring.
Whether big or small, Power
Play always delivers the best
to its audience in entertain-
ment and personal attention.
Sometimes | wonder if they
can ever say no.

M Ace of
Spades—Loyalty

One would be hard-pressed to
find a quactet that is any more
loyal to themselves, their fans
and their commitments than
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Rule #1 at the Grand Ole Opry: No matter how
famous and talented you are, nohody EVER
gets to perform a second sonyg or an encore.
Rule #2: Feel free to ignore Rule #1 if your
group's name is Power Play, and you've slayed
the audience so thoroughly that the next per-
former feels compelled to yield his coveted
slot to you for a second song, saving him from
having to follow an act like yours. Rule #3:
When dad experiences a flash of hackstage
intuition, shut your mouth and listen.

stalwart in the chorus
and always stood in the
center of the second
row. Sadly, he passed
away shortly before the
chorus was to go
Anaheim, and the
chorus decided to a
man that the spot
would be lefr open for
him. What goes
arourdl comes around.

lack had always told
his sons and nephew,
“Don’t hesitate to find
someone clse to sing
Lass if you think you
can achieve a better re-
sult in the contests.”
The answer was shott,
simple and part of the
reason we all love them:

“What? 1 don't think



501" The boys never considered going on without Jack.
It just wasn't the right thing to do as far as they were
concerned.

However, there may have been a moment when the
boys had second thoughts. Nashville afforded the quar-
tet an opportuniry ro sing live on the Grand Ole Opry.
As they stood waiting their shot, [ack asked, “What
do we do if we ger an encore?” The others remindec
him that this was the Grand Ole Opry and encores
just weren't given—period. Well, out they went and
blew everyone away with their musical artistry. The
ovation was thunderous, and host Jim Ed Brown an-
nounced, “I'm nort abour to follow that!” Power Play
got a very rare encore, and Jack had a chanee to prove
once again thar father knows best!

9 Ace of Diamonds—Style

Call it style, call it panache or just call it class: Power
Play has it. Their simple elegance in musie choices has
given us timeless barhershop hallads like “The Sun-
shine of Your Smile.” They remember their roots and
what their audiences expeet from them, and then they
deliver.

Have you ever noticed thar they always wear jackets?
There's a reason for that, Many years ago, they appeared
in an cutfit that was super for the young guys, but Jack
wasn't quite the fashion plate that the others weie. So,
from thar moment on, it was undesstood that a jacket

would be part of the cutfit. That was part of their style.

Have you ever noticed that you usually find all four
of them together at a convention ready to sing with any-
one or for anyone at the drop of a pirch pipe? They just
cannot get enough of the barbershop style, and their

willingness to share that love is infectious.

[ recall an instance when the guys
were asked to sing for a young man
who was suffering from a rerminal ill-
ness. Power Play rocked the house that
day, and finished with the young man

Power Play contest record
1990 - San Francisco - 39"

~ Louisville — 24"

1992 — New Orleans — 14"

1991

Indianapalis — 10w

right in front of them as they sanga 1993 - Calgary — 17®
passionate version of “I May Never 1994 - Pitisburgh - 14"
Pass This Way Again.” Theroomwas 1995 - did not compete
alive with emotion, yet the message 1996 — did not compete
was clear, from the heart and un- 1997 -

cquivocal: Power Play had hit thenail - 1998 - Atlanta — 11

on the head and evetyone understood 1999 - Anaheim - 71

Kansas City - 5

the depth and sincerity of their com- 2000 -

mitment to the patient. T only wish 2001 - Nashvilie - 5%
everyone could have scen his face as 2002 - Portland - 3¢

our new champions elegantly commu- 2003 - Montreal - 1st

nicated with him.

So, what do you do now, Mike? Easy. You and Don

and Mark and Jack just keep on being wha you are so we
can all admire you and your music well into this cen-
tury. Often we have seen instances where quartets have
leamed how ro win medals. You guys are teaching all of

us how to wear rthem.

Don Mike Jack
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our Utest

Featuring: Side By Side - The Sunshine of Your Smile
Moonlight Becomes Yol - I've Been Workin' on the Railroad
Time After Tima - A Sunday Kind of Love - Rlay That Barbershop
Chord - My Foolish Heart - Till Tomorrow - Takin' a Chance on
Love - Let Me Be Your Wings - When There's Love at Home
and, Rise, Shine the Lighl is 2 Comin'

4250 Raavas RUL BRIV Townships MUAS04 15 31 038418065
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“SWITCHED-ON”’ BARBERSHOP

Seven Problems, One Solution ... By Ken Hatton

PROBLEM #1: Inadequate Sight-Reading Skills. By the time the chorus learns the show songs, there are only five rehearsals left
for artistic interpretation. And then there’s the visual plan. Al Jolson used to get down on one knee when he felt a song needed a lift. But
you guys will have to get down on both knees to sell this stuff. You spent so much time on notes and words, you never got around to
performing.

PROBLEM #2: Poor Learning Tools. A chapler quartet offers to make learning tapes. It's hard io criticize volunieers for wrong notes,
missed words and poor support, but it's easy 1o understand why they miss your deadlines. After all, a chapter quartet has its own show
songs and contest songs to prepare. Hey! What do you want for nothin'?

PROBLEM #3: Sfow Delivery. You decide to try professional part tapes/CD's. The pro does much better, but you're still waiting a long
time because of the backlog resulting from an unavoidable “one-song-a-day” production speed. This talented and popular fellow is only
human, and he must use his voice in extreme vocal ranges, so even his fine product might include some tired singing and pitch errors.
Your singers can pick up such habits, along with their notes and words. And in the weeks that pass between choosing the song and
receiving the finished product, you ¢an no longer remember whose idea it was to sing that song in ihe first place!

PROBLEM #4: Recording Doesn't Match Sheet Music. Voice recordings include breath points that are necessary for the singer to
survive. But your sheet music doesn't show ‘'em, ‘cause you don't want the chorus to take so many “common” breaths. And, oh yeah, the
tape might have some inlerpretations that you didn't have in mind. The time you saved teaching notes and words is spent answering,
“Mr. Director, the tape says one thing, and the music says another, Which way is right?”

PROBLEM #5: You Don’t Need The Work. You produce four master tapes from the CD for duplication, but you don't have the
expertise to make your own CD clones. You can make casselte tape copies, but some singers no longer have casselte players. The re-
master/duplication time means you missed the rehearsal deadline. Now if's been 7 weeks, and the product is still not in the hands of your
singers.

PROBLEM #6: Lack Of Versafilify. Some singers prefer to leam by hearing just one pari, alt by itself, without the distraclions
caused by other voice parts. The recording you bought didn't include this feature, so you have to call extra section rehearsals anyway.
“Why did we spend thal money? Sure would have been nice to have more versions!”

PROBLEM #7: Sfow Changes. After you receive your master recording, you aren't satisfied with the asrangement after all. You want
changes made and recorded before you distripute copies, bul that means additional weeks of waiting. You decide to seltle for the first
draft ... you know, the one with the hard key change and the stupid tag.

THESOLUTION: “Switched-On” Barber $Hop uses computer vocals to provide perfect notes and precise lyrics,

but without the bad habits. The computer can sound male or female, never gets tired, never calls in sick, and never sings with poor
support. This technalogy is ready to meet your needs by means of a proprietary phonetic dictionary, developed with barbershop singers
in mind. Production is faster, and prices are reasonable. And if you want changes, we'll revise the recording al half-price with an
immediate lurnaround time. Each master CD includes a full mix, four overbalanced parts, and four versions with the desired part

assigned to the right channel, and three paris on the left channel. We'll even make the CD clones and/or tape copies if you like.

For prices and a list of 100 songs already available, just e-mail to Switched-On-Barbershop@att.com, or fax your sheet music fo (502)-
491-9076. In & hurry? Call Ken Hatlon with queslions Monday-Thursday 10-5, at {502) 802-5680. Production is 3-4 songs per day, and
delivery is currenlly 7-10 days. That's not a typo; we’re shipping in about a week.

Do your part! ... With *“Switched-On’’ Barbershop
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Want to sing for tne

any of us who sing ei-
ther in chaoruses, quar-
tets ar both, are proud
of those precious times
when we get to perform
for a crowd that nam-
bers several hundred or
even (gulp) 1,000
people. Would it not be
great to be able to per-
form for crowds num-
bering in the fens of
thousands? Better yet,
what about the PR
value of presenting har-
bershop to those tens of
thousands of people?

There is no better
venue for that than
that of a professional or
college sporting event.
Imagine applying four-part harmony to your national
anthem, and ¢enjoying a huge reaction from the as-
sembled multitudes!

It has been my privilege to have sung rhe “Star
Spangled Banner” (the samc rules apply to 'O Canada,”
“Th Gamla, Du Fria”, etc., by the way) for major league
baseball games many times as a soloist since singing at
Fenway Park in Boston in the 1970s. Since joining the
Saciety in 1984, and now living in Virginia, it has been
a further privilege to have sung for Orioles games at
Camden Yards in Baltitnore with three different quar-
tets—well, actually four, and that's a pretty wild story
that 1 tell on the sidebar this page.

Surely this type of gig would be of in-
tetest ta you, right? Let’s suppose your
quartet is interested in cloing a game next
year. | know I'd be a happy man if barler-
shop quartets sang at far more games than
we do now, so here’s a few helpful hints
for groups with an interest in putting our
style on the ball field. 1t’s a far less daunt-
ing a task than you might imagine.

1. Get and master a good arrange-
ment. The popular Socicty arrangement
of “The Star Spangled Banner" by Dr. Val
Hicks is a good chart, easy to sing well,
and there are some other interesting and
fun-to-sing arrangements by Lloyd
Erickson, Bobby Gray and others. The
Society arrangement of "0 Canada is
alsa very pood. Learn your chosen ar-

THE GOOD TIMES SINGERS performed for the Fal-
cons vs. Lions game last year (tenor Bill Schreiner
lead Charlie Rittenhouse, bass Tom Schlinkert and
bari Bob Snelling), marking the 18th anthem perfor-
mance for Schrefner since 1969. He's such a regular
that he's heen paged from his seat to perform when
the scheduled singer has been ill. The team's record
when Schreiner performs is 14-4, and with the Good
Times Singers it is 5-0. Why schedule anyone else?

J
)

ofr o

ing puiblic
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rangement well before
calling sports teams—
you might be asked to
come in and awdition
the next day!

2. Make an an-
them recording.
Most of the time, you
will need to submit
cvidence of your skill
to get over an early
hurdle. Better to pre-
pare that first; it's a
short song and you
can [ay down a lot of
tracks to ger one
you're provd of. That's
far better than scram-
bling to get the guys in
one room on shaort
notice and having to
five with a less-than-representative tape. If your home
teamn is in a league that has borh US. and Canadian
teams, consider leaming both nations’ anthems——that
could give you an inside track to perform at a game with
a visiting team from across the border.

3. Only after recording a tape should you contact
the team. Every ream will have a public relations de-
partment; gencrally it is the PR staff that is responsible
for planning the anthem singing. You'll frequently need
to contact them months before the season starts. For
example, for baschall, call the team’s office sometime in
January. That's about a month before they usually start
putting together the raster of singers for the year, and

The best four-part solo in baseball history

| was asked in 1991 to sing the national anthem solo for a game
at the Orioles’ old park, Memorial Stadium, whose poor acoustics
meant that singers had to provide a cassetle {o which they would lip-
sync. Always one for promoting barbershap, 1 had also sent them a
second tape, this one of my then-current quartet Main Street—just in
case. Murphy's Law being what it is, when the time came to lip-sync
Ihe anthem, imagine my surprise when, instead of my solo, they
played the tape of my quartet! | stood there and mouthed the words
the best 1 could—Milli Vanilli, eat your heart owt—and | did a pretty
decent job keeping my composure, especially since the Orioles play-
ers were only 20 feet away and busting up all over. My tenor, Bob
Wilson, also had a sinking feeling on this occasion, but for a different
reason. He happened to be in his car driving around listening to the
game when he heard his own voice on the radio. He wondered if he’d
missed an assignment!
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Come to the %
Convention d¢

of a Lifetime!

Pan Pacific Barbershop
Convention
Chrfﬂgij urch New Zealand

T

MILLER PHOTOGRAPHY, Louisville KY U.S.A,

27th to 31st October, 2004

A unique combination of
Barbershop and Mixed Harmony
singing.

Join more than 1,000
international guests in the most
English city outside England.

Take the Barbershop Tour of New
Zealand and experience the
scenery, flora, fauna, people and
food that make our Country
famous!

Four days of Barbershop singing
preceded by six days touring a
top tourist destination!

For more information:

Check our website at
www.ppc2004.org.nz
or email us at
team@conference team.co.nz

On a day to raise awareness of Lou Gehrig’s Disease, the Giants chose
to have pre.game music provided by a Barbershopper who is himself
battling the disease, Voices of the Valley bass Ernie Smith (seated).
With Ernie in this pre-game warm-up photo are Bert Robinson (bari),
Larry Head {lead) and Jeff Thompson (tenor).

gives you time to work with them. Many
teams may have public auditions before
the scason, and this may prevent your
having to campete against others; at the
least, you'll know in advance when the
“cattle call” is.

4, Introduce yourself, Tell them you
are represencing your chapter, chorus or
quartet, and ask how they select, or au-
dition, singers for their home games.
Don't hesitate o use the word “barber-
shop.” It is who you are, and you'll be
pteasantly surprised at how well barber-
shop quartets arc regarded. Often, we're
anovelty, in the good sense. Offer to pro-
vide them with a cassette or CD of your-
selves domg the anthem.

5. Go with their rules. If they insist
on your attendance at a public audition
or “cattle call,” do it. If they ask for a
recording, send it promyptly. If they tell
vou that all performances will consist of
a lip-syuc to your audition tape (the
acoustics in some parks require that),
accept thar format without argument.
Aside from musical incompetence, noth-
ing is a bigger turnoft to busy PR office
folks than playing the prima domma or
insisting on different treatment. Never
forget that they don t need you. The Ori-
oles, for example, routinely get some 500
inquiries per year for only about 65-70
games that don’t have a special singer
assigned.

When the audition is over, let them
make the next contact on their terms. If
you wish to follow up at some point, ask
for permission and instructions while at
the audition. Abide by whatcver answer
you receive,

6. Be prepared and flexible when
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they tell you they want you. When you
do get your acceptance letter or phone call
(and after you wipe the silly grin off your
(ace) be as prepared as possible o give an-
swers regard ing scheduling. The better and
quicker the answers you can give, the bet-
ter the dates they may give you. Remem-
ber that there are four guys in a quartet,
with four sets of families to work around.
{Scheduling a chorus may actually be
easier, because the absence of one man
won't scuttle a performance date.)
Promyptly work out a performance date
with the team office and stick to it.

7. Be consummate gentlemen and
entertainers, Show up on time and sing
well! Normally there is a club representa-
tive or intem ro escort you. Be gracious,
appreciative and upbeat. The image the
pulblic has of barhershop quactets is always
affecred by what you do, and youwant their
impression on game day to be that yousang
well, kept it moving and, “Cool, a barber-
shop quartet—vhere can | hear more of
that?”

Following all those rules, Mercury has
been invited three times to sing ar Qrioles
games over the past two year. Last year we
were asked Avice, which was a great honor,
and this year, when we finished, the in-
tem asked us to come back in the seventh
inning, stand on the Orioles dugout and
sing “God Bless America.” Then we actu-
ally got interviewed live on the New En-
gland Sports Network in the middle of the
game,

National anthem dates are a great ex-
postire for our groups and our style. Work
hard on an arrangement and see if your
group, too, can spread the barbershop
sound. I



INTRODUCING

BarhekShoph, 4

Your hobby. Your web.

Get A YourName@Barbershop.NET Email Address,
And Support Your Chapter and Society!

For the first time, you can have an “@barbershop.net” email address like:

lenorquy@barbershop.net ymihguy@barbershop.net chorusbulletineditor@barbershop.net
myquartel@barbershop.nef chorusdirector@barbershop.net superbass@barbershop.nef
tagsinger@barbershop.net vocalcoach@barbershop.nel woodshedder@barbershop.net

Or simply
YourName @Barbershop.net
Log in to your hobby on the Webl! imagine: click on a Barbershop.NET icon on your

desktop and log in to the world of barbershop harmony online, It's all yours with Py
Barbershop.NET, the new SPEBSQSA Internet Service Provider (1SP); Ry

Now you can have a personalized email address that proudly tells the world about
yotur hobby. Get the latest barbershop news, alongside ymnr favorite news, weather,
stocks and more, What's more, your chapter will enjoy a portion of the proceeds!

The monthly fee for Barbershop.NET dial-up service is $18,95 U.S. per month, with
$2.00 of your monthly subscription reallocated back to your chapter by SPEBSQSA!

If you already have a broadband provider like cable or DSL, then add the
Barbershop.NET email only service for $9,95 U.S, per month. Again, a portion
of your subscription will support both your chapter and SPEBSQSA.

Barbershop.NET is available in most of the U.S. and Canada.
As a subscriber, you'll also get:
¢ Unlimited access (local dial - residential retail use)
* 5 email accounts with 5MB per account
« Personalized email address like "JoeBarbershopper@Barbershop.net”
* 50 MB of persenal Web space for your own Web site

¢ Barbershop.NET “portal” page with announcements & hyperlinks to relevant |
and Web sites of interest (o SPEBSQSA Members along with news, weather, sport

» Options for filtered or unfiltered Internet access (filtered uses Web Balanced Fli
* You will have access to any Internet search engine and instant messaging |
* Rapid response Customer Service with calls answered 24/7

* You can bill your subscription to your credit card, debit card or ACH account
(checking, transactional savings or money market accounts)

Call Toll-Free - ' ' . to sign-up

Or log on to www.barbershop.net



The riverboating
lifestyle taught me
something about
my hobby: The
destination is im-
portant, but the
point of the trip is
the journey itself.

Text and pholos by
Lorin May

Edilor,

The Harmonizer

it took something as enjoyable as four-part harmonizing
to pull me indoors from the mesmerizing sounds and

views on deck.

ucﬂiim‘ﬂhd"gi_-t of
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GHOTNE rehearsing in the bos
Grand Saloon—emphasis oh

Concept: a vacation sprinkled with barbershop—not vice-versa

here’s the barbershop singing?” The boat hadn’t even
started down the river and passengers were already ask-
ing me about four-part hatmony.

“I sort of thought the minute we walked on board, it
would be, ‘hmmmmm’,” intoned a Wisconsin woran
as we chatted at one of the piano bars. “I mean the
whole reason we chose this cniise was because we were
expecting to hear people singing all over the place.”

To be precise, barbershop music wasn’t the whole
reason she was sitting in the breathtaking American
Queen docked in Pittsburgh this beautiful May evening.
A half hour from this conversation, when we were to
cast off, this 40-ish woman would commence her 24th
steamboat trip down an American river, accompany-
ing her parents, who were about to start their 40th trip.
At least half the passengers had been riverboating
mulciple times.

One reason | took this trip was to experience a “bar-
bershop vacation.” Sure, district and international con-
ventions often feel like vacations, despite the fact ['ve
always been working or competing. But this was a
chance to take a real vacation and sprinkle it with my
hobby—not vice versa.

Many passengers booked this particular cruise be-
cause of a single word listed in the theme block of the
Delta Steamboat Company’s brochure: “Barbershop.”
1, for one, was flattered by passenger enthusiasm but

wortied about how much they'd get to o0
hear. This cruise wasn't promoted |5 /4.
through barbershop channels and the
company had no way to track how many
Barbershoppers had booked. [ knew of a
female quartet on board, and Joe Liles
was there to make a barbershop choir out
of whomever showed up to sing. [ secretly
dreaded that Joe and 1 would be attempt-
ing a barbershop duet for the big barber-
shop show at the end of the tour.

The “barbershop vacation”
Luckily, 1 needn’t have worried. At our
first harhershop gathering the next
morning, we saw that quite a few Soci-
ety members and Sweer Adelines had
managed to learn about this cruise. [t
turned out that The Roaring 20s quar-
tet also was there for entertainment. A handful of oth-
ers joined us for each day’s singing, including some spec-
tators and the boat's purser, Jessica Yackovetsky, who
told her boss she would quit if she wasn't allowed to
sing with us.

Iedidn’t cake me long to realize that whoever thought
up this “vacation with harbershop” format was really
on to something—ijust a touch of harmony each day

o
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Built in 1996, the American
Queen is like a large, upscale
hotel, but with better food,
more entertainment, and a dif-
ferent front lawn every day.
Even with 450 passengers, the
boat is so big that one can en-
joy solitude at any time.

Regular doses of barbershop
from Special Delivery and The
Roaring 20s quartets dovetailed
wonderfully with the essence of
steamboating—the joyful con-
tinuation of an important part of

America’s past.

Special Delivery is tenor
Norie Barnick, lead Judy
Nichols, bass Jo Consolo, bari
Linda Sullivan. Roaring 20s is
tenor Bob Moorehead, lead Gerry
Kelly, bass Jim Gentil, bari Mike

Connelly.

was a great change of
pace. Acrtually, the
whole riverboating
pace was great. Sleep
inorgojogging in new
scenery daily? A gour-
met, sit-down break-
fast or wide-open buf-
fet while listening to
river lore! Window
shopping or rtour?
There was always
something to do, but
doing nothing was un-
expecredly fun in this
serting.

The evening meal
and the barbershop
gatherings were the
only things we “had”
to schedule. (Okay,
there was one more: |

planned my
slecp around

Part of the
fun on
America’s wa-
terways was
never know-
ing what col-
orful charac-
ter we'd meet
next or what
beautiful slice
of America
was about to
scroll by.

the late-night buffets.) The food was spectacular, and |
soon learned to order the to-die-for New Orleans farc
whenever it was an option. Frankly, it ook food that
good and music that good to make me break away from

the hypnotizing riverboat experience.

The pace is the thing
Evening time, 1 always felt conflicted. Go e a
show or stay outside and take pictures? The scen-
ery ustally won out—unless a barbershop group
was on stage—although [ did catch some very
entertaining bits from the boat’s performers.

In the afternoons, there was no doubt what
activity would win out. When the boat hap-
pened to be traveling, my wife and | chose
chirping birds and casual conversation with
whoever was nearby for ouron-board entertain-
ment. We'd make our way to a chair swing in
the shade, taking with us another unnecessary
ice cream cone and a copy of Huickleberry Finn

@ Barhershop

Riverboat trip

Join Darryl Flinn, Joe
Liles and Harmony
quartet for a post-
Louisville convention
cruise on the Ameri-
can Queen, July 4-9,
2004, Fare hegin at
$1,180 per person,
double occupancy.
Call 800-882-0499.
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that 1 never cracked open. The sweet
country air provided great atmosphere
to digest anothet spectacular lunch while
we watched scenic America silently
scroll by at eight miles an hou.

A perfect combination
Tawice 1 was in this state of bliss when |
looked at my watch and realized the cho-
rus rehearsal had alicady started. 1'd fin-
ish my cone then get another (it's a long
way to the back of the boat and, hey, 1
needed the energy), stop to shap another
couple of great photos on the way, and
eventually saunter in to the sound of folks

Luxury that Mark Twain never saw ...

harmonizing, “Cruisin’ down the
river, on a Sunday afternoon ...

The mood indoors was every
bit as bright as it had been out-
doors. Joe had selected music that
perfectly captured the mood of
riverboating, and the pace of the
music and cheerful chords would
uplift my already-high spirits. 1t
was a typical chapter rehearsal at-
mosphere, in the best sense. The
hour passed quickly as we moved
from song to song, counting Joe's
puns and quietly exchanging
wisectacks when another section was
working on its part. Somehow, in
a few days, we were actually
sounding pretty good, despite the
fact thac [ was unintentionally
woodshedding the baritone part
much of the time.

We were well prepated to per-
form by the end of the week, and
our numbers received hearty ap-
plause from a substantial audi-
ence. Flowever, the memories
that endure for me were the re-
hearsals themselves. After cach
ended, everyone would linger and

.. and a world-class dining experience.

laugh for a while, perhaps singing a tag
or two before leaving. There’s something
about ringing chords together that makes
the time that much more harmonious.

The rivethoating lifestyle taught me
something about my habby: The desti-
nation is imporcant, but the point of the
trip is the journey itself. Indeed, each
time 1 left one of those rehearsals, 1 re-
turned to find my wife just a liccle bit
preteier, the sun a bic brighter, my din-
ing companions wittier, and the river
smelling cven sweeter.

Steamboating and bathetshop—awvhat
a perfect combination,

rJgﬂp A .

Gotchal 2002 internauona Quariel Sllver Medansls

Pre-order the new Gotcha! Again! CD for delivery in January.
ORDER BEFORE DECEMBER 31s1 AND GET AN AUTOGRAPHED CD AND FREE SHIPPING!*

Gﬂtch oY (Jﬁtcha' Cl

GIFT-GIVING IDEAS - Afler placing your order, visil
wwv.golchaguartel.com and print out our special haliday
gilt coupon. Include it with a card or wrap il like a gill 1o
give to your lavarile barbershopper. It vill lel the recipient
knaw thal Lheir special gill vifl be delivered in Janvary!

(3 Check
[ Visa®
O MasterCard®

Order online: www.golchaguartel.com

Mail to: GOTCHA!
P.0. Box 4275
Parker, CO 80134

CDs & 515

Shipping and Handting" ~5-9:5(—

TOTAL

Card &

Expiration Date

Authorized Signature

Featuring these Gotchal favorites:
* Walt Till The Sun Shines Nellie
* i | Had My Way
* Hooray for Love
* Nighttime In Dixleland
* What More Can A Soldier Glve
' Battle Hymn of the Republlc

and many many morel...

Nama

Address

Gity

Slate/Zip/Phona

(3 Check here i shipping lo a differenl address than above.

Please provide names and addresses of gift recipien!s on a saparale sheel.
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Have you ever wondered what it's like to be in the recordi
Well, now you can find ou,
Puttin' on the Ritz i o fully lnteractlve C
complete with video footage of sctual recording

inte | much, much more

This larest offering from the 1991 Intermational Champ is loaded with
e of the Clid Apple
lter Latzbo of the

The Ritz, one of the Society’s most popular quartets, has produced Hey p“e_ . e Ri s e Total
7 recordings. Order one ar more today and cantinue ta enjoy their — Futtnon the Kitz s —
L. _ Rae Times #3100 315
exciting sound. _ _ —_—
_ The Most Wonderful Time of the Year G0 FAYB
A . The Riiz Swlogin® on o Sear * 30 &%
Address - O Bongs Are Just Like QR Friends = afg a3s
City. 81, Zip _ I'm Beginning o $ee the Light = ZF I 2315
Phone _— The Ritz on Moonlight Bay * B30 THS
_ The Riuz Amthology {inclules irems with an $) w31 @y
VISAMC ¢ = = Exp. date . —Aathalogy + 1 {Chal wneweordingwihientan ®) - @0 a6
Sigaatuie _ o - Amh“lll'g)' + 2 (C hedk to ievonluws withou an #) LidRE @72
_ Enuire Warks Package (all 7 CIs) 584
Send your check made payable o The RICZ pecity wsrunssy to: Shipping & Handling 5200
Ritz Recordings » Box 126 » Oakwood OH 45873 Amount Enclosed -
www. kordsmen.org/Ritz

June 27-July 4, 2004

2004 International Convention — Louisville

date membership number chapter name (if applicable)
Name nickname
Guest name nickname
address city slalefprovince ZIP{postal code
work phone home phone email
circle payment method: VISA MasterCard check money order
card accounl # expiration date (MM/YY)

Lty P Prrrrrrrl Ll

tMail with payment (checks: payable to SPEBSQSA) to: SPEBSQSA, 7930 Sheridan . -
Road, Kenosha, WI 53143-5944, When you receive confirmation, please keep it as Quantity Type Rate Total

your receipt. Registralion fee includes a convention badge, a reserved seat at all

contest sessions and a souvenir program. If you register for more than one person, Adull S105¢ea |5
ptease furnish complete information for each person on a separate sheet and alltach lo Jrunder 12) | $53ea |8

this order form. All registratlons received prior to June 1, 2004 will be mailed.

Those received after lhat date may be picked up at the convention registration area add $3 P&H for each B regislrations ordered | §
heginning Monday, June 30, 2004. Mailings will be made during the month of May

2004. Regislralions may be transferred to anolher person, but they are NOT refund- TOTAL | §

able. No phone orders, please. {U.S. Funds)

LI Check here if any physical needs require special accommaodation for you to fully Price after Janary 1, 2004: $320 Adull, $60 Junior
participate in lhe convention; convention stalfl will contacl you to make arrangements. Price al tha conveniion: 3130 Adull. 365 Junfor
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Siging Valentines:

Keep the program fresh

Reed
Sampson
Managing

Direclor,
Public Relalions

inging Valentines are fun. They're fun for the recipi-
ent, the giver and the quartet. Right now, with the
year-end holidays soon to be upon us, it’s not easy to
think about delivering Singing Valentines. But this busy
season of the year may be contributing to an unwanted
pitfall.

The worst thing that could happen to a chapter’s
Singing Valentines pro-
gram would be to let it get
into a rut. [ts all too easy
to develop a "We know
how to do that” attitude.

Now just might be a
good time for your chap-
ter Singing Valentines
Committee to review
your program with an eye
to keeping it vital and
healthy. Remember, the
customer paid for, expects
and deserves a top quality
product. Your reputation
is riding on it.

What is the product?
A Singing Valentine is a
magical, possibly tearful,
moment; it's a gift of
thoughtfulness and usu-
ally a surprise. The quar-
tet making the delivery is
an inregral part of thar
moment for the recipient.
The card, flower, balloon,
phota and candy ate fun,
but only window dressing
for the real thing—the
song.

One song or two?
This is an ongoing issue, and rhe question is probably
best answered by saying "“Absolutely no more than two
songs.” If you have a well-cstablished reputation that
includes a two-song package, you may not want ro
change that. If your chaprer is relarively new to the
3V business, you may have some wiggle room ro deal

26 The HARMONIZER o Novemher/December 2003

Whether you’re singing for
the Wall Street Journal,
Miss Texas or for an enor-
mous guy holding a meat
cleaver, Valentine’s Day is a
highlight of the year for
many Barbershoppers.

with that question.

Be sure tie quartets are ready

Your Singing Valentines quartets must be well-re-
hearsed and fully prepared. [t doesn't hure for the chap-
ter music ream to put the quartets together to ensure
the best klend and match of voices. Each quartet—

either registercd or those
| assembled for Singing

Valentines—should sing
in front of the chapter
sometime in January. Re-
member, delivery number
23 expects just as good a
performance from the
quartet as delivery num-
ber one. Don't go in and
tell folks how tired you are
because you've Dbeen

working all day. Go in as
if thar delivery is the most im-
portant one you have to do—
because for the recipient, it is.

Appearance matrers! Quar-
tets should be well-groomed
and praperly atrired. Your
smiles as you walk through rhe
door ser the mood for the occasion. Review in precise
derail what the quarter should do in each visit,

Promote the program
This may be the year ro ramp up your promotional ef-
forts—especially if you're able to have more quartets
than in previous years. Your show mailing list is a great



source of potential customers, as is your
list of show program advertisers.

Service clubs such as Kiwanis, Rotary,
Lions and others, usually have a program
at each meeting. Get on their calendar
ar least two weceks before Valentine’s Day
and promote your Singing Valentines
program. These clubs also wually have
a weekly door prize. Arrange to donate a
Singing Valentine as the prize for that
day. You'll likely find that this act stimu-
lates sales among the other members at-
tending.

Radio shows offer another opportu-
nity to give away a Singing Valentine in
the interest of stimulating sales. You can,
with proper coordination, get on the lo-
cal TV news or tatk show to promote
the SV program, too. Don’t miss any
opportunity to increasc sales.

1fyou have a delivery toa government
afficial or other prominent person in the
comununity, you should consider alert-
ing the media. The same is true if you're
singing to children.

Valentine etiquette
Most Singing Valentines are delivered
in workplaces. Be mindful of that, know-
ing that you ace intcrrupting the office

sad help us help the Harmony Foundation.

Quartets!
% Get Connected

) Stuging Valentines

,.:-':j“gc'a' £% on-line with SPEBSQSA's Singing

Valentines and then give your patrons the
convenience of credit card booking through

COTCHA TICKETsM,

7t ’J -:‘a‘e’r;.f No upfront chargesl With your COT(HQ TKK[-TS”‘

Singing Valentines promotion page and order form, your patrons
get the case of paying with credit card for their sweetheart's
serenade right on-line. Go to www,gotchaticket.com/SV for details,
email us at SV@gotchaticket.com, or call us at 818-340-3510.

4

COT(““ TKKETS“ will donate to

the Harmony Foundation 10% of its
commission from every booking.

(COTCHATTICKET™

routine. Make
@ Singing

\/OUI' [.')I'CSCH(H'
Valentines aids

tion and then
singingvalentines.com
Register your chapler or
quartet in the Sociely’s
national lookup service
golchatickel.com
One of several options
for ordes-laking and

credil card clearance go around run- brick. Honor your chorus, family, Sweet Adefines
services (see ad this ning your pro- , \
0age) oram efficiently. member and wore with this unique and (ifelong gift.
EurasRngl.lénlm Divide the tasks

new lloral delivery among several i - i
Service based I ONI0 e swhenoves Bricks are available onfine at ¢y
seeking quartels for de-  ocible. Let ev- winw.sweetadelineintlorg or 4

liveries year-round

make your exit.

Involve the
whole chapter
Not everyone
will be singing in
aquartet. There’s
plenty of work to

cry member feel
he's part of the

\_/

T T T S T _/%U{g« P e .

This fall, Sweet Adelines International will begin an
cxciting HEW era 5y rcfocnr!ng fo an myarcssivc
14,000-square-foot building in Tulsa, Oklahoma.

You have an outstanding opportunity to play a part in
Sweet Adelines fistory by purchasing a personalized

call 800.992.7464. /

4'?'“5 4#_,— \.#.r '\.:1;;7'\;:#4 ¢ \.'#‘ ‘ﬁ"’l{ 5 \.%./ \.#"./ £ ﬁ.#.v '\.:’:PJ '\'{PJ = \.4};:1 ? \‘:8:’./ "\.‘h’ '\l.

overall success. | , — ; __& |
Afterall, it’s likely to be the biggest fund- SG‘ //'___ — ?;;,l- — ' =" b,
raising effort your chapter will conduct g_b - :—@ - @ '?ﬁ? — ﬂ\ @ = WA
cach year, . - = = ] E—
Stories from Singing Valentines quar- | = o= " o TE— ¥

N 0 T T
tets cover the full range of emotions— |3+ | ﬂEL‘ ‘m—ﬁh (! JFES g ,:.Hm__. U DY H-HI m
hilarious to heart-warming, touching to . _
silly. 1es all part of the joy of Valencine’s B | T '| N 1 T A @Hﬂ 1 (1 1
Day. Make every delivery a memorable | Mﬂl _m-{[‘ ]]}L ']T'HL !‘[_ g C@J“I_mm HHELJ Ml

one for the recipient. ¥

v

w \.‘3’.{ \4}4'\.‘%} \.‘#J \.‘1}4 \‘1}'./ \'#1'\'%: \‘3:’.1'\'%'.: \.4}1 \.’{PJ \.‘%’J \4}’1 L%’.t‘\‘%’.z \.-
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Tnple Disc

. HEARD? CD Duplication and Muiltimedia Production

A CULTUR AL
EXCHANGE

VOICES DOWN UNDER

SEPTEMBER 2004 = PERTH - AUSTRALEA

Come & join wilth choruses B quartels from
around the world to take pail In a cultural
exchange - Barbershap singing with an
International flavour!

Thursclay 2 - Tuesday 7 Soptember 2004
Burswood Convenlion Cenlie
Perth, Wastern Australia

Education Quality CD Production, On Time Delivery,

\ B %“—:L‘E\’Ld:i & Affordable Pricing with an emphasis on
T8 Sovial Pvents ; i

PP LT Superior Customer Service.

Pariner Options

Visit wwwi, tripledisc.com or call 800-414-7564 for mare info.

For mare Infoomation & reglstiation ferms:
wyra pperthhianmony. conaufvdu

rst '[0 ol t'n':, laliest racorcling of

r
P
~

D ona of i e
Tt rJou“ |

Sog seteclions nchde

Top Hat/Steppin’ Qut Medley » Ain't Misbehavin' » Always » Almost Like Being in Love
Polrait of My Love Medley » Wilh a Song in My Hearl ¢ Hard-Hearled Hannah (Siering-2002 S10 €hames)
Mona Lisa « World War | Medley + Day is Done (Taps) + Gospel Medley + America The Beaultiful

For placing ordars, visit us on the wab or call (713) 223-TIDE

www.houstontidelanders.org
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The many ways we Sing . . . for life

A new, sustamable Harmony Foundation
A discussion with Clarke Galdwell, Harmony Foundation president and CEQ

| he Harmonizer: Clarke, when [ hear abour plans for

the Foundation, the emphasis seems to all be on large
gifts. Are smaller gifts less of a focus?

The Foundation does and always witl depend on
the gifts of many, regardless of size. A $5 check repre-
sents someone who got up that day, thought abour the
Society, and rook the opportunity o make the world a
little betrer for someonc clsc.

[Hike what Henry Wadsworth Longfellow said to
givers: “Give whar you have. To someone, it may be
berter than you dare ta think.” | alsor like what Denzel
Washingron said about giving: “I'm fulfilling my part
of the bargain, which is to give back and be a positive
influence on others. That's all you can do; take what
you've been given and spread it around.”

Sao why do some Barbershoppers have the impression
thar only big gifts maceer?

I think the Foundation, iwelf, may have inadvert-
ently created a wrong impression. Those who are able
to contribute larger gifts need attractive and appropri-
ate options. We've expanded giving programs to pro-
vide those options and o effect a significant increase
in the funds that come through an-
nual giving.

Maybe emphasizing these pro-
grams in an effort to increase aware-
ness of them suggested that only
farge gifts are important, but that's
simply not true.

There’s another issue that con-
cerns me: the way we collect our
gifts. When we ask others outside
the Foundation to support us, they

45

F E'!E. N
' want verification of the percentage
of our members who give mul how

much they give. Only 10 percent of all Society mem-
bers contribute in a way we can verify. While anony-
mous gifts do much good, they don't put us in a strong
position to ask for outside assistance. Naw, | know our
members and friends contribute gencrously—and
many others want to join them in giving-—but we
nced o be able o verify the gifts. | know a higher per-
centage of our members contribute, but we can only
verify 10 percent. The district vice-presicents for fi-
nancial development will be helping the Foundation
to make this work better.

You have talled several times about the fact that the
Foundation no longer awards grants, but there is still

confusion about that.

Some seem to find this a difficult message to accept.
The Foundation placed a temporary hold on its grant
award program last March and suspended it in Sep-
tember. Why? Because we knew we could find much
more effective ways to manage grants and suppott the
Society with finances.

Qur focus now is on gerting national grants o ex-
pancl the Society’s impact and to teach districts and
chapters how to get state and local grants,

Can you be more specific about whar lead o this stra-

regic change!

Two major reasons, really. First, the former system
was fundamentally flawed as a financial support system
for the Society's districts and chapters. Consider this:
* Awarding grants to districts and chapters confused

the type of Foundation we were chartered o be.

Qur reason for existence is to raise money for the

Society, not w be a grant awarding foundation.

o I requited the Foundation to evaluate which music
program would and would not get funded. The So-
ciety is expert at building music programs; however,
the Foundation is not well-equipped to judge be-
tween the various programs that compete for
money.

¢ To preserve the interest of the doners, the Founda-
tion needed to ensure that granted funds were be-
ing used property. Again, the required level of over-
sighr and expertise is not the Foundation's skill set.

¢ There were not (and never would be) enough
funds for the Foundation to grant every request
gsent in by districts and chapters. No granting foun-
darion has enough income to fund every applica-
tion.

& Unlike true grant-awarding foundations, we re-
ceived our funds from the same people who were
seeking the grants! Understanclably, those who
made contributions did not expect to be denied a
grant. One is not wise to operate a program that
predictably and systematically makes more enemies
with every new grant cycle. [ have the e-mails ta
prove it!

You mencioned a second major reason the Foundation
no longer awards granes. Whark thac?
We're implementing a much moe cffective ap-

¢ HARMONY

% FOUNDATION
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proach that empowers districts and

chapters. It has already worked and will

conrinue to work; it is as positive as the
former approach was negative.

Every srate has an arts and education
program. A portion of those funds is
available in almost every community.
The Foundation can’t access them, but
chapters and districts can. Successful
grant-winning programs ar the district
and chaprer levels have heen tested and
arc in operation. The Foundation has a
clistrict grant education chairman in
most districts, and his workshops help
chapeer grant chairmen get local funds
for local projects. Here are some reasons
the new approach is so much more ef-
fective:

* Last year, the finst year for most of
the chaprers ro be traimed, yielded
consenatively about $270,000 in
grants! That, my friends, is about the
same as the total of the Foundation’s
grant program for the last five years.

* This total represented effores by
about 50 of cur 800-plus chapters,
and at that it was only the “rookie”
season for most. In the future, we
can expect local grant-winning to
far surpass this total because more
chaprers will be doing it and most
will continue to get better at it.
Likewise, it is easier to maintain
public funding than to seek new
money each year.

® These local funds are not available to
the Society unless they are sought at
the local level. 1t is all new money
the Sociery. The chapter needs to
apply for them in its community or
the district needs to apply for them
at the state level.

If the chapters and districts are getting
gt money locally, then whar is the
Foundation's role velared to granes?

The short answer is that the Founda-
tion will help chapters and districts un-
derstand how to seek grants from their
own communities. We are in the pro-
cess of implementing a new and ex-
panded grant emphasis for the Founda-
tion. Specifically:

* The Foundation Grant Committee,
which created this program, will
continue to give guidance and lead-
ership to it

¢ Tlic Foundation will hire a full-time,
expericenced divector of grant services
to staff our grant development pro-
grams at all levels—chapter, districe,
andl national.

* The Foundation will seek national
grants that will benefic Society pro-
grams and the Socicty as a whole.

* The Foundation has contracted with
a consultant, whose organizations
have been awarded over o half bil-
lion grant dollaes in his career to
date, to help us maximize the
Foundation’s granc-seeking success.

One is not wise to op-
erate a program that
predictably and sys-
tematically makes
more enemies with ey-
ery new grant cycle. 1
have the e-mails to
prove it!

* The Foundation will wain districts
and chapters to seek local privare
and corporate foundation grants in
addition to public funding.

e District vice-presiclents for financial
development are working with the
Foundation to ensure that chap-
ters—and the districts, themselves—
will have the services of both a grant
education chairman and a grant de-
velopment chainman w help them
identify funding sources and ac-
quire local grants.

What will the Foundacion de with the
money it raises?

The simplest answer is to advance
the Barbershap Harmony Society now
and into the future. Bur you're asking
abourt the specifics, aren't you! Strate-
gically and operationally, Society lead-
ership will make all decisions on what
projects will make the greacest impact.
The Foundation will no longer decide
which program is the best place to in-
vest limited resources. The Sociery is
the expert in music programs; the

Faundation will focus on fund-raising
for those music programs.

How will ehar happen exactly?

Fram the high-level view, the Soci-
ety Board is starting a visioning process
that is intended to refing, confirm, and
strengthen the Sociery's direction. The
future funding focus of the Foundation
will be determined by the outcomes of
this planning process.

Until that direction is solidificd, Har-
mony Foundation is committed ro:

* Increasing Directors College scholar-
ships so that chorus directors can
more effectively lead their choruscs.

* Increasing scholarships for young
people 1o attend Harmony Explosion
Camps, including owo new camps
planned for 2004.

* Increasing funding for collegiate
quartet training and comperition

¢ Expanding support of Young Men In
Harmony and work to establish ics
priority within the future of the So-
ciety

* Expanding the Foundartion endow-
ment to help ensure the future of the
Barbershop Harmony Sociery be-
vond the lifetime of its current mem-
bers

* Funding or helping to fund other
programs at a national level. These
programs will benefit individual
chapters, but ase operated and
funded nationally.

What do you need from our members
and fricnds?

I realize this represents a new way of
thinking abour the finding role of the
Foundation. During the transition, es-
pecially while the strategic planning is
being dane, [ am asking that everyone
pull together to huild a sustainable fu-
rure. We can he much more successful
in raising money for every level of our
Society if we are willing to make some
of these changes. We will make a
much larger impact on the Society if
we have a strategic plan that aligns
resources with defined objectives. But
this will rake some time, some hard
work and, frankly, some willingness o
change from everyone—the necessary
ingredient for all progress.

I believe that we can be successful.
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announces its newest CD

The Chorus Tree Collection

Featuring the holiday classics
youve sung and loved, all
performed with the unique
flalr of one of Barbershop's
preiier clionises.

With special guest quartel pedarmiances by:
Reveille, Yankee Dinve. ared Downlown Garebo

Bring New York City
home for the Holidays}

5 Y h}ﬂm!f};ﬂ

[jnlrfrrr!' ar

For ordering information call 1-212-Big Apple, or visit us on the web at
www.bigapplechorus.org

Galc\

FACTORY DIRECT

PREMIUM BARBERSHOP FOOTWEAR
Many other styles avaifable. CALL TODAY !!

519

per pair

All shoes In-Stock

N LL CEITDDIN
FEREE SHIPPING

o " et Ui
OROEREE S

T T

910 Kehrs iII Rd., #112, Ballwin, Missouri 63011

800-539-6063 fax 636-527-3797 info@gatewayshoes.com

glen phillips

QUALITY UWFORMS AND FORMALWEAR
AT "TRUE WHOLESALE PRICES"

white dinner
jackets
$TEH5

shawl lopel

full back
print vests
from

522895

My palerns
te choose from
black tuxedos
$91Kg.0

& panks
nexlch o p-c:l:l". k‘-lp-ﬂl

s
band collars
| just $17.95

formal shoes

sarling ab only,..
$2K95

brand nawl

your source for @
furr‘nc‘ﬂ
accessories

avoilabl

bow Hes

cummearbunds 35,95
arm bands $4.95
clipon suspenders = $4.95

nly $21.95
ackoges from $120.
glen phi offers a vast selection

of high fashion tuxedos & accessories
call or visit our web site for infe.

MNEW! CUSTOM EMBROIDERY

4L o 24 BNDDESSE
1.800.941.1620%37

ORDER ANYTIME AT...
WWWY. GLENPHILLIPSUNIFORMS. COM
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Success! Readers report what works.l.

Last song for a governing barbershopper

National exposure, honor, for a

Loh

nameless pickup quartet

J | he State of [ndiana was recently shocked by
the passing of sitting governor Frank
| O'Barmon. Shortly the1eaftu, Greater India-
2] napolis Chapter president Larry Anthony was

asked to provide a quartet to sing “Danny Boy”
for the lare governor’s rapidly approaching fu-
neral—Mrs, O'Bannon’s personal request—
because of the governor's Irish heritage and bar-
bershop background.

No orpanized quarter was available, so Larry
and director Bryan Hughes contacted chapter
members Duane Henry and Howard Foster to
help thein honor the request. After an over-
night shipment of the arrangement and a quick re-
hearsal, this pick-up quartet sang for a reverent
crowd of over 10,000 people on the steps of the State

Tall Stacks a tall order for SGC

Singing on the shore: the Southern Gateway Chorus
made its fourth appearance at the Cincinnati Tall
Stacks Festival, a quadrennial event drawing
800,000 gucsts over five days. The Big Green Singing
Machine wowed an SRO crowd numbering more
than 5,000 in a Sunday alternoon gig that closed the
festival. Talk about a hard-working group: the previ-
ous day, the chorus had earned a wild card slot for
the intemational contest with a second place.finish
in the JAD contest in Cleveland, a five-hour drive
away.

House. Parts of the performance were shown on all
the lacal media, the “Today Show,” CNN and on C-
SPAN.

HANG THESE HANDSOME FACES ON YOUR
CHRISTMAS TREE. New York City has a lot of
famous big trees, hut how many have genuine
harmonizers bedecking boughs of holly? Drop
by the South Street Seaport in Lower Manhat-
tan this season and you're almost sure to see
the Big Apple Chorus in one of its 34 (!) chap-
ter performances through the holiday season.
Find out how they do it—www.spebsqgsa.org/
ID_060399
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Bach b Popular B,
Covre B a Part of The General mbiy's
Men's Holiday Chorus Sociery menbers reported as deceased behveen July 1 and Sept. 30, 2003,
L Cardinal Far Western Akvon, GH
Netherrton, Robert Giross, Leonard Middaugh, Richard
Frank Thorne South Bay, Cd Canton, OH
Stroop, Charles Harding, Jack Peters, Rabert
Lafayette, IN Sunte Fe Springs, CA Columbns, OH
Hoffman, Roger Schmidt, Robert
Central States Tieson, AZ North Olmsted, O1f
Bouwens, David Holloway, Albert
Fremont, NE Visalia, CA Land O’ Lakes
Lincoln, NE Bakersfield. CA Hicks, Dennis
Fritz, Louis Jones, Danvin St Clowd. MN
Etkade; 14 Greater Phoenix, AZ Nelson, Emery
Henry, Robert Kable, David St Croix Valley, MN
St Charles, MO San Jose, CA Hilltop, MN
Luce, Glenn San Francisce Bay Cities Nelson, [.aVerne
Kearney, NE Marshall, Emory Bloomington, MN
Marquarr, Greg Carson City, NI Tucker, Lloyd
Des Moines, {4 Mercalfe, John New Lishbon, W1
Stucker, John Carson City, NV Weigel, James
Kansas City, KS Mirchem, James Brainerd Area. MN
Walker, Harry Fresno, CA
Siowx City, 14 Mid-Atlantic
Ilinois Dunkle, Ira
Dixie Faley, Jim Harrisburg, PA
Endsley, Richard Chicagoland West Sub., L Johnson, Rebert
Marietta, GA lsaacson, Robert Dundatk, A(D
. n . . Heward, Frederick Artington Heiglis, 1L Petecsen, Bruce
Mlnl-lessnn. DES|gn a great Huursville Metro, AL Maon, Glenn Ocean View, DE
Newcomb, Douglas Champaign Urbana, 1L Teeple, LeRuy
t f h t Wilmingion, NC Ryon, William Freehold, NJ
pos er Or vo”r c ap er Schmidt, Robert Peoria, IL Walker, Wilbur
. Grand Strand, S Haitord Cowmty, MD
Chris Mueller of the Research-Triangle Park Chapter  \aughn, BV, “ Johnny Appleseed w‘h{f’girge !
knows his chops, and his holiday chorus poster re- (T\'ir;iergvme, Gl ‘l;e“},‘ W“E-“T s O Ridgewoad, NJ
. . 1 dec ile, George wckeye-Columbus,
flects b.eSt practices n lﬂyC?th and dESlgn' What Graed Strand, SC Chambers, Robert Northeastern
makes it work so well? Let’s see ... Fostoria, OH Devine, Thomas
Be smart with clip art. The background image of E\-'lergr?en g_rm\jcll.rlﬁlng}r;rd i}’_euil;fclwf{n.lc ?(‘1
\ . imcinnafi, ahl, i
tree ornaments comes straight out of a commercial olfe‘;njﬁﬁ} Coast Holtzapfel, Ralph Koone il
clip art package. It creates a sense of quality, refine-
ment and class for the event, and by extension, for
the chapter.

AN IMPROMPTU
HOLIDAY CON.
CERT. During
the holiday sea-
son at the Post
Office, it’s com-
mon to find
long lines,
longer faces
and people im-

Use great pictures well. Two quality performance
photos tell the whole story: a wide shot establishes
the scope of the event, while a tighter shot gives a
human face to the chorus: men of various ages, hav-
ing fun making music.

Have a great chapter logo. You might not have
one vet ... but you should. Diel you notice how the
stars in the chorus logo become the Christmas icons?
Brilliant!

Make the most important thing the most im- . . .
portant th'mg. The white type on the dark back- patiently checking their watches. Gerry Kelly, lead of The

) - . .1 :..c.. Roaring 20s, was in such a line last year in suburban Cin-
ground draws the eye automatically to the vital info: . A . . ]
What is this? A Men'’s Holiday Chorus! cinnati _when he turned to the people behind him and said,

“Let’s sing! What do you want to sing?" He got a few
puzzted looks but continued on undaunted. “Let’s sing
‘Jingle Belis! And he started to sing. After a few words,
a few people joined, and the mood in the room suddenly
changed. Those who weren't singing yet were smiling. By
the end of the song, nearly everyone in the room, includ-
ing the clerks, had joined in. By the time Gerry got out of
the Post Office, this impromptu community singing gig had
netted three songs and warmed dozens of hearts. It only
takes one to get the ball rolling.

Make “the deal” easy to understand. The value
proposition is easy to spot near the bottom: Conve-
nient, unforgettable, no obligation, in simple bullet
text. The deal is easy to understand.

Be findable. Long experience trains readers to
look for the contact info at the bottom, and there it
is: neat, clean, unmistakable.

With a compelling poster like this, how can you
miss?
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“Never heard of us? How come?”

You couldn’t imagine how anyoue on the Wasatch
Front could nat have heard of the Saltaires Show
Chorus. A not-so-typical summer Sunday found
them performing with the Utah Symphony at the
Snowbird Mountain resort, then racing down the
mountain to the Marriott Center on the BYU cam-
pus for the Provo Freedom Festival.

Twa shows a day: sure, we all do that. But that sec-
ond gig was for a local audience of 14,000, and a
warldwide TV audience in the millions. The festival
was broadeast around the country, and to every U.S.
military installation around the world. The Salraires
lhonored armed forces personnel with the national
anthem and patriotic numbers, drawing an extended
standing ovation,

The Saltaires summer calendar was filled with per-
formances at Tanner Amphitheater in Zion National
Park, two performances with the Utah Symphony,
and on the Temple Square Concert Series. So how
come compliments are so often accompanied by the
comment, “l had never heard of you guys!”

Staying home from international competition this
year appears to be yielding some powerful benefits in

local awareness. Says Gary Forsberg, chapter vice-
president for marketing and public relations, “That
may say something about how and when we strive to
put our product in front of potential patrons. The
opportunities to perform outside the usual barber-
shop environment should be cultivated proactively,
and each of us should strive to perform at our peak in
these instances. Why should it be only rock stars

been called on
the carpet years
ago, and now, at
last, he has. The
Beverly (Massa-
chusetts) Chap-
ter bestowed the
Good Guy Award

Leon Pelletier.

Theberge, Aime
Laconia. NH

Ontario
Blyth, Gordon
Guelph, ON
Lander, Leonard
Brockville, ON

Pioneer
Kendall, Fred
Muskegon, Mi
Lonsbury, Doug
Fliat, A1

Rocky
Mountain
Lloyd, Max
Frank Thorne

Seneca Land
Clark, Keith
Ruchester, NY
Fallman, Carl

Mehawk Jalfey, NY

Green, William
Camton, NT
Mundell, William
Ceanion, NY
Selleck, Fred
Canton, NY

Southwestern
Maihis, Danicl
New Braunfels, TX
Summers, Ferris
Town North Plane.
X

on their pals Iin
the Granite

. Statesmen, in the
form of this handsome rug, handmade by Beverly member

Sunshine
Ackman, James
St Petershing, FL
Bothe, Robert
Greater Sun City
Center, FL
Fischinan, Danicl
Boca Raton, FL
Fox, Terry

Boca Raton, L
Klein, Leonard
Boeca Ruton, FL
Pahn Beach
Cownty, FL
Peloguin, George
Dayiona Beach
Metro, FL

Yon, Newten
Panana Citv, FL

who garner enthusiastic fans?”

I'D SOONER BE SINGING IN HOUSTON. When
Jim Graham, president of the Houston
Tidelanders, checked the college back-
grounds of the group’s 100:plus membership,
he discovered that the University of Okla-
homa had the greatest numher of former stu-
dents in the chapter. Graham seized the op-
portunity for a textbhook PR example of creat-
ing a story: OU ran the story and picture in its
alumni association magazine, circulation
143,000. No word yet on a counter-strike by
Texas alums working behind the lines beyond
the Oklahoma border .., B
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SWIPES ‘N’ SwAPpS

Not-for-profit classified ad bargains for Bar-
bershoppers, published as a service to read-
ers—all copy subjact to aditorial approval.
Rate: 825 per column inch.

The Wast Towns Chorus of the Chicagoland West
Suburban Chapter seeks an experienced, dy-
namic director to lead us 1o the next level of
musical excellence. The West Towns Chorus is &
past International champion chorus-our goal is
1o regain our stature as a "medallist” chorus in
lhe Infernational arena. We have a lalented and
commiltted music team and assistant directors,
a strong board of diractors, and an energized 65

member “growing” chorus. We offer monthly com-
pensation, to inciude out-of-pockel and lravel ex-
penses. For more information, contact Andy Kinne
at Andy.Kinne@pobox.com or call 630-567-3328.

Cenlral Oregon Chapter is seeking enthusiastic mu-
sic director applicanis for active 35 member chorus
with slrong music team and associate director. Lo-
cated in popular, growing recreation area of Bend
Oregon, population 150,000, the chorus enjoys
strong community support. Chorus consistentiy
places in top 3 at division contests and wanls to
move up. Contact Neil Chase at 541-548-4748, or
fnchase@bendcabla.com.

EXCITING NEW ARRANGER!

Jog Johnson is a tatenled new arranger and
songwitar who already has music being sung by
several high ranking quartets, including Slerling,
Wheslheuse, Heyday, Salurday Evening Post, and
Power Play, as well as the Masters ol Harmony.
A winner in [he 2003 Lou Perry Arcanging Conles!,
compeser of "The Whole World Laughs®, sung by
SEP ai 2003 International. This versatile, creative
arlisl is ready fo serve your needs wilh exciling new
conlest and show maledal, special music, and
lraditional barbershop arrangamenls.

"Jog is the best new lalent on the barbershop
arranging scene. He brings & fresh approach lo the
siyle and niever fails to il me with his innovaliva
chers.” Mark Hale

“Jog is one of the bnghles! spols on the
arranging scene loday.” Bobby Geay, Jdr.

"Joe is ceralnly one of the finest amangers to
enler the barbershop scene in quite & while. His
work demonsirales an excellent understanding of
barbershop music in both the contest slyle and the
wider venug of show melerial. His ideas are
refreshing, clever, and inleresting. | would gladly
recommend him to any accomplished quarfel or
choms as an oxcelfen! source for conmmissioned
work.” Dawid Wright

“You ¢can'l go wrong wilh a Joe Jofnson song”
Michaal Slamka

joe@bbsmusic.com  weav.bbsmusic.com
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Sweetheart Competition & Concert
February 13 & 14, 2004
Sthaca, New @cmé

Join us for a festive, fun-filled weekend!
Including worlishops, prize packages and a whole lot more!

E-mail: cmbailey002@msn.com
Phone: (6071257-9593

HarmonyOnStage.com

STARRING

53450

# Red Striped Vests 52900

# Reversible Vests in exciting
fabrics and colors, custom,
exclusively yours...CALL US.

Red
Striped
Boaters

Authenﬂc
unlined.

superfine
100% Wool

51490
“*"ALSO STARRING #

3 & 4 Button Blazers
in 10 Spotlite Colors

Featherlite 00
Fully lined 585

#TuxShirts 51285 « Hi-Band 51885
#Vests #Hats #Trousers
% Etons #% C&T Sets #elc,

SAXON UNIFORM NETWORK
1497 Holly Lane
Atlanta, GA 30329
1-800-7-TUXEDO » fax 888-315-8760

In Florida » MICHAEL SAXON

561-265-0065
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Joe Liles, Tagmaster

Rob 1s keeping the whole world singing

4 R he Society§ incoming president Rob Hopkins is a
nulti-tedented man. He s been « chorus divector all but
hwo of his 27 years in the Society and currentty divects

| the Mohawk Valley Chapter Chorus in the Seneca
Land District. He sang baritone on the international

stage with Havmonix this year aind has
sung lead, bari, and bass in other district
finalist quartets.

Rob has a Ph.D. in nsic history and
theory from the University of Permsyha-
nia and has tanght at Homilton College

since 1983. He is a currently ceriified Mu-

sic judge, an active coach and a prolific

ariauger. The Society has published 16 of
his arramgements, and he hax many more popuico un-
pueblished crvangemenis. i fact, if yor ve ever heard
several quartets in a contest perform exactly the same
arrangenient, there s a good chance it was one of his.

{(That 5 a high compliment in my book!)

r

Here is one of Rob s recent tags and some of his
contnents. Rob decided that there conld be no better
stogan for lis presidency than the Society s motto.
Thanks, Rob, for sharving your musical and leadership

skitls with your fellow Barbershoppers.

Keep the Whole World Singing! This motto is

familiar to Barbershoppers, of course, but | wonder
how often we have thought about what it means and
what it can mean outside of the fact that we share our
habby with many men and women in various barber-
shop organizations throughour the world. It is crucial
that the barbershop style of singing continues
for future generations to enjoy, but wichout an
emphasis on singing, how good are the
chances of that? Moreover, where are future
barbershop singers going o come from if folks
don't leamn the joy of singing? It is so critically
important that we do what we can tw keep the
whole world singing.

That starts with supporting vocal music in
our schools and communities. Whart is each ane of us
doing to keep our part of the world singing? What op-
portunities do we provide in our communities? How
do we reach out to other vocal groups? To what extent
do we support our local school vocal programs? If we
are to keep the whole world singing, sarely we must
start by keeping our own part of the world singing.
And that means outreach—rto other people and other
organizations and institutions.

Share the joy of singing. Share the fun. Share the
camaraderie. Keep the whole world singing! I

KEEP THE WHOLE WORLD SINGING TAG

Music and Avrangement by ROB HOPKINS

P

_J:;

3 hoh .I F (b)-j

Tener 5 = _E e S— — - o
Lead %_u_{b = ——— ‘H — —— % i v, i 7
Keep the whole world sing - ing, sing - ing,
N | J ) J J ‘—D 4: | 'h _J; —
Buss ; : A | < ;FL _r F ;_V_fl ! _l; :!7 —]
let's sing
PO I N S S B
- Eamee— e | SE
sing - ing— a song! —
let's sing
- g\ bg b by d ) J ﬁ
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£12003 by Rob Hopkins. Permission granted o all members of SPEBSQSA and its aftiliales to copy.
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ACOUSTIX | Vocal Majority
1990 INTERWATIONAL CHAMPIONS ~ TEN-TIME INTERNATIONAL
10 Worship the King co oNLy GHORUS GHAMPIONS
[1Jazz, Jazz, Jatz cD ONLY L] Freedom's Song 1121 GD ONLY
(1 Gool Yule 1 Twalve Days nfﬂmﬂmm
[ Stars and Stripes 1 White Chiristmas
L1 New Science of Sound (7] Vocal Majorlty with Strings
, : [ How Sweet lhe Sound
Dealer's Choice ] The Music Never Ends:
1973 INTERNATIONAL CHAMPIONS L] Allslulal
["] Anthology: Includes four ") The Secret of Christmas
complete albums. Songs Lika 111l Be Seeing You
Daddy Used to Play, Choice I, The LI Bost of the Early Years

Last Session, Like the First Time

SLI NtONEes 1961 INTERNATIONAL CHAMPIONS

1 Touch of Live rievw cb oNLY Superb audio from a high-energy live
performance on the Valley Farge, PA Sweet Adelines show in March of
1972. This disc includes a benus track of a never-before-released studio
cut of if Ever | Woufd Leave You. A must for any barbarshop collector, $20

Afterglow co onwy

[[1 Top Harmony Society quartets performing their non-contestable
repertoire including: ACOUSTIX, Michigan Jake, Platinum, The Gas House
Gang, Joker's Wild, Bluegrass Student Union, Nightlife, Keepsake,
Metropolis, Excalibur, Saturday Evening Post, Uptown Sound, BSQ, Special
Feature, and The Bay Rum Runners

Barbershop's Best co omy

[TACOUSTIX, Boston Common, Bluegrass Student Union, Main Event,
Revival, Keepsake, Panache, Fred, Chordlac Arrest, Rumors, Platinum,
Joker's Wild, Weekend Edition,The Gas House Gang, Marquis, Ambiance
'lm]umo Drsmunl :
fny 3 ACOUSTIX tapes $25 No Volume I]Iaonunls un
Any 3 ACOUSTIX CDs $40 Vocal Majority recordings
Buy 4 tapes $40 get one free AT Sl
Buy 4 CDs $60 get one free

AL,
.1Ir!!|:||'l il N

AMocal

O |

- Shara atirow

nve

Crodit card orders: toll-fres:
868 448 5TIX {BEI_! 44_8 Fa49)
Credit card orders by fax:
972 424 5000

Credit card orders by emall;
orders@acoustix.com

Sacure on-ling ardering visit our
web site: wiww. acoustix.com

Ba sure to include expiration
dale and phone number with
your credit card number

Send mall orders to;
ACQUSTIX Productions
PMB 102-128

10455 North Central Expy
Dallas TX 75231-2211 USA

Make checks payable to:
ACOUSTIX Productions

Canadian and foreign orders
mark for U.S. funds, please

Texas residents, please add
8.25% sales tax

Allow two weeks for delivery

Overseas postage will be
charged at cost and will vary
according to size of order

and destination

Shipping Charges

If your order totals......... add
up to $15.00............... $3.50
£15.01 10 $25.00.......$3.50
$25.01 t0 $50.00.......$4.50
£50.01 10 $75.00........55.25
Over $75.00............... $6.00
Show Chairmen: Call

888 449 7849 or email
bookings@acoustix.com far
audio demo CD or MP3
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TOURMASTER"™ CHORAL RISERS NOW AVAILABLE
WiTH A CONVENIENT TOURMASTER CART.

e ee 0 OI
f 1
- . .I' 3 = ' =
Wenger's Tourmaster Choral Riser has been heratded for ‘ IO S S t I I e
it's elegant design, durable stature, and quick setup. For
2003 we've added a versatile storage cart that makes

moving up to four Tourmaster Choral Risers, step
additions and backrails a
breeze. Now whether you're
performing down the hall or
in another state, getting
your risers there is a snap.
Just  call your Wenger
representative for details.

Wengen

1-800-733-0393
WWW.Wengercorp.com

12000 Wongor Corpsadion




